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ASIA NEWS 
0 Japan goes online 

Use of the Internet is growing 
steadily in Japan as it is everywhere else 
in the world. Access Media Inter
national Co. Ltd. (AMI) compiled 

statistics on internet use, including 
projections for the future. The 
results shown below indicate just 
how many people in Japan are 
plugged in. 

Number of internet users in Japan 
(Total Population: 120 million) 

.201-----------------
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ASIAN BUSINESS CITIES: KEY INDICATORS 
City Population Airport Taxi Hotel Office Time 

distance to city rate rent to AEST 
Bandar Seri Begawan 0.28M 8 10 150 n/a -2.00 
Bangkok 9.1M 24 10 150-200 200-240 -3.00 
Beijing 12.5M 25 10 205-320 440 -2.00 
Mumbai (Bombay) 10.0M 20 6 165-350 700 -4.30 
Colombo 0.5M 30 5 50-100 n/a -4.30 
Dhaka 9.8M 20 6 185-220 n/a -4.00 
Hanoi 3.0M 40 25 160--200 450-540 -3.00 
Ho Chi Minh City 4.0M 7 8 300 400-600 -3.00 
Hong Kong 6.3M 34 70' 250-400 600 -2.00 
Jakarta 8.2M 29 10 150-250 175-225 -3.00 
Kuala Lumpur 1.3M 70 20 165-190 175-185 -2.00 
Manila 8.4M 15 10 245-290 300 -2.00 
New Delhi 8.5M 16 6 200-380 725-855 -4.30 
Osaka 2.6M 50 150' 215-345 14oo-1700 -1.00 
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TRADE PARTNERS 62-21 
60-3 Merchandise trade in 1999 ($Abo) 
63-2 Country Exports Imports Total 

91-11 1. Japan 16.70 13.57 30.27 81-6 
Phnom Penh 0.8M 10 20 150-250 n/a -3.00 855-23 2. China 4.08 6.58 10.66 
Rangoon (Yangon) 3.0M 24 n/a 75-120 n/a -3.30 95-1 3. S.Korea 6.29 3.86 10.15 
Seoul 11.0M 18 20 210-265 550-575 -1.00 82-2 4. Singapore 4.08 4.13 8.21 
Shanghai 14.2M 18 8 160--235 350 -2.00 86-21 5. Taiwan 4.16 2.98 7.14 
Singapore 3.1M 20 12 2oo-300 500 -2.00 65 6. Malaysia 1.94 3.23 5.17 
Surabaya 2.5M 15 5 150-250 150 -3.00 62-31 7. Indonesia 2.14 2.78 4.92 
Taipei 2.6M 40 45 200-260 375-530 -2.00 886-2 8. Hong Kong 3.02 1.21 4.23 
Tokyo 12.0M 66 180' 215-345 150o-1800 -1.00 81-3 9. Thailand 1.44 2.19 3.63 Vientiane 0.2M 6 2 75-100 n/a -3.00 856-21 10. India 1.52 0.68 2.20 

Key: Population in millions; Distance in km from airport to city centre; Cost of taxi from airport to city In SUS; Hotel rate In $US 11. Vietnam 0.33 1.33 1.66 for CBD S•star standard room; omce rent in SUS for CBD annual net per sq metre; Time difference to Australian Eastern 
Standard Time. 12. Philippines 1.21 0.41 1.62 

*Bus and rail transport from Kansai (Osaka), Narita (Tokyo) and Hong Kong airports to the city are much cheaper allernat!ves to 
Total trade With 12.Aslan countries $89.9 b!lllon taxis. 
(47.8 per cent of Australia's total world 

Sources: Ins/di! Asia research, Colliers Jardine Property Guide, Telstra merchandise trade of $188.1 billion Jn 1999). 
Source: Department of Foreign Affairs & Trade 

INSIDE ASIA Monday, April 17, 2000 
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0 JETRO: SURVEY OF JAPANESE MANUFACTURERS IN ASIA 
On 5 March 1999, the Japan Ex-

ternal Trade Organisation (JETRO) 
released the results of its latest annual 
survey of Japanese-affiliated manu
facturers operating in selected Asian 
countries. · 

The survey, which was conducted in 
November and December of last year, 
covered Japanese manufacturing 
operations in the nine countries of 
China (including the Hong Kong 
Special Administrative Region), India, 
Indonesia, Korea, Malaysia, the 
Philippines, Singapore, Thailand, and 
Vietnam. Valid responses were sub
mitted by 1794 companies, or 32,5% of 
the 5518 companies that received 
questionnaires. The major findings of 
the survey were as follows. 

Firms that reported being affected 
negatively by Asia's currency and 
economic crises totalled 63-5%, while 
only 13,4% cited favourable effects. 
About 50% of the negatively impacted 
firms named the rising cost of raw 
materials and weak sales in their host 
economies. Export competitiveness 
improved as a result of weakened local 
currencies at 80,3% of the favourably 
affected firms. 

Firms that estimated their profits in 
1998 had risen from the previous year 
totalled 44%, which was down sharply 
from the 60, 3 % that recorded profits in 
1997. Forty-four per cent foresaw 
profits rising this year. Although the 
proportion of firms expecting profits 
to decline in 1999 was much lower than 
in 1998, forecasts of flat profits doubled 
in percentage terms (see Figure I). 

The largest group of respondents, 
36,6%, predicted their host economies 
would begin recovering in the year 
2000. 

Fig.1 Profit forecasts by Japanese firms in Asia 
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Fig.2 Predicted recovery of Asian economy 
(Forecasts by Japanese firms regarding host Asian economy) 
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This was the most common answer 
among firms not only in Korea and 
Thailand, which were hurt severely by 
the currency crisis, but also economies 
such as Hong Kong, Malaysia, and the 
Philippines. In Indonesia, however, the 
largest group, 36-5%, predicted a 
recovery will not happen until some-

time between 2002 and 2004 
(see Figure 2). 

A total of 51-7% plan to 
expand their operations 
within three to five years. 
Just 5% said they expect to 
scale back operations, and a 
mere 0-9% plan to stop 
operating within this period. 

Expanded operations are 
planned by 45-8% of the 
respondents in the five 
ASEAN nations covered in 
the survey, despite difficult 
conditions in these countries. 

18.9 19.5 

2001 2001 -2004 2005 - Will not recover 

Seventy-five per cent of the firms 
operating in countries other than China 
said they would be affected if China 
were to devalue the yuan. Moreover, 
46% of the firms operating within 
China, involved mainly with production 
of transportation equipment and parts, 
chemical products, electrical machines 
and non-ferrous metals, said they would 
not welcome a devaluation, presumably 
because of their dependence on parts, 
components, and so on imported from 
Japan. 

For further information, including 
additional information printed in 
Japanese, please contact JETRO: 

Asia and Oceania Division 
(81)-3-3582-5179 

China and North Asia Division 
(81)-3-3582-5181 

from Look Japan, June 1999 

~ 
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0 JAPAN'S CRISIS COMES HOME: Japanese are having to reinvent their marriages, 
writes Sydney Morning Herald's Tokyo correspondent ALAN STOKES 

Millions of recession-hit Japanese But with the goals of material afflu-
housewives are seeing more of one of ence and good education attained, and 
the biggest threats to stable family life the recession now biting, couples are 
in Japan: their husbands. The experts being forced to reassess their aims. 
even have an official term for it: Otto 'With economic affluence no longer a 
zaitaku shokugun or the stress suffered goal, what remains? Intimacy', Pro-
by wives when their husbands are at fessor Yamada says. 
home. The difficult adjustment in the roles 

But the men, too, are being forced of each partner is splitting Japanese 
to cope with more hours with their marriages into those that can cope and 
family and the challenge to their tradi- those that can't. 
tional role as breadwinner and father. Professor Yamada says it is easier 

The number of hours worked by for the less wealthy, those two-thirds of 
Japanese fell from 175 a month in 1985 Japanese families who have lower 
to 158 last year-a drop of nearly 
an hour for each working day. It's 
fallen another 30 minutes or so in 
the past year as companies cut 
overtime to save money. 

--~ 
~; .,, . 

If you add rising joblessness 
and the time salarymen aren't 
spending out on the town on busi
ness as entertainment expenses 
are cut, you find more men at 
home for much longer than ever 
before. 

'The crisis has destroyed 
families' myth of happiness' 
writes MAsAHIRO YAMADA 
But while the recession is challenging 
the traditional Japanese marriage, 
some see it as a much-needed wake-up 
call that will force couples together. 

'I think, overall, the economic 
problems of the 1990s will have a good 
effect on Japanese families', says Masa
hiro Yamada from Tokyo Gakugei 
University's education department. 
'People will realise that to seek only 
economic affluence is not necessarily 
good. We can't keep seeking it. 

'Without the recession, people 
wouldn't have realised this. I think the 
economic problems have destroyed the 
Japanese families' myth of happiness.' 

\ \' 

: . 

expectations for their children and are 
more open to women finding part-time 
jobs. The more highly educated one
third will find it harder to accept that 
they now have to aim lower. The risk 
is that the divorce rate will rise faster. 

While still much lower than in 
Australia, the divorce rate per 1000 

OSAKA 
Osaka City is the central city of 
l#stern Japan, and from the point of 
view of both business and culture it is 
generally regarded as Japan's second 
city. In terms of population, Osaka 
comes third, behind both Tokyo 

people is now 2-5 times that of 1963. 
But little counselling is available for 
couples when things go bad. 

Most local governments offer a 
limited service, yet when compared 
with the 4500 companies that offer 
marriage introductions, private help for 
struggling couples is rare. 

'We 'are ·one of' the few private 
services that aims to strengthen family 
ties', says Nobu Kaneko, a _director of 
the non-profit Family Problems Infor
mation Centre in Ikebukuro, Tokyo. 

'Japanese people don't believe in 
spending money and time on 
problems of the heart and the 
mind. Instead, they believe ful
filling the necessities of life is 
more important.' 

As a result, the recession has 
reduced the number of people 
willing to pay for help. It is often 
left to the parents of troubled 
couples to pay the 5000 yen ($65) 
an hour fee for marital advice. 

Professor Yamada says those 
couples who can adapt will be 
forced to rebuild a relationship 
based more on their own 

pleasures than on economics and 
children. 

'In the new era, when couples 
realise they must do more things 
together, there may be less of the so
called divorces in the family, where 
couples are living in the same house as 
though they were divorced', he says. 

ii 

Tokyoite. Osaka's regional cuisine is 
also popular throughout the whole of 

Japan. 
The population of 

Osaka is 8 832 501 
(1999 estimate). 

The surface area is 
The Japanese family had evolved 

since the war largely to provide finan
cial support and increasing levels of 
education 'for the children's sake'. 
Familial love was more important than 
conjugal love and society would judge 
a father's love by his ability to provide 
money to raise his children. 

and Yokohama, but the 
latter is usually seen 

JAPAN 220 square kilometres. 

Men would do little housework-
0,26 hours a day on average. Many 
would come home and expect to be 
waited on .. But as long as the kids were 
well educated and happy, the couple 
would be too. 

as a satellite city 
to the capital, 
reinforcing 
Osaka's claim 
to be Number 2. 

Osaka has a distinctive regional 
dialect and a strong culture of its 
own, and natives of Osaka are known 
for their cheerful individuality, quite 
distinct to the character of the typical 
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WHAT'S HAPPENING? 
Top Japan Internet Sites 
0 Nipponia 

http://jin.jcic.or.jp/nipponia/ 

This is the online version of Nip
ponia, a quarterly cultural magazine. 
Nipponia magazine introduces aspects 
of modern Ja pan in an easy to read and 
informative style. It contains special 
features, a cooking section and a travel
ogue to help you discover Japan. The 
pictures are great and you can access 
back issues with the click of a button. 

0 Kansai on the Web 
http://www.kippo.or.jp/index.htrn 

This is an exhaustive site on the 
Kansai region, run by the Kansai 
Public Relations Promotion Council to 
promote the region's development. It 
offers Kansai data including statistical 
information about the nine prefectures 
that make up the region, listings of 
national parks and museums, a yellow
pages directory and information on 
festivals, culture and crafts. The 
Kansai Event file is a must to check out 
if you're travelling to the Kansai region. 

0 World Heritage Sites in Japan 
http://www.cco.caltech.edu/ 
-salmon/wh-japan.html 

Japan offers the traveller ten World 
Heritage Sites and this website provides 
a tour of discovery of these ten beauti
ful places. Travel from the Shirakami 
Sanchi in northern Honshu down to 
Himeji-jo and the historic monuments 
of Ancient Kyoto in central Honshu. 
Your journey continues as you visit 
Hiroshima Peace Memorial and Itsu
kushima Shinto Shrine, and then go 
down to Kyushu to Yakushima Island. 

0 Guide to Japan 
http://japan-guide.com/ 

Ideal as a school resource, this site 
offers over two hundred information 
pages on traditional and modern 
Japan. Information can be accessed by 
selecting one of the sixteen categories, 
or you can conduct your own search 
using the search button. It includes a 
photo gallery which covers major cities 
and sights and aspects of Japan today. 

0 Japan Sake Brewers Association 
http://www.japansake.or.jp 

Sake has been around since the 
third century BC and it is synonymous 
with Japan. This is the official site of 
Japan Sake Brewers Association and it 
is an excellent site to learn about sake. 
The site answers questions relating to 
its ingredients, the process, history, 
varieties, drinking, food and brewing. 

KYOTO 
The city of Kyoto, in the southern part 
of Kyoto Metropolitan Prefecture. 
It is rich in historical sites, and 
is known worldwide as a tourist 
attraction. 

Kyoto, whose old name Heiankyo 
meant 'Capital of Peace and Ease; 
was the capital of Japan/or over 1000 
years from 794, when the capital was 
transferred from Nara, up until 1868 
when Tokyo became the capital. 
During this time Kyoto was the 
cultural and religious centre of the 
country, and many Buddhist 
temples and Shinto shrines were 
built. 

There are now many mus# 
eums too, and the city boasts over 
2000 works of art that have been 
designated National 1reasures or 
Important Cultural Properties. 

The city's international cul
tural significance was recognised 
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Encyclopedia of Japan 
CDROM 
Windows 95/98/Nf 
Kodansha 1999 

This CDROM 
version of the 
Encyc/opedia 
of Japan is the 
latest way to 
conduct 
research into 
Japan. 

The search button allows you to 
carry out quick searches or more 
advanced searches on all articles. 

The Timeline button takes you 
through major periods of Japanese 
history. The Gallery and Special 
Tour categories allow you to 
experience many aspects of 
Japanese life and culture. 

Finally, the Localities category 
lets you explore that special city, 
town or village. 

Li, inµ· in J:1pt111 

in 1994, when seventeen historical sites 
in Kyoto, Uji and Otsu Cities were 
designated as UNESCO World 
Cultural Heritage Sites. 

It is estimated that Kyoto receives 
a total of 40 million domestic and 
overseas visitors a year. 

The 1999 population of Kyoto 
stands at l 393 500. The surface area 
is 610-2 square kilometres. 

0 500 

Km 



THE JAPANESE ECONOMY: 
From World War II to the new century 
Nukazawa Kazuo 

Nukazawa Kazoo was born in 1936. He 
graduated from Hitotsubashi University, 
where he majored in economics. 

He joined Keidanren (the Japan 
Federation of Economic Organisations) 
in 1959, and was Economic Research 
Consultant al the Japan Economic 
Institute of America as well as a visiting 
Research Fellow at the Rockefeller 
Foundation. He is now a senior 
Managing Director of Keidanren. 
E-mail· nukazawa@keidanren.or.jp 

Per haps the biggest change in Japan 
after World War II was the rela

tionship between Osaka and Tokyo. 
Before the war it was said: 'Osaka is for 
business, Tokyo politics'. 

It was around 1935 that Osaka 
replaced Manchester as the world's 
leader in cotton textiles. It accounted 
for 17% of Japan's production, com
pared with 14% for Tokyo. Kobe and 
other ports around Osaka handled 58% 
of Japan's exports and imports; while 
Yokohama, Tokyo's main gateway to 
the sea, handled just 13%. 

After the war Japan's loss of its 
colonies reduced its trade with Asia, 
and textiles and sundries-the former 
leaders of Japanese industry-gave way 
first to shipbuilding and equal to steel 
and machinery in both domestic pro
duction and exports. 

Already, during the wartime years, 
trading houses and other companies 
based in Osaka had been moving their 
headquarters to Tokyo. This trend con
tinued during the Occupation and the 
years of economic growth powered by 
special procurements for the Korean 
War (1950-53). 

One of the motivations was a need 
to cultivate relations with central auth
orities in order to secure the scarce 
foreign currency which was parcelled 
out preferentially throughout this 
period. 

At the start of the 1960s Yokohama 
overtook Kobe as the leader in imports, 
and towards the end of the decade it 
moved out in front in exports. 

Today a reverse trend has finally 
been set in motion by Asia's rise, 

liberalisation, and the introduction of 
advanced information technologies. 
Even so, when measured by corporate 
income, Osaka is still hardly one-third 
Tokyo's size. 

Bureaucrats in command 
Eventually the advisory councils and 
committees in Tokyo got to work on 
drafting national standards. But at 
least until the 1960s an element of 
contempt could always be detected 
when Osaka's business people talked 
about the political connections of the 
Tokyo business world. 

This is quite understandable, but it 
remains true that the government could 
hardly have applied the 'first come, first 
served' rule at a time when both foreign 
currency and funds for plant and equip
ment investment were in short supply. 
Even permission for importing foreign 
technology had to be secured from the 
government. 

The face of the market is deter
mined by the nature of the players in 
it. This being so, the choice between 
allocating resources in a controlled 
fashion or shifting abruptly to a market 
economy should be based on the his
tory of the society concerned. When 
a market is liberalised, we must hope 
that its transparency gradually grows 
greater so that instances of excessive 
profits are brought to light by the cur
iosity of the people-or by the knife of 
their envy, as cynics might say. 

In Japan's case, the bureaucratic 
pre-war managers of the controlled 
economy opted to stay in positions of 
command and try to serve as fair distri
butors of resources after the war simply 
because they found no other techniques 
to employ. The public accepted this 
partly because the system of civil 
service examinations -which allows 
even the children of poor families who 
study hard and pass tests to join the 
bureaucratic elite-was relatively just. 
Also involved was an ingrained accep
tance of the command economy, a trait 
that grew stronger during the wartime 
years and was reinforced by SCAP, the 
office of the Supreme Commander for 
the Allied Powers, while Japan was 

occupied, especially by the order SCAP 
delivered from on high in February 
1947 to ban a general strike. 

It does not take long for habit to 
become second nature. On reading 
early issues of Keidanren Geppo, the 
monthly magazine of Keidanren 
(Ja pan Federation of Economic Organ
isations), one can appreciate the great 
gap between then and today by noting 
that the dialogue was sometimes 
arranged between lions of industry and 
middle-ranking civil servants. Here I 
would add a word on two props of the 
egalitarian ideology that have ruled 
over Ja pan to save them from being 
relegated to the dustbins of history. 

One was the romantic appeal of 
socialism. When I was a college stu
dent in the late 1950s it was impossible 
to find any young people willing to 
admit that they had cast a vote for the 
ruling conservatives of the Liberal 
Democratic Party. I myself generally 
voted for the Japan Socialist Party ( now 
the Social Democratic Party), and 
sometimes I went for candidates of the 
Japanese Communist Party. Almost all 
young people were convinced that a 
socialist administration would even
tually move into power. Right after the 
war the JSP seemed to approve a line 
of Christian social democracy, as seen 
in the brief Socialist administration of 
Katayama Tetsu (1947-48). 

Not just well-informed Japanese, 
but people in general were prepared to 
believe that a planned fair and efficient 
distribution of resources was possible, 
provided only that the process was kept 
out of the reach of politicians inclined 
to stuff their own pockets. In those 
days little was known about the 
wretched circumstances of Communist 
countries. And as Keynes once re
marked, the after-image of outdated 
economic theories lingers in the eyes of 
leaders for a surprisingly long time. 
(When eventually the last traces of 
Marxian economics had been wiped 
out, though, for some reason there was 
a weakening of the sense of fairness of 
those in the bureaucratic fold. Indeed, 
the ethical sensitivity of the whole 
leadership stratum eroded.) 
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The second prop of egalitarianism 
was a sense of needing to atone for 
having survived the war. Many of the 
survivors were young people who 
managed to avoid conscription and stay 
on the home front, feeling somewhat 
shameful when sensing the spirit of 
classmates and seniors who had be
come 'fallen heroes'. These survivors 
made Japan's reconstruction their 
mission. The returning soldiers, 
meanwhile, had learned from their 
experiences at the front how best to 
pool their energies to cope with the 
distribution of insufficient resources. 

Nitobe Inazo, a scholar of the Meiji 
era (1868-1912), said that the behaviour 
of his compatriots was based on a sense 
of shame- that is, of wanting to avoid 
foreign contempt. The post-war Japan
ese were driven by a similar sense of 
shame combined with a desire to make 
amends, and this worked against the 
proposition that those who have great 
abilities should receive proportionately 
great awards. 

Economic development and 
national security 
Public servants in post-war Japan acted 
as protectors of egalitarianism. In 
areas ranging from the establishment 
of bank branches to the siting of oil 
refineries, the bureaucracy took over 
planning and adjustment functions 
instead of leaving them to the market. 
Basically the public supported this. 

After the Meiji Restoration of 1868 
the Japanese set out to 'enrich the 
country and strengthen the military'. 
After World War II, under the new 
Constitution of Japan, strengthening 
the military was dropped as a national 
goal and Japanese concentrated solely 
on making their country prosperous. 
In short, they narrowed their goal to 
one of avoiding foreign contempt in 
economic affairs. Like other countries, 
Japan made the sustained expansion of 
per capita national income its primary 
goal. Where it differed from other 
countries was in having its official 
government policy focus solely on the 
economy. 

The drama on centre stage in public 
affairs involved the distribution of 
economic resources; responsibility for 
national security, meanwhile, was seen 
as residing not in the Japanese govern
ment but somewhere far away from 
Tokyo. The Japanese, we might say, 
sought to build a nook of happiness for 

themselves. Perhaps it was this context 
that caused a relaxation of tension in 
officialdom's mindset. When a nation 
sticks for a long time to the odd stance 
ofrelinquishing control over its lifeline 
while fussing over its domestic purse 
strings, its top officials can only drown 
their frustrations in drink. 

The planners of Japan's industrial 
policy, on sensing that the limits to the 
nation's control over its own destiny 
were being reached, would express 
nationalistic sentiments in falsetto 
voices. Long after that began, I met a 
high-ranking female official in the US 
Department of Defence who asserted 
that while we styled ourselves as inter
nationalists, we in fact were 'closet 
nationalists'. This was no doubt a good 
description of many Japanese in the 
1960s. To be sure, she as well was an 
'unconscious nationalist' who saw her
self as an internationalist. That point 
aside, though, it remains true that ever 
since the construction of Rokumeikan, 
the elegant Western-style hall where 
foreign and Japanese officials began to 
intermingle at formal balls towards the 
end of the nineteenth century, we have 
followed the thinking that to protect 
our country's independence we must 
dress and dance as Westerners do -
regardless of how comical our efforts 
may appear. 

Zigzags in industrial policy 
In the mid-1960s Keidanren Chairman 
Ishizaka Taizo began calling for the 
liberalisation of capital. While the 
Ministry of Foreign Affairs was in 
agreement, other government organs 
were for the most part opposed. The 
staff of Keidanren's Secretariat, in
cluding myself as a junior member, 
timidly followed Ishizaka's lead. At the 
time my head was filled with my own 
theory of stages of development. 
Liberalisation should proceed, I felt, 
in areas where preparations had been 
completed. 

The primary focus of industrial 
policy in the 1960s was liberalising 
trade by stages, and capital liberal
isation followed after that. Throughout 
this period people donned the policy 
armour of the international camp by 
paying lip service to the need to inject 
competition into the marketplace and 
enhance the interests of consumers, but 
what in fact happened was that indus
tries were liberalised in the order of 
their competitive strength. If the hope 
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had really been to maximise consumer 
benefits, surely the industries with the 
largest gaps between domestic and 
international prices should have been 
the first to be targeted for liberalisation. 

By electing not to pursue liberal
isation in such a fashion, the authorities 
were able to secure support from many 
social strata. The reasons for this can 
be appreciated by looking at the con
temporary Asian scene. Whatever the 
situation may be in small countries, in 
large ones like Japan with a population 
in excess of 100 million it is possible to 
pursue economies of scale on the 
strength of just domestic demand. It 
was natural for the Japanese to think 
they could enjoy economies of scale in 
virtually all key industries. 

In retrospect, the somewhat back
ward-looking industrial policy applied 
through the 1970s to industries like 
agriculture, coal, and textiles had 
greater consequences. Perhaps this 
policy came about because the eyes of 
politicians were drawn by the numerous 
workers (and votes) in the farming 
sector-which employs far more people 
than do high-tech industries. Then 
again, seen in the light of the aforemen
tioned bureaucratic mindset, perhaps 
the Mandarins perceived their proper 
role to be one of rescuing the weak. 

Japan's industrial policy also sought 
to ride to the rescue of next-generation 
industries, and yet this ride was an 
erratic one. The attempts to reduce the 
number of automakers and foster 
makers of aeroplanes were unsuccess
ful. In areas like oil refining, where the 
political process exerted influence, the 
end result of the imposition oflicensing 
and approval requirements seems to 
have been excessive capacity. In mari
time transport and shipbuilding for 
export, the granting of subsidies set off 
a rat race. 

In the financial sector, the regu
lation and protection of segregated 
financial industries in the name of pre
serving the stability of the financial 
system lasted too long. No doubt it is 
difficult to get the timing right when 
outdated regulations need to be re
moved. The Japanese version of Big 
Bang now being readied will deal this 
sector a severe blow just when it is on 
its knees, and I can sympathise with the 
people working in it. 

During the 1970s industrial policy 
was moved out of sight in industries 
susceptible to gaiatsu, the 'external 



pressure' the United 
States and other coun
tries apply, but gaiatsu 
had little effect on gov
ernment organs over
seeing purely domestic 
industries. When a 
ministry or agency has 
nothing to Jose from 
foreign retaliation, it is 
in a strong position. 

is now divided between 
those whose eyes are 
focused on the heavy 
costs of the destruction 
accompanying a transi
tion, and those who feel 
that maintaining the 
status quo will turn out 
to be even more costly. 
Or perhaps we might say 
that as the formulation 
of global standards pro
gresses, some people are 
gripped by the fear that 
Japan is crossing a 
bridge that will collapse 
behind it, while others 
are confident that Japan 
can yet move safely a bit 
further forward. 

I have sensed in the 
posture such organs 
have adopted for inter
national negotiations 
what might be termed 
'the realism of the old 
soldier'. This is an in
clination to detect the 
smell of nationalism 
everywhere, even when 
people in the Organisa
tion for Economic 

Hashimoto Ryutaro, serving in 1995 as Japan's top trade official, receives 
a gift from his tough-dealing US counterpart. 

I myself take the 
latter position. But I 

Cooperation and Development or the 
World Trade Organisation (and its 
predecessor, the General Agreement 
on Tariffs and Trade) advocate global
ism and employ the vocabulary of 
universalism. 

And on sensing this smell, the old 
soldiers cry out that nationalism is the 
true motivation. Their ~realism' does 
not stop at the point of perceiving inter
national society as a place where one 
nation's interests clash with another's. 
They go on to argue that when inter
national requests come in you should 
react as if you have been attacked by a 
wolf, throwing a bone to it and running 
off. In other words, you should make 
some sacrifice at the last moment in 
order to buy time. As long as Japan 
employs such tactics, it will never be 
able to take international initiatives. 

In any event, in the mid-1980s 
Japanese corporations began a full
scale move abroad. Low wages and 
market needs overseas were among the 
reasons involved, but so were excessive 
regulation and heavy taxation at home. 
The sight of companies 'graduating' 
from the Japanese marketplace one 
after another brought to mind the flight 
of Japanese intellectuals from villages 
to Tokyo in the past. 

Divided camps, similar aims 
The clothes you wear will come to 
influence your thoughts, and the mask 
you don will attach itself to your face. 
But the words of the Mandarins have 
changed over the last ten years or so. 

Economic growth has greatly bolstered 
their confidence. 

The sudden windshift can be ap
preciated from a remark made by an 
official in the Ministry of Finance who 
is intimately involved in the formulation 
of the Big Bang plan. Speaking to a 
Keidanren gathering, he bluntly ob
served: 'Many of the top leaders in 
Japan's fmancial world are not convers
ant with the international financial 
business and will lose their jobs.' Or 
consider what I heard from Japanese 
negotiators on two separate occasions 
not long ago. Responding to a question 
I posed about Japan-United States 
negotiations, both gave the typical 
answer of a modern economist, saying 
that as long as the results benefit the 
consumer, there should be no problem. 

Increasingly in the 1990s Japanese 
negotiators have been proposing to 
their American counterparts that in 
place of bilateral talks, multilateral 
forums like the WTO be used as far as 
possible. This is an example of how the 
Japanese can respond to the Americans 
using their own language. If the 
Americans stick to their historical 
posture of wanting to solve problems 
on a bilateral basis, it will be the 
Japanese who come across as having 
adopted a principled, universal stance. 

In a backlash against Japan's de
regulatory drive, increasing numbers of 
people have been asserting that the 
Japanese must defend the character of 
theirnation to the death. As at the end 
of the Eda period (1600-1868), opinion 

might add that the 
distance between the two camps is 
hardly that great, since even those who 
claim to oppose deregulation in general 
can be heard to admit favouring it in 
certain cases. 

In the post-war period, the long
dominant Liberal Democratic Party 
and the business community opted for 
friendship with the United States, while 
organised labour in the form of Sohyo 
(General Council of Trade Unions of 
Japan), along with the political opposi
tion in the Socialist and Communist 
parties, took a different approach. But 
the latter forces shifted direction after 
the cold war. And in the meantime 
Asia's presence rapidly gained weight. 

Formerly dependent on the United 
States as an export market, as well as 
for its national security, Japan is now 
sending more than 40% of its exports 
to its Asian neighbours, and the percen
tage is expected to top 50% by 2010. 

In terms of direct investment in 
production facilities, though, close to 
half has gone to the United States, 
about twice Japan's investment in 
Asian countries. No doubt the flow of 
funds in the Asian direction will swell, 
but the weight of the earlier American 
investments will have a lasting impact. 
America's importance to Japan in this 
respect will not decrease as much as its 
importance as a trading partner. 

It follows that rather than take Asia 
as a replacement for the United States 
as our main external focus, we need to 
take a line of 'both the United States 
and Asia'. 
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Now many Asian-style economies, 
which set great store on interpersonal 
relations and are consequently influ
enced by bonds between individuals, 
have all of a sudden deflated. It would 
seem that the time for a sweeping re
evaluation of the Asian approach has 
arrived. As a person who has himself 
long argued that while American capi
talism treats the market as a goddess, 
Japanese capitalism places people 
above the market, I must admit that this 
thesis has had some holes punctured 
into it. In the Asian region including 
Japan, I have come to think, a third 
party both commanding respect and 
evoking fear is needed. There was a 
time when some loudly asserted: 'We 
cannot sit idly by when the excellent 
traditional qualities of Japan and Asia 
are being ruined by foreign barbarians 
unable to appreciate local ways.' But 
most of the recent developments 
cannot be explained away by such 
reasoning. 

Probably the confusion in Japan 
will last another three years. At the end 
of that time, the full brunt of such 
market indicators as return on invest
ment will likely be felt across all 
industries, not just in the financial 
sector. The role of diplomacy will be 
to see to it that Japan does not become 
sandwiched between America and 
Asia. As I discuss in the next section, 
a typical example of the issues we will 
face is that of our approach to environ
mental problems. 

On the environmental front 
Environmental problems have placed a 
barrier before capitalism. By nature 
they will provide the primary motiva
tion for industrial policy in the twenty
first century and supply the central axis 
for Japan's diplomatic strategy. Ques
tions of food and energy supplies will 
also arise, but answers to them can be 
expected to appear as we move into the 
next century. 

As far as food is concerned, an 
answer conforming closely to market 
principles can be expected through a 
continuation of the existing policy mix 
of diversifying import sources, building 
up stockpiles, and assisting overseas 
production. In the area of energy, even 
after mobilising all available new
energy and energy-saving technologies, 
we will still have to seek public accep
tance of nuclear fission and fusion. On 
the environmental front, though, a 

revision of the lifestyle of American 
civilisation, which has become domi
nant in the twentieth century, will be 
inescapable. The 'catch-up' drive we 
have been intent upon has no meaning 
here; Japan will do quite well if it can 
come up with a new lifestyle. 

To some extent we must expect a 
shift of production facilities to China 
and other countries that have not 
accepted the international curbs placed 
on emissions of carbon dioxide. As 
unethical as this may be, some 
companies will opt for it for their own 
survival. But if too many companies 
head in this direction, the developed 
nations will start to impose limits on 
imports from the concerned countries, 
blithely disregarding WTO principles. 
Research should continue into the 
cause-and-effect relationship between 
the carbon dioxide in the atmosphere 
and the phenomenon of global warm
ing, a relationship that America has 
questioned. Emissions of C02 float 
easily over national borders, and the 
greenhouse effect makes its influence 
felt over both land and sea. 

In December 1997 Japan was the 
host of COP3, the Third Session of the 
Conference of the Parties to the United 
Nations Framework Convention on 
Climate Change, and what had me 
worried was that Japan would make 
itself look foolish through its stance 
towards the United States or its hand
ling of decision-making procedures. In 
the end, though, the occasion clarified 
the direction in which our nation must 
proceed. 

To start with, we must gradually 
convert lifestyles over the long term and 
not talk about 'unique Japanese charac
teristics'. Next, we must set our sights 
on some grand goal, such as per capita 
emissions of one-tonne carbon equiva
lent by the year 2100. Then, with 
respect to developing countries, we can 
only abide by the words of the World 
War II Admiral Yamamoto Isoroku, 
who said that to provide direction you 
must 'set an example, give advice, 
encourage attempts, and offer praise'. 

Risks in an information society 
The advent of an information society 
carries with it the danger that those 
closest to the centre of power will 
secure unanticipated benefits. This is 
because confidentiality of policy 
information will always be necessary no 
matter how transparent the society and 
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political system may become. Japanese 
society, moreover, still has quarters in 
which the rule of law has yet to gain 
ascendancy over the Asian-style rule of 
personality. Administrative practices 
relying not on numerical standards but 
on discretionary guidance given to 
individual corporations constitute 
another key element of the opacity in 
the Japanese system. 

If foreign companies in Japan use 
lawyers to seek solutions to problems 
through court proceedings, they will be 
able to enhance transparency to some 
extent. In a situation where 'informa
tion is money', though, it is difficult to 
prevent the select group of people close 
to the authorities, especially those with 
access to information, from gaining 
market advantages. 

The use of the Internet to demo
cratise access to information deserves 
to be encouraged. Even if this is done, 
however, problems of disinformation 
and slander disseminated through 
cyberspace twenty-four hours a day are 
likely to trouble our descendants well 
into the twenty-first century. 

In the service sector, the biggest 
problem is the uncertainty about how 
to measure factors like productivity. In 
the US economy, eight out of every ten 
workers are engaged in jobs other than 
production. And yet have there really 
been improvements in their produc
tivity and the quality of their services? 
A sign of what is likely to be in store 
for Japan can be seen in the concerns 
raised by the recent labour dispute at 
United parcel Service in the United 
States; the employment status and wage 
levels of workers in the parcel delivery 
industry are seen as a factor affecting 
the economy's core inflation rate. 

The decline of the birthrate, mean
while, has been undercutting the 
Confucian ethics that have propped up 
the social order. A decline in the 
number of young people makes older 
people relatively abundant, and this, 
seen from the principle of scarcity, will 
cause them to lose value. 

At the very least, influence on 
corporate employment and loyalty to 
the company can be expected. The 
aging of the population, meanwhile, 
can no doubt be coped with by devising 
new employment formats. To be sure, 
demand for land and housing will be 
undercut by the accompanying increase 
in conservative attitudes and the disin
clination among older people to move 



to new locations. I would guess that 
Japan's population, which is currently 
close to 125 million, will decline to 
some I 00 million in the second half of 
the twenty-first century. 

Groping in the dark 
The story of Japan's administrative 
reform drive began with the Ad Hoe 
fommission on Administrative Reform 
(1981-83), a blue-ribbon advisory panel 
headed by Keidanren Chairman Doko 
Toshiwo. It set its sights on cutting 
back red tape, unleashing the private 
sector's self-help efforts, and curtailing 
the powers of the fiscal authorities. 
The reform drive at present is clearly 
aimed at passing power from the centre 
to the regions and from the public 
sector to the private. But within the 
aspiration for the restoration of the 
rights and freedom of ordinary citizens, 
one can sense a faith in the market that 
exceeds what economic theory teaches 
us is reasonable- and also at times an 
envy of the authorities. Both attitudes 
weaken the power that moves people. 

Several years ago Keidanren began 
advocating the concept of kyosei, for 
which the closest English equivalent is 
symbiosis. It carries nuances of both 
Buddhist contemplation and biological 
harmony. Unfortunately, the concept 
failed to attract much attention on the 
global stage. (To those who might say 
'Who cares whether it catches on or 
not?' I would reply that Japan is too 
large for such an attitude.) We simply 
were unable to explain exactly, using 
the universal vocabulary of democracy, 
freedom, and the market, who is sup
posed to achieve symbiosis with which 

others in what ways. We also were 
unable to offer a sufficient account of 
how kyosei ties in with Asia's past and 
its future prospects. 

I find the final Buddhist verse by 
the tea master Sen no Rikyu (1521-91) 
quite moving. It speaks of the mutual 
obliteration of 'ancestors' (of history, 
or Japan's distinctive characteristics) 
and of 'Buddhism' (the Buddhist and 
Confucian tradition then, Western 
universalism today). Clearly contem
porary Japanese cannot conceal them
selves under either of these cloaks. 
When we find ourselves without the 
words for a persuasive response, we 
must simply grope forward as best we 
can, consulting our inner feelings with 
each step we take. 

Where will Japanese capitalism go? 
Fundamentally it should seek pros
perity based on the freedom to select 
options and the fairness of the market. 
But at least until a technological path 
forward has been opened, we shall have 
to traverse a ridge between the sense 
of moderation inherent in any society 
and the unleashing of desire that pro
vides the energy of modern capitalism. 

There is an old story about a foolish 
person who dropped some money in a 
dark place and went searching for it in 
a better-lit place. When a passerby 
asked why he was doing that, he replied 
'Well, since you won't get anywhere 
searching for something over there, 
where it's pitch black, I'm looking 
where the light is better.' The moral is 
that both reformers and defenders of 
tradition must exchange views with 
each other and strain their eyes to see 
better in the dark. And all of us should 

Matcha-jawan and Chasen 
Matcha, or green tea used in the tea 
ceremony, is made from the 
youngest tea leaves of the season 
which are picked around June, 
boiled, dried, and then ground into 
powder using a tea-grinding mortar 
called a chausu. 

To prepare the tea, hot water is 
added to the powder in a matcha
jawa11, or bowl for green tea, and the 
mixture is whipped into a frothy 
consistency using a chasen, or 
bamboo whisk, and then sipped 
from the bowl held in both hands. 

The Zen priest, Eisai (1141-

1215), first brought green tea to Japan 
from China early in the Kamakura 
period (1185-1333) when he returned 
from Buddhist studies. Although it has 
since died out, a tea ritual was practiced 

hope to bequeath the next generation 
a highly elevated set of ideals concer
ning how to deal with the world and 
how to view life and death. 

Fortunately, Japan remains in 
generally sound health. It has an abun
dance of family savings, a fine manu
facturing sector, and a current account 
surplus likely to remain solidly in the 
black for some time. Its workers are 
still diligent, and the gap between poor 
and rich as measured by the Gini co
efficient is still small. Prices are in a 
phase of long-term stability, and unem
ployment is low. The stock market may 
be in the doldrums, but the nation has 
wealth in excess of ¥3 quadrillion to 
pass on to the next generation, which 
leads the world in life expectancy. 
Japan is a model student in the emis
sion of sulphur oxides, nitrogen oxides, 
and carbon dioxide, whether measured 
per capita or per unit of gross domestic 
product. And crime is infrequent. 

Each of us must check our own be
haviour to prevent a decline in national 
ethics. On the policy level, meanwhile, 
agreement has been reached on a multi
faceted reform program. The planned 
measures together amount to a major 
transformation. Our task now is to 
move steadily towards implementation 
of these reforms. Let us make this the 
starting point for the Japanese econ
omy in the twenty-first century. 

Translated from 'Nihon keizai, sengo kara 
21 seiki e', in Gaiko Forum, January 1998, 
pp. 48-57; slightly abridged. (Courtesy of 
Toshi Shuppan, publishers.) 

from Japan Echo, April 1998, pp. 25-30 

at Buddhist temples in China during 
the Song dynasty (960-1279). In 
Japan, it wasn't until the Muromachi 
period (1333-1568) that the tea 
ceremony, sado, using matcha 
evolved into the art form that we 
know today. 

High-quality matcha produces a 
deep green, foamy tea. Its bitter 
flavour is very refreshing as it goes 
down. When the matcha is prepared 
in a lustrous black bowl, the deep 
green colour of the tea refreshes the 
eyes as well. June is the season of 
new tea. 

l!j 
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GO BOLDLY, JAPAN 
Maarten Wevers 

The author [ at the time of writing this 
article for Look Japan, October 1998) 
is New Zealand's senior official for 
APEC at the Ministry of Foreign 
Affairs and Trade, Wel1ington. He 
was New Zealand's ambassador to 
Japan between 1994 and 1997. 

Japan's transformation since the 
middle of the last century has been 

one of the most remarkable of any 
nation. The Meiji Restoration of 1868 
and the years post World War II 
demonstrated how completely Japan 
could reassess its circumstances and 
options, and then embark upon a new 
constructive course of national develop
ment. Present circumstances suggest 
another change of course is required. 

If significant reform is not under
taken, and quickly, then Japan will 
enter the new millennium hampered 
by heavier economic and social 
constraints. Not just the Japanese, but 
all in the Asia-Pacific region, have a 
stake in Ja pan coming to terms success
fully with the challenges it faces. Re
form is essential to secure the prospects 
of future generations of Japanese, and 
to enhance the security and welfare of 
the region. 

What sort of changes would most 
help Japan to emerge from its current 
problems? I judge much benefit would 
flow from a sharp shift in favour of the 
Japanese people and Japanese enter
prises in political and economic decis
ion making. Greater transparency and 
accountability would improve gover
nance and the environment for growth. 

Of course, Japan is the longest-lived 
democracy in Asia. It is an energetic 
and open society with a free press, 
parliamentary government, and inde
pendent judiciary. It has a vigorous 
private sector, which is globally com
petitive in most sectors. 

But in many respects Japan still has 
too little openness in government, both 
national and local, and too much 
control vested in the bureaucracy. 
Adoption of a strong freedom of infor
mation law would help correct this. 
Intensive lobbying for bureaucratic and 
political favours brings risks and often 
poor decisions. 

Further electoral reform, particu
larly to redress the imbalance in the 
value of votes across different elector
ates, is also overdue. 

Seen from the outside, much of the 
Japanese economy remains under the 
control or supervision of regulatory 
authorities. In many sectors, private 
mechanisms and associations also seek 
to manage the market place and 
contain, rather than promote, compe
tition. Economic history, and Japan's 
own success, tell us this is not the best 
practice. 

Where entry to sectors is controlled, 
and prices and services are subject to 
regulatory approval, enterprise and 
innovation are stunted. This directly 
affects competitive power and employ
ment. Ja pan's air and maritime ser
vices, agriculture of course, and-until 
recently-the telecommunications and 
finance sectors, are examples of the 
cost that comes from limiting com
petition. Japan's truly competitive 
industries have to bear a large and 
growing burden in supporting the in
efficient sectors. A new outlook is 
necessary to arrest this loss of com
petitiveness, incorporating further 
market opening, both domestically and 
internationally. 

Many in Japan are calling for a 
review of macroeconomic policy 
making. Unemployment is at record 
high levels, despite the use of counting 
methods which understate the problem. 
Official levels of debt are nearly 100% 
of GDP. Even with low interest rates, 
which can only rise as savings are 
depleted by an aging population, this 
level of debt will take decades to bring 
down. That can only happen through 
radical new fiscal policy making, and 
closing the revenue gap by reforming 
taxes and public expenditure. Both are 
necessary. Japan's tax structures have 
been criticised for being complex, 
unfair, administratively unwieldy, and 
hindering sound investment. Better 
domestic policy frameworks are critical 
to achieving sustainable growth. 

Radical reform of local government 
could also make a major contribution 
to rejuvenating Japan. One governor 
I met recently spoke of combining pre
fectures into seven or nine states, and 
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building a federal nation. 
Certainly, Japan's 3300 local 

authorities face a difficult future: they 
are dependent on Tokyo for most of 
their funds, but national finances are 
very weak. Currently, prefectures, 
cities and towns cannot pay their way. 
They continue to produce new debt for 
the younger generation. Early change 
is essential. 

Education reform too is seen as a 
priority. Japanese schools are very 
successful, but the university system is 
weak. Academic colleagues used to say 
that Japan had no universities that 
could match the best in the US or 
Europe. Greater flexibility and crea
tivity would allow Ja pan to build 
educational excellence even further, 
and generate skills and confidence for 
the global economy. 

Some commentators see Japan as 
very difficult to reform. I do not agree, 
although a comprehensive approach to 
Japan's worrying circumstances is 
certainly necessary. Ja pan remains one 
of the world's most successful societies. 
The current difficulties can be over
come. Many of my Japanese friends 
believe a combination of leadership, 
open debate, and action can address 
the problems they see around them. 
They recognise that change will be 
painful, and would prefer change 
towards a more secure future than 
simply waiting for things to get better. 

Were Japan to enter the new millen
nium with a bold approach, it would 
release once again the energy and 
inventiveness of the Japanese people. 
All in Japan and the region would 
benefit. 

My tour of duty as ambassador to 
Japan left me in no doubt that new 
policy ideas are there. The debate on 
Japan's direction is vigorous. What is 
needed is the will to make decisions, 
some of them difficult, to ensure that 
Japan is better able to compete in the 
open economy we are building in the 
region. 

from Look Japan, October 1998 
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Japanese society in transition 
a woman's perspective 
Seminar by Ms Makiko Arima-Sakai 

0 n Friday, 20 November 
1998, Ms Makiko Arima

Sakai presented a lecture entitled 
'Japanese society in transition -
a woman's perspective'. It was 
conducted by the Consulate
General of Japan in Sydney with 
the cooperation of The Japanese 
Studies Centre for Teaching and 
Development, Macquarie Uni
versity. 

Ms Makiko Arima-Sakai's 
personal experiences and achieve
ments are significant. She was 
the first female journalist to work 
with Asahi Shimbun and later 
worked as a newscaster with Fuji 
Television Network from 1968 
until 1985. 

Currently she is President of the 
Yokohama Women's Association for 
Communication and Networking; a 
member of the Board, International 
Rice Research Institute, Manila; Vice 
President and Member of the Board of 
the Asian Women's Fund, and a 
Member of the Board of the Japan-US 
Common Agenda Round Table. Ms 
Arima-Sakai has also been a represen
tative of the Japanese government to 
the UN Commission. 

Ms Arima-Sakai was able to give 
those who attended the seminar a 
woman's perspective on the changes 
occurring in Japanese society today, 
particularly concerning the economic 
recession and the problems of an aging 
society with fewer children. Japan not 
only faces increasing unemployment, 
but analysts have cautioned that in the 
future four workers will have to support 
each aged citizen. 

According to Ms Arima-Sakai, 
drastic changes need to be made to the 
existing system to bring about recovery 
in Japan. A powerful welfare society 
led mainly by consumers, rather than 
suppliers, must be built. In order to 
find new direction and build a new 
system, Japan, said Ms Arima-Sakai, 
'must find new actors and new ideas'. 
She believes the most important new 
actors are women. In addition, she 
expects that the emerging Non-Profit 
Organisations (NPOs), in which 

Ms. Arima-Sakai 

women play a big role, will play a vital 
role in the new Japan. 

Ms Arima-Sakai pointed out that, 
so far, both women and NPOs have 
been excluded from mainstream 
Japanese society. There has been the 
expectation that women stay at home 
and men go out to work. Despite the 
fact that Japan has established an 
affluent society on the whole, Japan is 
behind many other developed countries 
in terms of utilising women's abilities. 
Even when employed, women have 
normally only been assigned auxiliary
type roles and few have been engaged 
at the decision-making level. 

Non-profit organisations tell a simi
lar story. As the society has become 
increasingly affluent, more and more 
people have become interested in 
working for public interest and social 
justice rather than in the private or 
public sectors. Their activities include 
providing aged people with care and 
meals; conservation of rivers, tideland, 
animals and plants; protest against 
child abuse and violence against 
women, and support for victims; 
support work for people in developing 
countries faced with hunger and 
poverty; helping refugees; and 
protecting the environment. 

These activities, however, have been 
treated as activities which are carried 
out by individuals on their own, and 
have been given no public support and 
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no tax privileges. Those involved 
in such activities must raise funds, 
acquire offices and m;mage .every
thing by themse°tves. ' ' . . . . 

However the situation has 
been changing. The National 
Diet recently passed a Law to 

! Promote Specified Non-Profit 
Activities. The law came into 
force on l December last year. 
There have also been active move
ments to promote women into 
more important positions in both 
the private and public sectors. 

Another area addressed in the 
seminar was human rights vio
lations against women in Ja pan. 
It used to be said that there were 
only limited human rights viola

tions against women in Japan and that, 
consequently, it was not a social issue. 
However in recent years the issue has 
attracted greater attention, and an 
increasing number of people are calling 
for action. 

Almost half the women surveyed by 
the Prime Minister's Office in 1997 
identified 'discriminatory treatment in 
the workplace' as being a problem that 
constituted a human rights issue. Forty 
per cent identified 'sexual harassment 
in the workplace'. In addition, more 
than 30% of men and women identified 
the problems of 'social pressure on 
gender roles', 'prostitution' and 'domes
tic violence by men'. In a survey on 
sexual harassment, 60% of women and 
44% of men believed that acts of sexual 
harassment exist in their workplaces. 

Positive social changes 
on the horizon 
On the brighter side, Ms Arima-Sakai 
outlined in the seminar how women 
themselves and social expectations 
towards them are changing. 

One of the striking changes occur
ring among women today is that they 
are becoming increasingly interested in 
politics. There is a growing momentum 
nationwide to send women into local 
and national assemblies. In a nation
wide poll conducted by the Prime
Minister's Office, 45-6% of respondents 
said that they think women should 



participate more in local assemblies, 
where the current percentage of women 
is only 4,6%. Many respondents also 
hoped for a greater representation of 
women in the Diet, where currently 
only 4-8% of the members are women. 
Women themselves have begun to take 
a stand against the fact that only a 
limited number' of females hold 
decision-making posts, especially in the 
fields of politics and economics. 

Ms Arima-Sakai gave the example 
of a female newsreader who was invited 
by several parties to stand as a candi
date in their party lists for the propor
tional seats in the Upper House elec
tion held in July, This female candidate 
said she would agree to run for the 
party which would place her name at 
the top of the candidate list and make 
half the candidates women, with men 
and women taking turns down the list. 
One party agreed, and she ran for that 
party and won a seat. 

The party actually failed to keep its 
promise about complete sexual equality 
on the list, although it did increase the 
number of female candidates and, 
consequently, had more female repre
sentatives. Another party put a well
known female lawyer at the top of its 
list, and alternated the list between men 
and women. As a 
result, the number of 
female members in the 
Upper House in
creased from 36 to 43 
after the election. 

New women's 
groups are springing 
up at the local level, 
forming networks to 
send their represen
tatives to assemblies. 
Both the women run
ning for seats and the 
people in the networks 
are aware that women lack social 
training and are not well informed 
about politics and the economy. 

They are trying to cover such short
comings by studying and exchanging 
information and experiences. 

For example, the Fusae Ichikawa 
Memorial Association, a non-profit 
organisation which has long engaged in 
increasing women's political partici
pation, is offering seminars and 
providing know-how on political 
campaigning, giving advice such as tips 
for successful speeches and how to 
make posters. 

Fusae Ichikawa, a well-known 
female parliamentarian when she was 
alive, began to actively campaign for 
women's political rights before World 
War II. 

The government is also making 
efforts to lay the basis for fully-fledged 
social participation by women, There 
are two important moves under way, 
First is the planned introduction of the 
Basic Law for Gender Equality. Prime 
Minister Keizo Obuchi and his pre
decessor Ryutaro Hashimoto both 
pledged in their administrative 
speeches to submit the bill at the 
Regular Diet Session in 1999. 

On 4 November 1998 the Council 
on Gender Equality, an advisory body 
to the Prime Minister, gave Obuchi a 
set of recommendations on the content 
of the planned legislation. In this 
recommendation the council, acknow
ledging that Japan lags behind other 
countries in terms of gender equality, 
calls upon national and local govern
ments to ensure equal opportunity by 
increasing the employment of women, 
with a view towards implementing 
affirmative action policies. 

It states that stereotyped gender 
roles such as 'men belong at work, 
women at home' are the source of the 

discrimination women suffer in terms 
of wages and working conditions. 

The report states the necessity to get 
rid of such ideas and develop a compre
hensive framework of workplaces, 
homes, schools and local communities 
to help create a society where both men 
and women can make full use of their 
ability. 

The council also recommends that 
the legislation clearly state that men 
also have family responsibility and that 

men and women should cooperate both 
in balancing family life and activities 
outside. 

The second important move is that 
the government is planning to promote 
joint gender participation as an impor
tant pillar of its policies over the next 
century, upholding it in the adminis
trative reforms to be carried out in the 
year 2000. 

The major pillar of the current 
administrative reforms is a reduction in 
the number of government ministries 
and agencies from the current twenty
two to just eleven, and the establish
ment of an Office of the Cabinet to 
supervise the ministries, The policy to 
promote sexual equality will be over
seen by this new office, and embodied 
in an enlarged organisation. A new 
Council on Gender equality will be one 
of four councils established under the 
Office, the other three being the 
Economic and Financial Advisory 
Council, the Comprehensive Scientific 
and Technology Council and the 
Central Disaster Prevention Council. 
It is evident that the government is 
sincere about promoting the participa
tion of women in society as we move 
towards the next century, 

To demonstrate the strength of 
women in an aging 
society, Ms Arima
Sakai gave an example 
of a group of enter
prising women, mostly 
in their sixties and 
seventies in Waka
yama. Thirteen years 
ago they came up with 
the idea of processing 
the skin of a citrus fruit 
called yuzu which 
grows in their village. 
Not only have they 
helped solve the en
vironmental problem 
of tonnes of skin left by 
the local juicing plant, 

but they have also produced a popular 
product, now sold by a prestigious 
Japanese department store, and post 
offices across the nation. 

The seminar by Ms Arima-Sakai 
made it clear that the position of 
Japanese women is improving, and that 
Japanese women have a vital role to 
play in a society challenged by new 
economic and social problems. 

from Japan Reports, January 1999 

~ 
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Kimono revival from tradition to fashion 
Eiko Arai 
Passers-by were enthralled 
recently by the radiant atmos
phere created by the bevy of 
women students attending a 
graduation ceremony at a certain 
university in Tokyo. 

The fact that it was a grad
uation contributed to the special 
ambience, to be sure, but the fact 
that over half the graduating 
students wore kimonos was no 
doubt the principal factor. 

As a rule, co-eds dress cas
ually. So why should everyone 
on this occasion be dressed in 
kimonos? Upon close inspection 
one notices subtle differences in 
the way they wear their kimonos. 
Apparently they are asserting 
their individuality by using this 
form of dress as a medium of 
expression. 

Kyoko Yugeta stands out 
conspicuously among the crowd. 
She insists: 'I don't want to dress 
the same way other girls do.' So 
she dyed her hair red, as usual, 
and wore an old kimono 
borrowed from a relative. Seem
ingly rather particular about her 
kimono, Kyoko said: 'I prefer old 
kimonos because the colour 
patterns on them are much more 
distinctive than those on newer 
ones.' Kyoko's mother is 
shocked at the anything-goes 
approach her daughter adopts 
when wearing kimonos. Says her 
mother: 'When I was young it 
would've been unthinkable to 
dress like that.' 

A daughter in her twenties 
and a mother in her forties: there 
seems to be a real gap in the way 
these two generations feel about 
kimonos. 

Late march is a season when the number of women in kimonos multiplies dramatically. About ten 
years ago women graduating from colleges, universities and professional schools began wearing 
kimonos with hakama (skirts for formal wear) when attending their graduation ceremonies. 
Especially in recent years, they have come to ignore the traditional rules governing kimonos and 
adopt whatever hairstyle, kind of makeup or accessory suits their fancy. Watching them one realises 
that a new attitude towards kimonos is taking root among the younger generation. 

After World War II, the more the 
country's economy grew the more the 
Japanese people seemed to shun 
kimonos. They are expensive; it takes 
time to put them on; and one is unable 
to move about as freely as when 
wearing Western clothes. And after 
they are taken off it's a lot of trouble 
taking proper care of them and putting 
them away. 

In the hustle and bustle of modern 
living it is the demerits of kimonos that 

seem to stand out. The kimono thus 
began to be forgotten as a ceremonial 
dress, not to mention as an everyday 
garb. 

But what has really created the 
estrangement between kimonos and 
ordinary Japanese is probably the 
weight of the attendant 'tradition'. 
There used to be a host of do's and 
don'ts dictated by the season and the 
age of the person wearing them. Many 
of these rules are incompatible with the 
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likes and dislikes of contemporary 
Japanese. 

It was seven or eight years ago that 
women began to show renewed interest 
in kimonos. Interestingly, it was those 
least likely-the younger generation
who showed that revived interest. But 
it was also about the same time that 
conventional rules about kimonos 
began to be relaxed. 

First, among women in their 
twenties or so, there was a boom in 



yukata (an informal cotton kimono 
worn in the heat of summer). They 
began attending fireworks displays and 
other summer festivals in yukatas. 
Because they come in many colourful 
patterns, are easy to don and reason
ably priced (¥20 000 to ¥30 000), it 
wasn't long before yukatas once again 
became a favourite. attire for dressing 
up in the middle of summer. 

Yukatas used to be considered 
proper only for general relaxation in 
and around one's own home. Riding 
the train wearing yukata was once 
unthinkable. But today yukatas have 
gained full recognition as street clothes, 
as demonstrated by the fact that nearly 
all fashion magazines publish feature 
articles on the subject when summer 
approaches. It is even said that yuka
tas, along with swimsuits, are a main 
pillar of summer sales competition in 
women's clothing. 

Financially-secure career women in 
their mid-twenties and thirties have 
come to show interest in the kimono 
proper. The kind they are interested 
in, though, is not the gorgeous kimono 
traditionally considered suitable for 
women in this age range, but ones with 
more subtle colour patterns. Today it 
is often pointed out that the younger 

The Kenzo colour 
Five years ago Chikichi, a kimono 
maker, concluded a tie-up agreement 
with world~famous designer Kenzo 
Takada, and began producing and 
marketing kimonos under the Kenzo 
brand. 

Small kimono articles that make 
effective use of Kenzo's unique 
colour combinations give the kimono 
a feeling completely different from 
that associated with conventional 
kimonos. 

Many kimono brands are 
designed by Western-style dress 
designers, and they're all quite 
popular. 

the women wearing them, the more 
they tend to favour simple kimonos. 

It seems that while kimonos are the 
'traditional' mode of dress for women 
of forty and over, those in their twenties 
and thirties regard them as just another 
part of fashion. 'They choose kimonos 
the same way they choose Western 
clothes' points out Sumie Arai, a staff 
member of the marketing office of 
Ichida Co., a major kimono maker and 
distributor. 

The sales techniques for kimonos in 
spots young consumers frequent have 

a I s o 
changed. 
Instead of 
the old ap
proach in 
which one 
chose the 
material 
before it 
was sewn, 

now ready-made kimonos are displayed 
on hangers. This way customers can 
try them on just as they would when 
buying Western clothes. 

The material is polyester or silk. 
Even silk kimonos, which formerly were 
expensive, are now reasonably priced. 
Moreover, many kimonos on sale are 
smartly designed, and ready-made 
kimonos bearing the names of such 
famous designers as Kenzo, Kansai 
and Junko Koshino are no longer rare, 
these designers today offering kimonos 
in total coordination, like pret..iz-porter 
Western clothes. 

Does the renewed interest in 
kimonos mean that Japanese women 
are now more appreciative of their 
outstanding qualities and value? That 
remains to be seen. It needs to be 
noted that for weddings, Western-style 
dresses are now unquestionably more 
popular than kimonos. How the 
Japanese will relate to the kimono in 
the twenty-first century is an intriguing 
question, even for Japanese themselves. 

This is how Arai sees it: 'Young 
people like to attract attention, so they 
wear clothes that are different from 
what others are wearing. If they wear 
kimonos they can discover a self that 
is most assuredly different from the self 
manifested when they wear Western 
clothes. 

Kimonos will never again be used as 
everyday wear, but there's nothing 
wrong in setting aside kimonos for 
special occasions. 

I think there will come a day when 
young women will enjoy creating as 
many such special occasions as possible 
during the year.' 

from Japan Pictorial 

~ 

The first photograph taken in Japan 
Entitled 'Portrait of Koji Tanaka; this daguerreo-type photo 
was recently displayed [courtesy Mr Toyoshiro Shimura] at a 
'Master Works, Master Photographers' exhibition in the Tokyo 
Metropolitan Museum of Photography. 

It was taken by the war photographer E/iphalet Brown 
Jr., who accompanied Commodore Matthew Perry's fleet to 
Japan. Perry was the American officer sent to request that 
Japan open itself lo the outside world His gunboat diplomacy 
paid off, and he concluded the first treaty between the US 
a11d Japan in 1854. The photograph itself dates from the same 
year. 

At that time Koji Tanaka was an official for the Uraga 
district, and he received Perry'sf/eet. It appears that the photo 
was taken at Shimada, Shizuoka Prefecture. If you look 
closely you can see the pedestal, between Tanaka's legs, of 
the 'neck brace'- used to stop one's neck moving during the 
long exposure. 

VOLUME 28 NUMBER 4 NOVEMBER 2000 15 



A JAPANESE GAME 
In this game, the player is blindfolded and 
has to draw in the eyes, nose and mouth 
on a girl's face-which has been drawn on 

a piece of paper. 

The girl's face is usually the okame face 
of kagura. 
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!DAILY LIFEI 
Dash of design gives the kimono new life 
Traditional dress is back and design houses are cashing in 
writes SACHIKO KINosmTA in Tokyo 

I t struck Kanae Suzuki, a 68-year-old 
Japanese housewife, as unusual. As 

she walked through the aisles of one of 
Tokyo's top department stores young 
people were flocking to buy summer 
kimonos, known as yukata. 

'I think young Japanese should be 
proud of the kimono as one of Japan's 
great cultural assets', she said. 

But young pride in the traditional 
Japanese garment is newly found, and 
being fuelled by the arrival of designers 
Benetton and Jean-Paul Gaultier into 
the market. 

Previously, many young Japanese 
have viewed the kimono as difficult and 
uncomfortable to wear, and only to be 
worn on special occasions. 

Now they are rediscovering the 
kimono and, in particular, the yukata
a simpler, unlined, summer version of 
the kimono, with rectangular sleeves 
and bound with a sash, or obi. 

Yukata were originally made from 
pure white cotton and then came to 
have traditional patterns printed with 
indigo dye. However, young shoppers 
are now looking for brighter, modern 
designs. 

'I'm looking for this year's yukata', 
K.iyomi Fuchigami, 23, a bank worker, 
said. 'This time I want to try an un-

usual pattern. I am tired of classical 
Japanese patterns.' 

French designer Gaultier is one of 
the first in the fashion world to take on 
the Japanese yukata, introducing his 
first collection this year, titled Neo 
J apanesque. 'For a few years now, 
demand for yukata has risen and young 
customers have been looking for 
unconventional designs', Nobuharu 
Nagai, the spokesman for Onward 
Kashiyama, the firm which distributes 
Gaultier's yukata in Tokyo, said. 

Riko Katagiri, a 20-year-old 
university student, was happy to spend 
62 400 yen ($780) on her Gaultier 
yukata and accessories. 'I really 
wanted it', she said. 'I like his design 
because I have never seen such a unique 
design in traditional yukata.' 

In recent years kimono sales have 
slackened. 'We regret the kimono 
market is not active now but we are 
glad to hear young people prefer to 
wear yukata as their summer outfit', 
an All Japan Kimono Promoting 
Association spokesman said. 'We hope 
young people wear kimonos more and 
more as a part of their daily lives.' 

Japan's kimono market is worth 
about 800 billion yen a year, according 
to the Yano Research Institute, an 

EXERCISES 
1. Explain these terms: 

KIMONO 
YUKATA 
YEN 
GETA 
OBI 

2. Why have kimonos 
become unfashionable 
with young Japanese 
women? 

Edo period (1600-1868) outer robe (ucikake), 
latter half 18th century - first half 19th century, 
plain weave silk crepe. Iwao Nagasaki 
collection. (National Gallery of Australia) 

3. What were the 
traditiona I types 
of patterns on 
kimonos? 

economics think-tank. But at its peak 
20 years ago the market was worth 
1800 billion yen annually. 'Sometimes 
a high-class kimono is art', a spokes
woman for kimono dealer Suzunoya 
said. 

A traditional silk kimono can cost 
upwards of 200 000 yen, but yukata sell 
from 20 000 yen. 

'I love to wear yukata. It's very easy 
to wear, very casual and less expensive 
than an ordinary kimono', Kaori 
Suzuki, 24, an office worker, said. 

At Printemps Ginza, in a popular 
store for young Japanese girls in central 
Tokyo, this season's colours are off
white, beige or light pink. 'We think 
some of our customers prefer a classical 
Japanese print rather than a flam
boyant print this year, but they prefer 
to wear unusual woven fabric than 
traditional cloth', said Printemps 
spokeswoman Akiko Fujii. 

A yukata, with all the accessories 
including a sash and wooden clogs, or 
geta, can cost up to 60 000 yen. 

'In recent years many of our 
customers have been buying a new 
yukata every summer, as often as they 
buy a new swimsuit for the beach', 
Ms Fujii said. 

Edo period (1600-1868) kosode, 
circa 18th century, silk satin. 
(Nara Prefectural Museum of Art, Japan) 
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The Japanese sense of colour 
J un'ichi Nomura, Professor, Department of Business Administration, Toyo University 

Throughout the world there is a strong 
tendency for different peoples to prefer 
different colours. 

In ethnic terms, typical examples 
would be the two groups Latin and 
Northern European. Those belonging 
to the Latin group are characterised by 
darker skin, black or dark brown hair 
and eyes, and a preference for reds and 
other 'warm' colours. Those belonging 
to the Northern European group are 
characterised by lighter skin, fair hair, 
blue eyes, and a preference for blue, 
green and other 'cool' colours. 

These differences are accounted for 
largely by where people live. The 
higher the latitude, the greater the 
distance the sunlight has to travel to 
pass through the earth's atmosphere. 
This causes a larger amount of sunlight 
to be reflected by suspended dust and 
moisture, thereby reducing the amount 
of sunlight that actually reaches the 
Earth's surface. This is why the sun 
shines more intensely in the lower 
latitudes than in the higher latitudes. 

The difference in the amount of 
sunlight is clearly manifested in the 
physical structure of the eyes. For 
example people of Latin descent, who 
are constantly exposed to strong sun
light, have eyes with highly developed 
red optic cells, while those of Scan
dinavian descent have eyes with highly 
developed green optic cells which, 
subjected to the darker days and mid
night sun, respond better to short 
wavelengths like blue and purple. 

In short, because their respective 
eyes respond appropriately to different 
sets of colours, Latin peoples prefer 
so-called warmer colours while 
Scandinavian peoples prefer the cooler 
colours. 

Needless to say, other factors 
including cultural and religious factors 
are also important in determining 
people's colour preferences. But it is 
interesting that these preferences 
develop within a biological context 
shaped by the natural environment. 

What about Japan-a country 
where these Latin and North

ern European characteristics are 
intermingled? 

From the southern part of Shikoku 

to Kyushu, people tend to prefer 
warmer colours, while those in Hok
kaido and other cold regions prefer 
cooler colours. 

However, what distinguishes the 
Japanese people's sense of colour is not 
that the two regions are side by side 
with a line drawn between them, but 
that neutral colours like beige are 
effectively used in various situations to 
harmonise the different colours. 

Take washitsu (Japanese-style 
rooms) for example. It is generally 
accepted that the Japanese feel most at 
home in washitsu. The reason lies in 
the way neutral colours are used. 
Neutral colours such as beige are found 
on 70% of the surface area of the floor, 
walls and ceiling. Of the remainder, 
25% is in white, while only the final 5% 
is in accentuating colours like red. 

Beige and other neutral colours play 
an important role here. Beige reflects 
about 50% of the light which hits it, or 
about the same as does human skin. 
This serves to create an atmosphere 
people find it easy to relax in. 

The Japanese regard beige as a foil 
colour-that is, an underlying colour 
that enhances other colours. It is here 
that the Japanese express their parti
cular colour sensibility. 

There are two ways to highlight a 
red colour, for instance. The first 
involves the straightforward use of 
bright red colourings. The second 
entails making the red appear brighter 
by controlling the brightness and 
saturation of the surrounding colours. 
The Japanese use the latter method. 

Depending on how the surrounding 
foil colours are used, one can enhance 
or reduce the redness of a red. It is 
precisely this method that architects 
employ in designing washitsu. 

The method in its ultimate form is 
embodied in chado (the tea ceremony) 
concepts of wabi (beauty in simplicity) 
and sabi ( elegant detachment). 

Sen no Rikyu (1522-92), Japan's 
most famous tea master, symbolised his 
world of chado in a red teabowl and a 
black teabowl. Red, the colour of 
'motion', stimulates people's autono
mic nerves; black, the colour of 'still
ness' makes objects painted in black 
appear far heavier than they really are. 
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When rnatcha (powdered green tea) 
is poured into a red teabowl, each 
colour heightens the other's saturation 
and the green of the matcha acts as a 

· colour of 'motion'. On the other hand, 
when matcha is poured into a black 
teabowl the black serves to dampen the 
green of the matcha. In this case the 
green acts as a colour of 'stillness'. 

Using one colour to modify another 
colour is an unusual way of thinking, 
even among mid-latitude countries. In 
addition to having four clearly demar
cated seasons, Ja pan has a climate that 
lets people feel almost every day the 
diverse changes that take place in 
nature. 

This in turn has probably nurtured 
the Japanese people's aesthetic ability 
to find harmony in a fleeting moment. 
But this sensibility is also manifested in 
the fact that even now the Japanese 
every year enjoy viewing the red and 
yellow leaves of autumn. 

The scenery of hills ablaze with 
autumn tints never remains static, not 
even for a day. The leaves change 
colours constantly. Even today the 
Japanese sense the delicate changing of 
the seasons, whether or not they are 
fully conscious of them. 

Japanese society has been changing 
rapidly in recent years and the cycle of 
fashions-clothing, cars, or whatever
has become very short. 

Colours are no exception. But if 
you keep a close watch, you'll notice 
that although some colours are 'in' and 
others 'out', a number of traditionally 
popular colours remain deeply rooted 
among the populace. And even some 
of the so-called 'in' colours are colours 
that conform to the Japanese people's 
traditional sense of colour harmony, 
and after a certain lapse of time again 
come into vogue. 

Some people argue that the 
Japanese have already lost their unique 
sense of colour. 

But however the society may 
change, I believe their sense of colour 
will remain because it is something the 
Japanese have learned and developed 
over a very long time as- they adapted 
to Japan's natural environment. A 
sense of colour thus cultivated will not 
change so easily. 

~ 



Colour and Patterns 
Traditional Japanese designs can be 

seen on kimono and yukata, as well 
as on tenugui (hand towels),furoshiki 
(wrapping cloths) and chiyogami. 

The tenugui (hand towel) is not merely 
used for wiping the hands and face. 
Historically it was also a stylish 
accessory to one's costume. 

Hanten (short coat), 
with asa-no-ha 
(hemp leaf) pattern. 

Furoshiki with 
kara-kusa moyo 

(arabesque) pattern. • 

Chiyogami (patterned paper) with 
various Japanese designs. 

Sakura 

A doll made 
of Japanese 
paper. 

(cherry blossoms) 

/chimatsu moyo 
(chequered design) 

Celebratory occasions in Ja pan are 
indicated by the colours red and 

Uroko (scales) white, while occasions of mourning are 
indicated by black and white. 

The designs shown below have long 
been regarded as symbols of good 

luck and are still widely used today. 
Because the sho (pine), chiku 

(bamboo) and bai (plum) are hardy 
plants that do well in the cold weather, 
they were regarded as symbols of good 
fortune. 

Sho or matsu 

Chiku or take ~ 

Ill Bai or ume 

Cranes, which are said to live for 
one thousand years, and turtles which 
are said to live for ten thousand years, 
are symbols of longevity. 

Tsuru (crane) 

Kame (tnrtle) 

Oaths with broad red and white 
stripes are used on happy occasions, 
while ones with black and white 
stripes are used on sad occasions. 

A hanawa is 
a large, circular 
floral decoration 
made with artifi
cial flowers, sent 
and received on 
occasions of 
celebration such 
as the opening 
of a new shop or 
restaurant, and 
on sad occasions 
such as funerals. 

r.t 

The size 
and number 
of the hanawa 
indicate the 
power and 
influence of 
the sender 
and receiver. 
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Influence of flowers on Japanese customs 
Yoshio Ogawa, Professor Emeritus at Tokyo University of Foreign Studies 

In Japan, the flower most 
representative of the month of 
January, is the fukujusa ( adonis 
amurensis). 

The three characters used to 
write the plant's name are fuku 
(happiness),ju (longevity) and so 
(herb, grass or flower). Because 
its auspicious name suggests a 
long and happy life, the fukujusa 
is cultivated for New Year 
decorations. This custom has 
given the flower its other name, 
ganjitsusa (New Year's Day 
flower). 

From the end of January 
through February is the season 
for ume (Japanese apricot) 
blossoms. The five-petalled 
flowers range from white to red, 
including all shades of pink in 
colour, and have a sweet delicate scent. 

The fruit is preserved in the form 
of umebashi (salt pickled ume), which 
is commonly believed to possess medi
cinal qualities. 

In Edo Japan (1603-1867) no 
traveller's nigirimeshi (a meal of rice 
balls) was complete without umebashi. 
Since Tenjin (the God of Learning) is 
inseparably linked to ume, the trees 
planted in the grounds of all shrines are 
dedicated to that god. A place with 
many ume trees is called a bairin (ume 
grove or orchard). When the trees of 
the bairin are in bloom, visitors come 
to admire the delicately-tinted 
blossoms. Tokyo's Yushima Tenjin 
shrine is famous for its white ume. 

Ume, which flowers during the cold 
months of January and February, is 
sometimes called kanbai (winter ume). 

At the time of year when ume blos
soms, uguisu (bush warblers) generally 
gather in the trees. This is the origin 
of the expression ume ni uguisu (a bush 
warbler in a ume tree), meaning an 
ideal combination. 

Matsu (pine) and take (bamboo), 
along with ume, go to make up the 
highly auspicious saikan no sanyu 
(three cold-enduring friends). The 
combination of these three plants, 
which brighten up the dreary, cold 
winter months, shochikubai (pine, 
bamboo and ume) is frequently used on 
auspicious occasions. Another com
mon combination is ume ta sakura 

(ume and cherry), meaning many 
beautiful things in a row. 

Two plants which flower while snow 
is still on the ground are yukiwariso 
(hepatica) and kantsubaki (winter 
camellia). Tsubaki abura (camellia oil), 
extracted from the seeds of the camellia 
plant, is used traditionally both as hair 
oil and edible oil. Camellia leaves are 
sometimes put on top and bottom of 
machi (pounded rice cake) to make 
rsubaki machi ( camellia machl) and give 
a seasonal touch to food. 

Sakura (cherry trees) bloom in 
Japan from mid-March through 

April. To many people overseas, the 
cherry blossom is the flower most 
repre-sentative of Japan. The word 
hana (flower) once meant cherry 
blossom rather than any other flower. 
The leaves of the cherry tree can be 
salted and used as a wrapper for sakura 
mochi ( cherry machl) and a kind of 'tea' 
made with salted cherry petals and 
boiling water is often drunk at 
weddings and other ceremonial 
occasions. 

The reason why cherry blossom has 
become something of a national symbol 
can be found in the way cherry trees 
bloom. The flowers blossom simultan
eously, and all the petals drop within 
just a few days. In a way this reflects 
the Japanese view of life. 

In an old saying hana wa sakuragi, 
hita wa bushi (among flowers the 
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cherry, among men the warrior) the 
cherry blossom and the Samurai are 
idealised as the best of their kind. They 
have a short but splendid life. 

At about the same time as cherry 
trees are in bloom mama no hana 
(peach blossoms) also make their 
appearance. Outings to see peach blos
soms are almost as popular as cherry 
blossom viewing, and the peach blos
som is an essential part of the Girl's 
Festival (Doll's Festival) on 3 March. 
So much so, in fact, that the festival is 
sometimes called mama no sekku 
(peach festival). 

It is not only the flowers and fruit 
of the peach tree that bring joy to the 
Japanese, but also one of the favourite 
children's stories is the old tale of the 
adventures of Momotaro, a boy born 
out of a peach. 

The flower most commonly seen 
from the end of April through 

May is the ayame (iris) which usually 
blooms at the time of the Boys' Festival 
on 5 May. Accordingly, that day is 
sometimes referred to as ayame no 
sekku (iris festival). The iris leaves can 
be used to scent bath water and are said 
to be good for health. Shobu is another 
name for ayame. 

In addition to the ordinary name 
gagatsu (fifth month), May is also 
known as satsuki. The plentiful rainfall 
in this month is the cue for the people 
of farming villages to plant their rice 
seedlings. They sometimes call the rain 
satsuki ame (satsuki rain), although the 
same characters are commonly read as 
samidare. 

Tsutsuji (azalea) belongs to the same 
family as the satsuki. Satsuki no kai 
no fukinagashi (like a May carp
streamer in the wind) expresses a 
carefree spirit similar to that of the 
carp-streamer which is flown from 
poles during the Boys' Festival by 
parents as a prayer for the good health 
of their sons. 

The midsummer months of July and 
August are the season for asagao 

(morning glory) and yugaa (bottle 
gourd). 

And in the heat of August the hima
wari (sunflower) is at its magnificent 
best. 



September and October are the 
months of aki no nanakusa (the 

seven flowers of autumn). 
Among the seven plants most 

representative of this time of year are 
susuki (eulalia), kikyo (balloon flower), 
ominaeshi (valerian), karnkaya (a kind 
of pampas grass), and cosmos which 
was brought to Japan from Mexico. 
The autumn-flowering cosmos is also 
known by the Japanese name akizakura 
(autumn cherry blossom). 

Kiku ( chrysanthemum), crest of the 
Imperial family, is another flower that 

blooms from October to December. It 
is one of the most highly regarded of 
all flowers in Japan. Kiku, ume, take 
(bamboo) and ran ( orchid) are the four 
aristocrats of the plant world. 

Growing chrysanthemums is a 
popular hobby throughout the country. 
Each district has its share of expert 
growers who raise and develop chrysan
themums of all sizes and colours. 

Dolls made entirely from chrysan
themum flowers are carefully arranged 
for exhibitions. These dolls are called 
kiku ningyo (chrysanthemum dolls). 

Among the many 
kinds of chrysan
themums, some are 
edible. Ryorigiku 
( cooking chrysan
themum) is delicious 
as a variety of ohitashi 
(boiled greens flav
oured with soy sauce). 

There are not 
many flowers to be 
seen in December, but 
suisen (narcissus) 
blossom at just this 
time of year. Among 
the other plants which 
bud during December 
and January are win
ter ume and winter 
camellia. 

Since Japan is 
blessed with flowers 
throughout the year, it 
is not surprising that 
many national tradi
tions and customs 
such as momo no 
sekku (peach festival) 
and ayame no sekku 
(iris festival), are 
closely associated 
with the flowers of the 
season. 

The leaves and 
flowers of some 
plants are used to 
colour or wrap 
wagashi (Japanese 
cakes and sweets). 
Kashiwamochi ( oak
leaf moch1) and sak
ura mochi ( cherry-leaf 
mochi), for instance, 
have no equivalent in 
other countries. 
Many more exquisite 
wagashi are made in 
the shape of flowers. 

I have tried to give an idea of the 
flowers that, to the people of Japan, 

symbolise each month of the year. 
There are, however, many other flowers 
which are difficult to allocate to one 
particular month: botan (tree peony), 
shakuyaku (herbaceous peony), ajisai 
(hydrangea), dariya ( dahlia), yuri (lily), 
and many more. 

A few flowers have taken on the 
name of a particular occasion or 
season. Higanbana (manjushage), for 
example, is easy to remember because 
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The proprietress Miyake Misako 
Nishimura Kunio 
With fewer people willing to take over 
existing businesses, and a general short
age of available personnel, the ryokan 
(traditional Japanese inn) has fallen on 
hard times. 

Ministry of Health and Welfare 
surveys show that the number of such 
establishments nationwide has fallen 
from a 1980 peak of 83 226 to only 
68 982 as of March 1998. 

Most ryokan are owned by men, but 
the people in charge of the practical 
side of the business are women - wives 
or mothers - and day-to-day decision
making is generally handled by the 
housekeeper. A woman who manages 
a ryokan, restaurant, or other service 
establishment is known as an okami. 

At least one active okarni thinks the 
occupation should not be so dependent 
on spousal or filial connections. In her 
own school, called Okamijuku ('juku' 
means private school), she trains young 
women to enter the profession she 
regards as 'the inost challenging job 
there is for a woman'. 

Okarnijuku is run as a part of the 
Ginka ('honeysuckle') ryokan in the 
hot-spring resort town of Kinosald in 
Hyogo-ken prefecture. The town dates 
back to the Nara period (710-84), and 

Influence of flowers on 
Japanese customs 
(continued/romp. 23) 

its name means literally flower of higan 
(a Buddhist festival). Likewise, amacha 
(a variant of the hydrangea) is insep
arably connected in Japanese people's 
minds with 8 April, the festival of 
kanbutsue (Buddha's birthday) when 
amacha (sweet tea made from the leaf 
of the am a cha) is drunk. 

It is often difficult for a layman to 
distinguish between two similar flowers 
of the same genus. Tsutsuji and satsuki 
(two different kinds of azalea), for 
example, or ayame and kakitsubata 
(two different kinds of iris). 

This situation has led to the expres• 
sion: Izure ga ayame ka kakitsubata 
(in either case, it is an ayame or a 
kakitsubata), meaning the two are so 
alike that it is difficult to make a 
distinction. 

from Pacific Friend 

u 

Miyake Misako, okami (proprietress) of the luxurious Ginka ryokan in Kinosaki, 
Hyogo-ken, is paving the way for more women to enter 'the most chaJlenging job 
there is for a woman' 

over the centuries many writers have 
spoken of it in loving terms. Popular 
novelist and short-sto·ry writer Shiga 
Naoya (1883-1971}'9rote!::the short 
story Kinosaki nite (In Kinosaki), based 
in the town. 

Ginka opened on 13 April 1996 as 
a satellite of the Josenkaku ryokan, 
founded in 1957. The okarni of both 
inns and president of Okamijuku is 
Miyake Misako. 

Born 13 April 1943 to a traditional 
umbrella-maker in Tottori-ken, Miyake 
graduated from Doshisha Women's 
Junior College of Liberal Arts and 
worked as a secretary to the vice
president of a large sporting-goods 
retailer for about one year. 

Then she was introduced to a son 
of a ryokan owner as a marriage 
candidate. The go-between told her 
'A ryokan comes with free meals, free 
baths, and many employees. There's 
nothing you have to do, just concen
trate on raising your children.' 

'If life will be that easy, why not?' 
she thought, and so arrived at J osen
kaku. 

'I was so wrong', laughs Miyake. 
She could concentrate on her three 
sons for only the first ten years. In 1979 
she suddenly had to become the okarni 
when her husband took over the ryokan 
business from his father. 'It never 
occurred to me that I would be an 
okami ', she said. 

As her father-in-law was already a 
widower when she came, she had no 

role model to emulate. Not having a 
mother-in-law may have made life easier 
for herjn many ways Miyake concedes, 
but sg'll she had .to eFarn everything 
about. managing the house from 
scratch. Ignorance about the business 
put obstacles before her, but also gave 
her nerve. Despite it all she was fascin
ated by the business of being an okarni. 

'The okami is usually the only 
person who can talk to guests with any 
authority. She is the chief represen
tative of the ryokan, a business that 
depends on caring', says Miyake. 

'The occupation is designed for 
women and worth pursuing for women, 
one that helps us realise our desires. 
There is no retirement age. It's a rare 
occupation that makes us more reliable 
and desirable the older we get! 

A greeting from an old okami is 
considered a great service by itself. It's 
an occupation that allows an 80..year
old, grey-haired woman to help the 
guests feel comfortable. There are few 
businesses in which a woman can 
please her customers simply by taking 
good beauty care of herself. 

'In addition, an okami doesn't have 
to compete with men. I think working 
on equal terms with men is still diffi. 
cult, even for career women, due to the 
limitations of physical strength and the 
social conditions under which we live. 

The okami's advantage is her ability 
to both work and care for her children 
at home. She can drink at parties as 
part of her business. But that doesn't 
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mean we sell ourselves cheaply-we 
mustn't ever do that. That's what I tell 
young people all the time. Being an 
okami is a 24-hour-a-day career. 

'In running a ryokan, the new 
owner of an establishment matters less 
than his wife. If the wife is truly 
interested in running the ryokan, every
thing will be fine. But there are often 
cases in which a woman happens to fall 
in love with a young ryokan-owner-to
be, gets married, and hates being the 
okami. Such cases are not just tragic 
for the woman, they're bad for the 
ryokan as well. The business needs a 
division of labour between owner and 
manager; where that does not exist, 
even an established ryokan that has 
been going for generations will fall into 
decline. 

'I also feel it's a huge waste that 
such a wonderful occupation should be 
essentially hereditary. To fulfil the 
division of labour, I thought of training 
truly skilful managers, supplying these 
interested outsiders to manage family 
ryokan, and helping ambitious women 
rise to the challenge of becoming 
okarni.' 

Okamijuku for okami-to-be 
Miyake started Okamijuku with the 
opening of the Ginka ryokan, which 
had no history or traditional practices, 
so she could design it to be a relaxing 
place through energetic, pleasing ser
vices offered by young people. Ginka 
employees automatically became 
Okamijuku students and okami-to-be. 

In January 1996 Miyake placed an . 
advertisement in a women's career 
magazine to attract students to Okami
juku and she received about seven 
hundred enquiries in reply. From 280 
applicants she finally selected eighteen 
young women through interviews and 
written tests in mathematics and 
Japanese. 

'All the successful applicants 
happened to be college graduates and 
excellent students ... I chose people 
with good smiles and a pleasant way of 
handling people, but later realised that 
people who are good at written tests 
and interviews don't always make good 
ryokan managers. 'Ten people are 
currently training at Okamijuku, but 
only three are from the first crop of 
students. One even fled secretly at 
night shortly after winning her staff 
position.' 

'I want to offer a three-year oppor-

tunity to learn, but I don't think the 
training can be completed in three 
years. It's getting increasingly difficult 
in this society to train young people and 
have them set goals and attain them. I 
have my students take charge of the 
actual business as much as I can, and 
let them learn from their mistakes. I 
show them my daily life so they may 
learn from it. I want them to learn on 
their own using common sense, so I 
even consign all the money-handling to 
my students. 

'I don't worry about daily cashflow 
because I watch the petty-cash book. 
I'm not interested in making okami 
clones of myself.' 

The okami watches her students 
with a critical eye. 'Quite frankly, I 
want them to rise above men. My 
students are relatively ambitious, but 
they still lack the attitude that will make 
them unafraid of being scolded for the 
sake of learning. I'll have no worries 
if they develop the horsepower, as I did, 
to drive them right through resistance, 
to be persuasive and convincing. 

Self-improvement 
Miyake enjoys a reputation for her 
strong mindedness. Immediately after 
the Great Hanshin-Awaji Earthquake, 
she loaded her minibus with portable 
gas-cassettes and drinking water and 
went to the stricken areas. 

Since then she has organised a 
group of inns to offer free hot-spring 
trips for earthquake victims. She 
headed the women's division of the 
Kinosaki Chamber of Commerce for 
eleven years, retiring from the post only 
recently. And she has won many 
awards including the Small and 
Medium Enterprise Agency award for 
1995. 

Partly because of working entirely 
on her own, it took Miyake about five 
years to obtain all the government 
licenses required to open Ginka. She 
used that five years to good effect. 

'I felt it was important to make 
myself stronger, and to that end I 
decided to get better at something I was 
poor at. Since it looked as though it 
would take a long time to obtain the 
building permits for the new inn, I 
decided to dedicate a year or two to 
Japanese dance. I had no intention of 
becoming certified, I just wanted to 
master a 'male dance' [in which a 
woman dances a male role] to surprise 
my customers. 

'I did my dance and received a lot 
of applause which encouraged me to go 
further, to certification.' Believing that 
'nothing is impossible if I put in the 
effort to get there', she gave three and 
a half years to the effort and was finally 
certified. 

Her teacher was of the Izumi 
school, so she first thought of taking 
the professional name Izumi Kasei 
(flower fairy). She also 'liked silver 
because polishing increases its lustre', 
and added gin (silver) to the name, 
making her Izumi Ginkasei. When the 
permits finally came, she found there 
was no ryokan named Ginka, and that 
became the name of her new business 
as well. 

Miyake says 'Western rationalism 
has designed hotels to give each guest 
his or her own space, with as little 
contact with others as possible. I think 
that Japanese inns, by contrast, aim to 
be places where Japanese culture and 
sensibilities, like caring for others, can 
pass appropriately from person to 
person, so the right amount of human 
contact is of great value. 

'Across Japan we see these mam
moth ryokan that have exactly the same 
concept. They've ruined the traditional 
ryokan by doing little to contribute to 
their communities. I think it's better 
for a community to have many smaller 
ryokan, each with its distinctive charac
ter geared towards different kinds of 
people, rather than one big place 
designed to please everyone. 

Hot-spring towns were originally 
developed as such small-ryokan com
munities. I also believe it's important 
that each okami build a ryokan of her 
own around herself. In opening Ginka 
I materialised the sort ofryokan that I 
love to visit. 

'Even large ryokan are having 
difficulty attracting customers today. 
This is an opportunity for the smaller 
ryokan.' 

Memorable service 
Under its motto of providing 'mem
orable service', Ginka offers only 
eighteen rooms on its 2000-tsubo (6600-
square-metre) premises, with capacity 
for only fifty guests. Miyake believes 
that 'fifty is the largest number an 
okami can keep her eye on'. 

Except for two detached rooms, all 
rooms overlook the grandeur of the 
Maruyamagawa (river). Each room, 
named after a man of letters associated 
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PAINTED WOMEN, beauty and desire: 
Images of women in Edo period Japan 
Gary Hickey 

Gary Hickey is curator of Asian 
art at the National Gallery of 
Australia and exhibition curator 
for Beauty and desire: images 
of women in Eda period Japan. 

B y the early eighteenth century the 
city of Edo (now Tokyo) was the 

capital of Japan; once a small fishing 
village, it had become the most popu
lous city in the world. 

The Edo period (1600-1868) was 
characterised by almost 250 years of 
uninterrupted peace and relative isola
tion from the outside world. These 
factors contributed to the rise in wealth 
of a merchant class, chonin, who had 
no political power. 

Their aspirations and desires were 
expressed in a lively and carefree urban 
culture. 

The proprietress Miyake Misako 
(continued from p. 25) 

with K.inosaki, has a private glassed-in 
bath with a tub made of Japanese 
cypress. 

In addition to the hot spring, Ginka 
provides a Finnish salt bath-a first for 
a Japanese ryokan. Ginka is designed 
for relaxation anywhere on the prem
ises, its guests embraced in interiors of 
wood and handmade paper, enjoying 
herbal tea and other services, forgetting 
the passage of time. 

From November through March 
the inn offers its guests gastronomical 
satisfaction with fresh crab and other 
delights. 

Says Miyake: 'Because the school 
has drawn a lot of public attention, 
ryokan owners often ask me to give 
them my okami when they are trained. 
So I want to train them as quickly as 
possible and have them move on to 
work on their own terms. I want to 
build another ryokan as well, where I 
can provide another stage of training 
for my current students. I am now 
looking for sponsorship to help fulfil 
this dream.' 

from Look Japan, March 1999 

~ 

To represent their new aesthetic, the 
Edo townsmen borrowed. the ancient 
Buddhist term ukiyo.' It originally 
meant the impermanence of life, but 
was used to denote a 'floating world' 
unfettered by daily concerns. 

The chonin culture revolved around 
the entertainment areas of Edo

the Yoshiwara brothel district and the 
kabuki theatres. 

Obsessed with the ideal of feminine 
beauty, townsmen looked to their 
artists to express these desires through 
the depiction of beautiful women 
dressed in the height of fashion. 

Sex became the new religion of the 
chonin and their goddess, the courtesan 
of the Yoshiwara. Her beauty was 
extolled in literature, art and theatre. 

Unencumbered by the centuries of 
tradition that distinguished the ortho
dox schools of painting, the artists of 
the Edo period could reflect this new 
taste. 

D uring the early Edo period, this 
taste for sensuality was cele

brated through entertainment in the 
company of beautiful young women. 
This represented the height of relined 
pleasure. 

At lively parties teenage girls known 
as odoriko ( dancing girls) entertained 
their affluent clients. 

Genre paintings of this era are 
characterised by images of solitary, 
standing beauties, with the focus on 
their stylish costume and coiffure. The 
popularity of these portraits was so 
great that the Kambun era (1661-73) 
lent its name to this particular style of 
beauty-Kambun bijin. 

In one typical painting by an un
known Kambun artist an odoriko 
sporting a 'pony tail' variant of a hair
style worn by kabuki actresses and 
courtesans, is performing (Figure 1 ). 
She is holding a fan and is dressed in a 
kosode, a 'small-sleeved' robe decorated 
with a bold chrysanthemum-shaped 
design and tied with a narrow obi sash. 

Characteristically, there is no 
indication as to the setting, although 
the lone koto harp and the mood of the 
poem inscribed in the upper half of the 
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FIGUREl 
Kambun period (1661-73), dancing 
courtesan, 17th century, hanging scroll, 
ink and colour on silk, 79,2 x 29-7 cm 

[Klaus F. Naumann Collection, Tokyo and Berl.in} 

work indicates that she must be the 
centre of attention at a social gathering, 
probably that of a feudal lord or a high
ranking Samurai with whom this type 
of performance was popular. The 
poem translates as: 

Allured by the sound of a koto 
The wind seems to co11,e down here 
Through the pine forest on the hill. 
I wonder from which string the 

melody colours the air? 
Translated by Yoshida Hiroshi 



These costumes, known 
as 'Kambun kosode', have 
characteristically bold de
signs of motifs drawn from 
nature, literature or objects 
from everyday life that 
sweep across the costume, 
creating dynamic design 
bands. 

Life was not always easy 
for the citizens of Edo 

as it was subject to a number 
of natural disasters such as 
earthquakes, floods, storms, 
tidal waves and famine. 

However, refusing to be 
disheartened by the tenuous 
nature of existence, the weal
thy spent freely indulging in 
the pleasures available. 

The philosophy of ukiyo 
added a certain poignancy 
to life - it intensified the 
elegance of the transient 
cherry blossom, the summer 
call of the cricket, or the 
fleeting beauty of a young 
woman. This attitude was 
conducive to a lifestyle 
where pleasures were 
enjoyed in a relaxed and 
unhurried fashion. 

D uring the middle and 
late Edo period, the 

increasing affluence of the 
chonin meant that the 
shitamachi (downtown) 
districts, particularly the 
pleasure quarters where the 
wealthier and free-spending 
chonin entertained them
selves, became the cultural 
focus of city life. 

It was here that the 'cult 
of the courtesan' evolved, 
where lavishly-attired 
women paraded in ritual 
processions, and became the 
'icon' of ch6nin culture. FIGURE2 

Kikugawa Eizan (1787-Kikugawa Eizan (1787-1867), high-ranking courtesan 
(oiran), 1825-30, colour woodblock print, 73 x24-4 cm 18 67) has depicted the 

[National Gallery of Australia, Canberra) promenade of one such 
extravagantly dressed high

Costume was an integral part of the 
depiction of female beauty, and 

during the Kambun era the affluent 
merchant class looked to conspicuous 
designs on their women's clothing as a 
means of expressing this taste. 

ranking courtesan. She 
wears an elaborate outer robe and obi 
sash with gold thread. 

Above the lacquer-like black of her 
oiled coiffure she wears a crown of 
tortoiseshell hair combs and hairpins. 

She is identified as the seventh 

Shiratama in the Tamaya brothel. 

The uniqueness of the courtesan was 
emphasised by a Yoshiwara rank

ing system, which graded courtesans 
according to their desirable attributes. 
Ritual and dress in the Yoshiwara 
established rank, 

The elaborate formality associated 
with the gorgeous costume, hairstyle 
and make-up of the high-ranking 
courtesan created the impression of a 
rare, desirable and consequently highly
priced 'product'. 

Ukiyo-e prints and paintings played 
their role in publicising the pleasures 
of the Yoshiwara and advertising its 
best merchandise: their highest-ranking 
courtesans-the tayu; and later their 
mid-eighteenth century equivalent, the 
oiran. 

In a print by Kikugawa Eizan, the 
extravagant appearance of the woman 
identifies her as one such high-ranking 
courtesan (Figure 2). She wears at least 
six gowns. The outer gown shows a 
design of a dragon and ocean against 
a stark black background, the inner 
layers are decorated with clouds and 

FIGURE3 
Utagawa Toyoharu (1735-1814), portrait 
of a standing courtesan (oiran), 1780s, 
hanging scroll, ink and colour on silk, 
161-5 X 84-2 Clll 

[Art Gallery of New South Wales, purchased 
with funds donated by Kenneth Myer 1990) 
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cherry blossoms. 
Her obi is tied in front, as was the 

convention with courtesans, and has a 
bold chequered pattern known as 
ichimatsu after the Osaka kabuki actor 
who made it popular. 

The fashion trends in luxuriously
decorated robes, led by courtesans and 
actors, were so popular they were 
adopted by the upper classes in their 
costumes (Figure 3). The hem of the 
courtesan's uchikake outer-robe is 
thickly quilted and drawn up to permit 
walking outdoors, thus revealing a 
glimpse of her lacquered wooden clogs 
or geta. 

Two huge hair combs and a halo of 
tortoiseshell hairpins frame her white
powdered face. The down-like hair of 
her side locks and the tuft of hair at the 
nape of her neck, both considered 
erotic, are given special emphasis. So 
too is the hair at her forehead, here 
forming the highly desirable projecting 
peak known as the 'wild goose' shape. 

In keeping with the contemporary 
vogue of that time, her lower lip is 
painted with an iridescent greenish 
rouge and her upper lip is highlighted 
with rouge derived from the juice of 
safflower. 

Her contrived beauty and elaborate 
display of costume added presence to 
the oiran on ceremonial occasions. 
Imposing height was achieved by 
wearing clogs which could be as tall as 

INKAN 
The inkan, or personal seal, is 
used in Japan as a proof of 
identity in much the 
same way that a per
son uses his or her 
signature in many 
other countries. 

The word 
'ink.an' is a general 
term for any type of 
seal engraved with 
the name of a person or 
organisation which, when 
stamped on a document, 
signifies the holder's approval 
or acceptance. 

For official purposes, or 
for transactions involving 
large sums of money such as 
when purchasing a house or 
car, or guaranteeing a loani 

50 cm, while her coiffure was equally 
as high. 

At any one time there would have 
been perhaps only ten oiran in the 
Yoshiwara. 

Published guide books listed these 
women and their particular attributes. 

T he tayu were renowned for their 
beauty, their lavish dress, and their 

skills in the traditional arts of tea 
ceremony, flower arranging and 
calligraphy. 

They were also expected to engage 
in witty repartee with their clients. 
Their high pedigrees were perpetuated 
by a lineage of famous names given to 
only the most beautiful and skilled 
courtesans of a particular brothel 
house. 

After the 1750s the rank of tayu was 
replaced by that of oiran. In a late 
eighteenth century painting by Uta
gawa Toyoharu, one such fabulously 
attired oiran is seen 'stepping out' on 
the first day of the New Year. 

She is wearing eight layers of kos
ode, the outer one decorated with a tie
dyed design of a peacock, the tradi
tional motif of the house of Matsubaya. 
Her obi demonstrates extravagant taste, 
utilising a full width of donsu damask 
silk fabric decorated with the tradi
tional Chinese motif of a dragon soar
ing among clouds and cavorting with 
a twirling disc electrified by flames. 

the jitsuin (literally 'true seal') is 
used. 

The jitsuin must be regis-
tered at a government 

office which keeps an 
official record of all 
such seals. 

For everyday busi
ness such as receiving 
registered mail or 

getting papers from the 
city hall, the mitomein or 

regular private seal, is sufficient. 
The mitomein is usually bought 
ready-made. 

In keeping with its greater 
importance - being engraved with 
the family name - the jitsuin is 
usually more valuable and often 
handcrafted. 

Although records show that the 
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Her sumptuous appearance is 
embellished by her elaborate hairdo, 
with its imposing side locks, hairpins 
and combs. 

A fair complexion was one of the 
most desirable attributes of a beautiful 
woman and, like many, this oiran's 
'unblemished' white skin is enhanced 
by cosmetics. 

These works reveal an evolution in 
taste for depictions of female 

beauty and fashion during the Edo 
period. 

The early understated Kambun 
beauty had, by the eighteenth century, 
been replaced by the high-ranking 
courtesan whose costume and make-up 
was so ostentatious that she had be
come unrecognisable as a real woman. 

In fact, her degeneration into this 
state was lamented by contemporary 
writers who saw her decadence as 
indicative of overindulgence in 
pleasure. This ultimately led to the 
rising popularity of the understated 
beauty and refined skills of the geisha, 
and the demise of the Yoshiwara 
pleasure quarters. 

The social and political upheaval 
that characterised nineteenth-century 
Japan marked a change in artistic taste 
and direction that would further 
relegate images of elegant Yoshiwara 
beauties to the distant past. 

from TAASA Review 

inkan was imported from 
China, and used as early as the 
seventh century, the use of 
inkan started to spread from 
the time of the Warring States 
era (1467-1568). 

Ujichika Imagawa, the 
daimyo (powerful landowner) 
of Suruga - now part of 
Shizuoka Prefecture- adopted 
the inkan for official docu
ments in place of the kaou, an 
ornate personal signature 
which had been in use since the 
middle of the Heian period 
(794 -l185). 

Other daimyo soon 
followed his example, the inkan 
gradually spreading, to finally 
become an indispensable part 
of daily life. 
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MOTHERS ON-LINE 
Uno Mitsuhiro 

For some 40 000 women across 
Japan, NIFTY-Serve's ko-sodate 
foramu is making it easier to be 
a parent. 

There are some mothers who say 
that being a part of an electronic 

community helps keep them from 
getting neurotic about their kids. Some 
even declare that personal computers 
are essential equipment for childbirth 
and child-rearing. 

They are the members of N!FfY
Serve's ko-sodate foramu (Parenting 
newsgroup) and would like as many 
women as possible to know about the 
wonders of E-mail and on-line chatting. 

Fifteen or so mothers in the parent
ing newsgroup have formed their own 
offshoot, called Musashino Kids. 
These women, who got to know each 
other on-line, now meet in person once 
a month. They bring along their kids, 
too, and exchange information face to 
face. They're even planning to issue 
a newsletter with reports on their 
experiences. 

'When I was pregnant, I had 
morning sickness so badly I couldn't 
leave the house' says Musashino Kids 
member Ishii Miwa (31). 'Just talking 
about my suffering in the newsgroup 
helped me to feel a little better. It was 
my first pregnancy, and when I shared 
my anxieties with the group I got lots 
of encouragement from other, more 
experienced mothers. They even 
helped me decide what sorts of things 
to buy for my baby!' 'After my child 
was born', recalls Okada Mich
iko (34), 'my husband was trans
ferred overseas for nine months. 
The group was a real source of 
emotional support for me 
during that time.' 

The approximately 40 000 
members ofNIFfY-Serve's ko
sodate foramu send and receive 
messages through bulletin 
boards and chat rooms, with 
names like Parenting Q&A, 
Child-rearing Merchandise, Pre
mothers' Room, and Chatting 
about all sorts of things. There 
are also areas devoted to single 
parents, couples struggling with 
infertility, and questions about 

childhood illnesses. Around 2600 of 
the members chat regularly. 

Many ask and answer questions, 
but there are also those who just pop 
in to announce the birth of a child or 
to say 'my son started crawling today'. 
One member of the Musashino Kids 
group admits she sometimes lets off 
steam by 'writing bad things about my 
mother-in-law with whom we are living'. 

'Newsgroups can be more helpful 
than newsletters or the World Wide 
Web', explains Okada, 'because the 
number of mothers who participate just 
can't be compared. When you post a 
message, you get a response in less than 
a day. The flow of information on the 
World Wide Web tends to be pretty 
one-sided, but forums like this enable 
you to build real human relationships. 
The other members of the group really 
care about your child, even if they've 
never met her.' 

Until recently, newsgroups were 
more or less the sole province of otaku 
computer nerds, but there's nothing 
nerdy about these mums. The release 
of Windows 95 has changed PCs from 
'machines for businessmen and techno
nerds' to 'machines that can be used at 
home'. 

According to a March 1998 survey 
by !DC Japan, 980 000 PCs were 
bought by home users in 1994. 

That figure jumped to I 890 000 the 
following year (when Windows 95 hit 
the market) and hit 2 560 000 in 1996. 

A good indicator of just how 
common home computing has become 
is the sheer size of NIFfY-Serve's ko
sodate foramu. 
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Alleviating fears, sharing joys 
Many of the posts to the foramu con
cern folk remedies for childhood ill
nesses, although as Okada explains: 
'The system operator adds a disclaimer 
to those who really go against medical 
common sense.' This, she says, helps 
everyone feel more confident about 
what they read in the newsgroup. 

The group's system operator is Dai 
Shun'ichi, a 40-year-old paediatrician 
living in Fukuoka City, Fukuoka Pre
fecture. 'The risks of folk remedies fall 
on the children as well as the mothers', 
he says, 'so I give priority to established 
medical theory and tend to be fairly 
strict about the content of messages'.' 

And so mothers conversing via 
computer are able to alleviate their 
fears and share their joys. It makes 
sense, in a way, because in today's 
nuclear family there are few close 
relatives to whom a young mother may 
turn for advice. Even if such relatives 
exist, the generation gap is often so 
great that conflicts erupt when the 
conversation turns to child-rearing. 

'Everyone wants to exchange 
information with people who share 
their values and lifestyles' says Dr Dai. 
'It's not as if they're just asking doctors 
and other experts for advice.' 

'If I feel worried or stressed out', 
adds Musashino Kids member Aoyagi 
Mitsuyo (29), 'writing down my 
thoughts and feelings for the rest of the 
group often helps me to feel better. 
Trying to tell my friends how I feel 
helps me to understand myself better, 
and frequently gives me the where
withal to laugh about stuff that has 
been bothering me. This group really 
makes it easier to be a parent.' 

from Look Japan, July 1998 



IDAILY LIFEI 
Saying 

congratulations 
with a giant bouquet 

Written by Itakura Yoshika 
Photograph by Kurnon Yasushi 

I t is not something given as a present; nor as a 
souvenir or keepsake. Why? 
Probably due to its size. This flowered wreath, 

an iwai hanawa, measures J.3 metres (4 feet, 3 
inches) in diameter. It is over three metres 
(around 10 feet) tall when placed on its stand, and 
must be transported by truck. 

People place iwai hanawa in front of newly 
opened or renovated commercial enterprises in 
the food services or retail business. 

The wreaths face the road, with the names of 
its donors prominently displayed beneath in 
calligraphic style, black ink on white cloth. 

The sponsors behind this gesture are conveying 
their congratulations and best wishes to the 
recipient shop owner. 

The wreaths stand for a week to ten days, then 
are taken away by the hanawa dealer. 

We talked to a man who runs a hanawa shop 
in Tokyo. He said that years ago, when everyone 
knew their neighbours in commercial districts, 
people sent so many wreaths that he had to place 
them in front of the stores adjacent to the new 
business as well. Those days are gone, he 
concedes. 

The plastic 'daisies' adorning hanawa come in 
a variety of colour combinations, arranged around 
a Styrofoam centre hub which holds the flowers 
in place. 

The wreaths are often decorated with flying 
cranes carrying gold or silver braids in their beaks. 

Iwai hanawa first appeared in Japan around 
the turn of the century. Although it is unclear 
just where the custom originated, some say it came 
from China. 
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GE1TING MARRIED IN JAPAN 
Takahashi Hidemine 

Society sanctions the union of a man 
and a woman through the institution 
of marriage. By studying a 
country's marriage customs and 
ceremonies, we can obtain an inside 
view of its people and society. 

This article looks at how Japan
ese men and women establish a new 
family-how they choose their life
time companion, some of the steps 
leading up to marriage, family rela
tionships, and the ceremony itself. 

Marriage is an important event 
in anyone's life, and by looking at .. 
this event we can learn more about 
the Japanese. 

M arriage was traditionally 
viewed as a way of joining 

two households, although today's 
individuals are encouraged to 
make their own decisions. 

The idea and rituals of mar
riage in Japan are evolving, while 
still retaining some traditional 
aspects. 

Arranged and 'for love' 
There are two main kinds of 
marriage in Japan-arranged 
marriages and love marriages. 

In the typical Japanese cus
tom of arranged marriages, a 
person of social status mediates 
between a man and woman who 
have reached the 'appropriate' 
age to marry. 

Initially, pictures, personal 
history and family background 
details are exchanged. 

If both sides are agreeable, the 
go-between arranges a meeting 
and introduces the man and 
woman to each other over a meal. 

The bn'de's traditional wedding 
outfit (shiromuku) is entirely white, 
from her silken veil and kimono to 

her long over-garment, obi sash, 
tabi socks, and sandals. 

The white signifies purity 
and the bride's desire to absorb 
her new home's colours (that is, 

adopt new ways). 

The groom is wearing formal 
Japanese apparel -a black kimono 
and haorijacket docorated with the 
family crest, with hakama trousers. 

The custom of arranging marriages 
began with a parental desire to preserve 
family lineage and social standing. 

Some parents are still keen on 
arranging a marriage for their children, 
but today young men and women are 
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free to reject the idea before or after 
meeting. 

Arranged marriages declined in 
number as democracy flourished after 
World War II, but the efforts of a go
between are being viewed more posi-



tively these days as a way of bringing 
together people who might make good 
partners. 

The engagement 
The yuino ceremony makes the engage
ment official. Both families meet over 
food and drink, to exchange gifts, and 
to celebrate the upcoming union. 

Although customs differ by region, 
it is common for the groom-to-be's 
family to give money and good-luck 
tokens such as edible kornbu seaweed 
(symbolising the prosperity of future 
generations), and abalone (representing 
the desire for long life). 

The future bride's family then res
ponds by giving something worth about 
half the value of her gifts. This ex
change signals the couple's intention to 
marry and the families' agreement with 
their choice of partner. 

This ritual is being increasingly 
ignored recently. It is being replaced 
by the man giving his future bride an 
engagement ring and her giving him 
presents in return. 

The wedding 
Finally the wedding day arrives. 

After Ja pan began modernising 
during the nineteenth century, it be
came common to marry at a Shinto 
shrine by announcing the union to the 
shrine's god, as the Imperial family had 
done for ages. 

Yet Christian weddings are becom
ing common (61-7% of all couples now 
choose a Christian ceremony according 
to a survey done by the Sanwa Bank, 
Ltd.). 

This does not mean that the couples 
have adopted Christianity, since only 
about I% of all Japanese people are 
Christian. Rather, Christian rites have 
become fashionable and are felt to add 
to the atmosphere of the event. At a 
Christian wedding the bride and groom 
affirm their marriage vows not to God, 
but to the guests who are assembled 
there. 

Buddhist and Shinto wedding rit
uals normally follow the same general 
order. At a Buddhist temple the bride 
and groom announce their marriage to 
the Buddha and make their wedding 
vows to him. 

Other rituals differ according to 
sect, and might include the alternate 
burning of incense and chanting of 
prayers. 

The reception 
When the wedding ceremony is over it 
is generally time for an elaborate wed
ding reception at a wedding hall, luxury 
hotel or restaurant. 

Guests include relatives, friends, 
and company superiors. The newly
weds preside over the banquet and 
announce, through rituals, that they are 
now a married couple. 

When the bride arrives at the recep
tion hall, she will be dressed either in 
an elaborate white kimono or in a 
Western-style wedding dress. 

During the reception she will leave 
the hall for a while, coming back in a 
colourful kimono or dress. This cus
tom, which originated in the fourteen 
or fifteenth century during the Muro
machi period, signifies that now the 
wedding vows have been made the 
bride has returned to the everyday 
world and is prepared to begin a new 
life with her husband. 

Another ritual involves the wedding 
cake. The newlyweds grasp a large 
knife and cut the cake as one of their 
first acts as a married couple. Guests 
respond by applauding loudly, wishing 
them a long and happy married life. 

When congratulating the bride and 
groom, guests are expected to avoid 
using certain words such as 'cut' (which 
implies a cutting of bonds), 'separate' 
and 'send back'. At a Japanese cele
bration words and gifts signifying 
happiness are best. 

At the end of the reception the 
newlyweds give bouquets to both sets 
of parents as an expression of gratitude 
and then the groom ( or one of the 
fathers) thanks the guests. 

The reception has been an oppor
tunity to publicly announce their mar
riage and to acknowledge the many 
people who have played valuable roles 
in their lives. 

The evolving institution 
from Japan Pictorial 

of marriage 
Mochizuki Takashi 
Professor at Taisho University 

How do Japanese people view 
the institution of marriage? 

How do they select a spouse 
and make a new family? 

From the arranged marriage to 
the love union 
A culture's notion of marriage is re
vealed by the way the man and woman 
meet. 

In an arranged marriage, most 
commonly seen in Asia, partners are 

chosen by their parents or 
relatives. In a love marriage, 
typically found in the United 
States, Europe and elsewhere, 
the man and woman choose 
each other. 

Where does Japan fit into 
this picture? 

I n the Edo period (seven 
teenth to nineteenth cen

turies), these two forms of 
marriage existed side by side. 

Among the Samurai class 
marriages were typically ar
ranged by the two families, with 
no input from the bride or 
groom. 

Commoners generally mar-
ried for love. A bride dressed in the traditional manner wears her 

/continued on page 36 . . . hair tied up in the bunkin takashimada style. 
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A Statistical View of Marriage in Japan 
What does marriage mean to the Japanese? How important is the wedding ceremony? 
These statistics help answer such questions, and give us an insight into Japanese society. 

Sources: Population Census (1995), Sutvey on Public Awareness of Population Problems (1998), and 
Basic Survey on Birth Trends (1997), issued by the National Institute of Population and Social Security 
Research of the Ministry of Health and Welfare; Summary of Vital Statistics (1997), issued by the same 
Ministry; Sanwa Bank Survey of Japan (1998); 1998 Survey on the Views of Young Adults Regarding Love 
and Marriage, issued by OMMG; 1998 Survey on Trends in Marriage, found in Zexy, a magazine on 

marriage issues; and a 1999 survey conducted by JTB. 
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Ill At work 

1111 Other 

How Couples Meet 
111 '' 21%' ·· 1 11 

2711 

0 Through a friend, brother II At school or university 
or sister 

11111 Arranged marriage [!J No answer 

Was your marriage an arranged 
<%> marriage or a love marriage? (Trends) 
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• • Arranged 
/ 

/ 

✓• 
60 • ~/ 

Love 
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0 1940 1945 1950 1955 1960 1965 1970 1975 1980 1985 1990 1995 

What would you look for when choosing 
a spouse? (Multiple answers possible.) 

Answers given by women Answers given by men 

Character and personality 74% [j] 93% Character and personality 

Compatibility and sensitivity 65% w 81% Compatibility and sensitivity 

Income 45% [I] 34% Looks 

Occupation 28% [I] 28% Similar interests 

His family background 17% [I] 20% The right age 
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Average Cost of 
Getting Married 

Total: ¥8.08 million 
(Man's share, ¥4.39 million) 

I'll Wedding ceremony and 
reception 

D Preparations for living 
together m Engagement (yulno) 

related expenses 
CJ Honeymoon 



Special Feature* 
Getting Married in Japan 

Age when First Married Percentage of Men and Woman Aged 
50 or Less Who Have Never Married 
1950 · 11146 

1.35 

(%} 

1960 lffll"•' V6 1.87 

_____ _,I 9.07 

I s.2s 
l!illlMen 11111women lili!Men ■Women 

Reasons that Single People Give for Later Marriage 
Reasons given by women Reasons given by men 

One can enjoy a fullilllng llfe without marrying. 24.1 % DJ 21.5% One can enjoy a lulfilling Ille without marrying. 

Women can now earn their own living. 19.6% {]] 15.0% There are economic disadvantages to marrying. 

I can't be bothered wllh the legal and social obligations. 11.9% [1] 11.8% I can'! be bothered with the legal and social ob!igatlons. 

It's very hard to lind someone suitable, because I would expect a lot of him. 9.2% m 10.2% It's very hard to find someone suitable, because I would expect a lot ol her. 

It Is no longer Inconvenient to remain single. 9.1 % m 10.1 % II ls no longer Inconvenient to remain single. 

Popular Overseas 
Honeymoon Destinations 

Number of Marriages and 
Divorces (Selected years) 

Preferences by region (country) Marriages Divorces 

[O Hawaii 26.0% 1960 866,115 69,410 
[I] Continental U.S.A. 23.9% 1965 954,852 77,195 
[I] Europe 15.6% 1970 1,029,405 95,937 

w Australia 13.7% 1975 941,628 119,135 
[I] Guam, Saipan 6.7% 1980 774,702 141,689 
[I] South Pacific 5.2% 1985 735,850 166,640 
[I] Asia 3.9% 1990 722,138 157,608 

w Canada 3.1% 1995 791,888 199,016 
[I] New Zealand 1.8% 1997 775,651 222,635 
[Nl Other overseas destinations 0.1% 

Number of Days Spent on Honeymoon 

Average: 7. 7 days Overseas destinations: 7 ,8 days Dt?stinalions within Japan: 4.8 days 
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. . . continued from p. 33 
However, after the beginning of the 

Meiji period (second half of the nine
teenth century), arranged marriages 
spread through all classes of Japanese 
society. 

In the arranged marriage of the 
Meiji period, prospective partners were 
brought together formally in the 
presence of a nakodo (sometimes also 
referred to as a chunin). The young 
man and woman were at least given the 
opportunity to lay eyes on one another, 
so this was a step forward from the days 
of the Samurai when the couple some
times first met on their wedding day. 

However the choice of partner 
rested, to a considerable extent, in the 
hands of relatives and those close to the 
affairs of the two families. This was 
because the primary function of the 
arranged marriage was to ensure the 
continuation of the family and its assets 
and lineage. It was considered vital 
that the prospective partner come from 
a family of compatible social status and 
family background. The compatibility 
of the man and woman, and their 
feelings for each other, were secondary 
considerations. 

This approach to marriage fitted in 
neatly with the policy of the Meiji 
government-that Japan was one big 
family, with the Emperor at its head. 
It remained the 'norm' until the end of 
World War II in 1945. 

The institution of marriage in Japan 
underwent substantial change after 

the war, following amendments to the 
civil code and the introduction of a new 
system of household registration. 

From the mid-1960s love matches 
replaced arranged marriages as the 
social 'norm', and dating became the 
new fashion among young men and 
women looking for a compatible part
ner. However, intimate contact in the 
absence of concrete marriage plans was 
still considered socially undesirable, in 
line with the Confucian teaching that 
men and women should not mix after 
the age of seven. Young people engag
ing in such intimacy were ostracised. 

Clearly, Japan has yet to develop 
commonly acceptable rules and eti
quette for dating. 

Arranged marriages meanwhile 
remain fairly common, although the 
emphasis has shifted away from the 
union of two families towards helping 
two people find each other. Also, the 
role of the go-between is increasingly 
being fulfilled by spousal-partner intro
duction services. 

Differing ways of viewing 
marriage 
Until the mid-1980s, the 'suitable age 
for marriage' -the age when most 
marriages occurred -was around 25 or 
26 for men, and 22 or 23 for women. 
But these days marriages are far less 
likely to be concentrated within these 
narrow bounds, and the average age at 
which Japanese first marry is rising. 

There has also been something of 
a backlash against the traditional 
concept of marriage. An increasing 
number of couples refuse to formally 
register their union with civil auth
orities. Some choose not to have chil
dren and some live separately even after 
marriage. 

Weddings as big business 
Tokunaga Kyoko 

Although more Japanese 
are divorcing or remaining 
single, by far the greater 
majority still think of the 
wedding ceremony as one 
of life's most significant 
and momentous events. 

This may explain why 
different kinds of businesses 
have sprung up to help 
people tie the knot. 

Helping prospective brides and 
grooms get acquainted 
OMMG Ltd. customers want a spouse 
who has similar values and interests 
and who matches their requirements 
regarding income and looks. 

The company uses a computerised 
system to introduce people to each 
other. After the introduction, couples 
might date and eventually marry. 

About 64 000 men and women 
throughout Japan have enrolled with 
the company hoping to meet the person 
of their dreams. 
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While the wife has traditionally 
adopted her husband's surname, there 
is now increasing pressure for legal 
amendments to allow both partners to 
retain their original surnames after 
marriage. 

Under the civil code a couple is free 
to choose either the man's or the 
woman's surname, but in reality the 
husband's name is nearly always used, 
generally because of a lingering empha
sis on the family lineage of the male. 
A bill to amend the civil code, to let the 
couple choose whether to have one 
family name or two, has been tabled 
in the Diet but it has not yet been 
adopted. 

Attitudes are changing in other 
ways as well. The vast majority of 
Japanese used to assume they would 
marry at some stage, but an increasing 
number are choosing to remain single 
throughout their lives. This suggests 
that social pressure to marry is waning. 

The rising number oflate marriages 
and childless couples has sent the 
birthrate and the average number of 
children per family plummeting to 
levels that are a cause for concern. 

Japanese people today hold widely 
differing concepts of marriage, from 
the traditional notion of establishing 
ties between two families, to modern 
ideals based on gender equality and 
respect for individuality, to values 
which place personal freedom above 
the institution of marriage itself. 

How will marriage change in the 
twenty-first century? 

Only time will tell! 
from Pacific Friend 

Shinozuka Ryoko, an OMMG Ltd. 
spokeswoman, explains: 'Of course we 
can't guarantee that our members will 
marry. Our job is simply to provide 
information that will help people meet 
someone of the opposite sex. Clients 
use our services as one way to meet 
people.' 

In addition to its computer-search 
services, the company issues a monthly 
magazine containing self-introductions, 
updates on events organised by 
members, and information on groups 
formed by members on their own. 



Membership costs 365 000 yen 
(paid in advance) and is good for three 
years. The most common age is around 
thirty, although quite a few hopefuls 
join in their early twenties. 

No matter what their age, women 
tend to describe themselves in greater 
detail, and have more clearly defined 
requirements of a potential partner. 

Beauty treatments 
One large beauty-treatment salon, 
Tokyo Beauty Centre, has been offering 
pre-wedding bridal beauty treatments 
for twelve years. 

Sessions include massages and the 
application of beauty packs to the face, 
arms, shoulders and back-in other 
words, any part of the body that will 
not be covered by the wedding apparel. 

The object is to ensure that the 
bride is at her most beautiful. 'Every 
woman wants to look her best for her 
once-in-a-lifetime wedding. That 

explains why our beauty sessions are 
always popular', says Ozaki Emiko of 
the company's Planning and Public 
Relations desk. 

The bride-to-be tells the beauty-care 
specialists what kind of treatment she 
feels she needs. The beauty treatments, 
which are the first such experience for 
some, seem to have a positive effect 

· because after their wedding quite a few 
come back for more. 

This summer the company will start 
a treatment regime for prospective 
bridegrooms. 

Leasing clothes for the big day 
We visited the elegant premises of 
Maimu Rentals, a company that rents 
wedding apparel. It has a stock of 
about five hundred bridal costumes and 
three hundred outfits for grooms in 
both Japanese and Western styles. 

It would seem that renting wedding 
costumes is not common in other 

Ph~fog~aj~S and gifts 
Fukumitsu Megumi 
An elegant photograph album 
commemorating that special day 
Wedding portraits are generally very 
straight-laced affairs, with the bride and 
groom standing stiff and stem in for
mal wedding dress. Photos are taken 
during the hustle and bustle of the big 
day, which explains some of the ten
sion. 

Over the last few years an increasing 
number of couples are going to photo 
studies before or after their wedding to 
have more relaxed pictures taken for 
their nuptial album. One such studio 
is Make-Merry's, owned by Funny Ltd. 

Couples can choose from about 
three hundred costumes and 150 types 
of background-such as the ocean, a 
formal garden, or a night scene. Pro
fessional staff apply make-up. It all 
resembles a photo-shoot for a fashion 
magazine. The young man and woman 
are transformed into the hero and 
heroine of their own private story, set 
anywhere in the world they want. 

The cost averages 300 000 yen. 
Hayakawa Kazuhiro, who works for 
Make-Merry's business department, 
says that today's young couples do not 
mind spending such an amount on 
something they really like. 

Gifts for guests at the reception 
In Japan it is customary for newlyweds 
to give presents (called hikide-mono) to 
their guests at the wedding. 

'In the past, guests were satisfied 
with a gift done up in the wrapping 
paper of a prestigious department 
store, but today they are more 
interested in what is inside the paper. 
They are especially pleased if the 
present was obviously chosen just for 
them.' explains Mizuno Meimi, 
Executive Director of Harika, a big 
name in the hikide-mono industry. 

The company's catalogue lists about 
one thousand items, none of which gets 
selected on a regular basis. Couples 
take their time choosing, giving priority 
to their own personal tastes. Some 
might go for bottles of wine with their 
names and picture printed on the label, 
or famous-brand tableware, or choco
lates. 

'Giving presents is more than just 
a matter of form. The couple tends to 
choose gifts with care. Quite often they 
give something different to each guest.' 

The hikide-mono market is worth 
about 350 billion yen annually. 

Couples can expect to pay around 
4000 yen per guest. 

from Pacific Friend 

countries. Tanaka Nobukazu, the com
pany's President, explains: 'In Japan it 
is a custom for the bride to change her 
clothes during the reception several 
times. It would cost a fortune to buy 
all those clothes, so rental outlets like 
ours developed to help couples cut 
down on expenses.' 

When leasing from Tanaka's 
company a bride can expect to pay 
anywhere from 58 000 to 350 000 yen. 

Almost all Japanese wedding 
ceremonies and receptions are held at 
a hotel or wedding hall, and these 
venues also rent wedding apparel. So 
why do couples turn to Maimu 
Rentals? 

Tanaka states: 'Almost all of our 
customers come to us because they 
can't find the right gown or kimono 
elsewhere, or the clothes they want have 
been reserved by someone else. In 
other words our customers have speci
fic demands that we can satisfy.' 

Furoshiki 

Furoshil<iis a square piece of cloth for 
wrapping up and carrying things. 
furoshiki literally means 'bathroom 
spread', which graphically suggests 
the origin of this word. 

In the Muromachi period (1336-
1573), it is said that when undressing 
at a public bath, people spread a 
square piece of cloth on the floor of 
the dressing room to wrap their 
clothes. In the Edo period (1603-
1867), itinerant traders also came to 
carry piece goods and other wares in 
turoshiki. In the Meiji period (1868-
1912), furoshikigradually fell into disuse 
wrrh the spread of Western-style bags. 

Of late, however, turoshiki have 
made a remarkable comeback - as 
tasteful wrappers of gifts and other 
precious things. 
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Not central heating, 

but more than a table 

A red glow shines from behind a 
metal grill. Could it be a light, 

or a trap to catch insects? No. The 
red bulb emits heat in the form of 
infrared rays. But it can't be an 
ordinary heater, since it's attached to 
the underside of a table. And the table 
is low, so you have to sit on the floor. 
It's ideal for a Japanese home, where 
people never wear shoes and often sit 
on the floor. 

This is how it works. Place a large 
coverlet over the table, to keep the heat 
inside it. Then sit down, and wrap the 
coverlet snugly over your lower body. 
Soon you will forget the cold outside, 
thanks to this heating device, the 
electric kotatsu. 

You can't heat the whole room with 
a kotatsu, but it's a great place to be 
when watching TV, or when eating a 
meal (with a square board placed over 
the coverlet). 

Long ago, a square, open hearth 
was set in the middle of the floor for 
heating and cooking. The shelf above 

Written by Tokunaga Kyoko 
Photographs by Takano Akira 

A square yagura-gotatsu is used to warm the lower 
body. The heating device is mounted beneath the 
table top and the legs can be removed for easy 
storage. This motatsu is a new type that hit the 
market fairly recently. Place a coverlet on top and 
you have a warm, cozy spot for the entire family. 

the hearth, first seen in the fourteenth 
century, is said to be the forerunner of 
the modern kotatsu. Something 
resembling today's kotatsu was invented 
early in the seventeenth century, in the 
form of a rough wooden frame placed 
on the floor. There was a coverlet on 
top, hot charcoal in an earthenware pot 
inside the framework, and space all 
around for people to sit. 

Relaxing around this source of heat 
was an excellent way for family mem
bers to grow closer to each other. On 
chilly days everyone naturally gathered 
in the room which had the kotatsu, 
sitting beside one another to get warm 

and chat. But even this custom is dying 
out. Homes are now too small to store 
it in the summer, and today's heat 
pumps and small stoves can warm the 
entire room. Modern homes have 
fewer rooms with tatami mats, so there 
are fewer opportunities to sit on the 
floor. Little wonder, then, that many 
homes have no kotatsu today. 

Trying to boost sales, manufac
turers have slimmed down the heating 
device so much that a modern kotatsu 
looks almost like an ordinary table, 
ideal for either Japanese or Western
style furnishings. But this innovation 
has not reversed the trend away from 
the kotatsu. Japanese families are 
losing yet another symbol of the 
togetherness enjoyed in the 'good old 
days'. 
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INDIVIDUALISM IN TAISHO JAPAN 
Chiaki Ajioka 

Chiaki Ajioka is Curator of 
Japanese art at the Art Gallery of 
New South Wales and co-Curator 
of the exhibition.Modern Boy, 
Modern Girl: modernism in 
Japanese art 1910-1935. 

I ndividualism in the context of 
modern Japan appeared as a strong 

reaction against the predominant Meiji 
ethic, a continuation of the official 
Nee-Confucianism of the Edo period, 
which identified individual interests 
with those of the state. 

This spiritual authoritarianism 
began to weaken with the advent of 
Western learning focused on the value 
and welfare of the individual. 

This idea was most clearly advo
cated inMyojo (The Daystar), a literary 
magazine started in 1900 by Shinshisha 
(New Poetry Company) with Yosano 
Tekkan, a leading poet, as the editor
in-chief. 

A good example of this new cons
ciousness is found in poems expressing 
war weariness during the Russo
Japanese war, the most famous of 
which is Kimi Shinitamou-koto-nakare 
(Do not die my brother) by Yosano Aki
ko, Tekkan's wife and a poet, published 
in the magazine in 1904. 

In the poem, Akiko defies the pre
vailing custom of sending young men . 
to war with words of encouragement 'to 
die for the Emperor'. Instead, she im
plores her brother to return safely, for 
the sake of his wife, parents, and sister. 

Akiko is also known for her poems 
of uninhibited affirmation oflove and 
passion, as in the collection of poems 
Midaregami (Dishevelled hair), 
published in 1901. 

By around 19IO the new conscious
ness had gathered momentum. 

Some important milestones were laid 
in that year. 

One of them was the publication of 
Ichiaku-no suna (A Handful of Sand), 
a collection of poems by Ishikawa 
Takuboku (1886-1912), a leading poet 
of Tekkan's Shinshisha. Ishikawa 
begins his book with a section entitled 
Ware-o aisuru uta (Songs of love for 
myself). 

They include poems such as: 
011 the day I envy all my friends 
For their success 
I buy some flowers for my wife and me 

No poet before him had expressed 
personal feelings and emotions in such 
a universal way. 

Furthermore, that Ishikawa worked 
in tanka-the traditional form of poetry 
of thirty-one syllables, and that he had 
no first-hand experience of Western cul
ture, show that by this time Japanese 
intellectuals were embracing the West
ern notion of individualism as a logical 
necessity for themselves. 

Perhaps the most significant of them 
was Natsume Soseki (1867-1916), 

novelist and one of Japan's most prom
inent modern thinkers. 

After his intense cross-cultural 
experience in London between 1900 
and 1903, Natsume developed his 
notion of individualism as part of the 
Japanese identity. Some of his points 
are: 
(I) The modern Western enlighten
ment (kaika) is self-inspired-that is, 
developed from within; while the 
modern Japanese enlightenment is 
outside-inspired-that is, developed 
under pressure to catch up on the West. 
(2) It is therefore a folly to blindly 
follow Western trends without under
standing the necessity for change in the 
Japanese context. 
(3) The same can be said of the 
individual-the key to the sound 
development of an individual is 'self
centredness', that is, to make all judge
ments on one's own knowledge and 
understanding, and not on anyone 
else's. 

With his deep understanding of 
freedom, and the responsibility that 
goes with it, Soseki stood against sec
tarian advocates of nationalism, saying: 

171e principle of individualism, which 
is the basis of individual happiness, is 
freedom of the individual. But the 
degree of that freedom, the birthright 
of everyone, goes up and down like a 
thennometer according to the security 
of the nation ... A tofu seller does 
not peddle tofu for the nation. His 
ultimate motivation is to earn his 
living. But whatever his personal 
concern may be, the result [of his 

actions] is probably serving the nation 
to the extent that he provides what the 
society needs . . . We cannot eat for 
the nation, wash ourselves for the 
nation or go to the lavatory for the 
nation. It is fine to promote national
ism, but it is wrong to pretend that one 
does things for the nation when in fact 
one does not. 

Natsume's individualism was a 
product of the Meiji intellectual, with 
its characteristic sense of responsibility 
of the individual towards society. 

A more fundamental transforma
tion in people's thinking was brought 
about by the various socio-economic 
changes as a result of urbanisation. 
This change was articulated by the 
death of the Emperor Meiji in 1912, 
which was in itself an accidental event. 

Azuma Tamaki discusses the two 
contrasting reactions to the death of the 
emperor and the news of immolation 
by General Nogi and his wife. While 
some of the prominent intellectuals 
who were in their forties and fifties 
(such as Natsume) wrote that they felt 
as if their own existence lost its meaning 
with the loss of the emperor and the 
era he created, younger intellectuals in 
their twenties, such as Shiga Naoya 
(1883-1971), Mushanokoji Saneatsu 
(1885-1976) and Akutagawa Ryiino
suke (1892-1927), were unmoved or 
even felt hostile towards Nogi's act of 
immolation. 

Shiga and Mushanokoji were 
leading a new wave of literature around 
the magazine Shirakaba (White Birch), 
first published in 19IO. Their literature 
focused on the conflict between the old 
family system and awakening individual 
consciousness. 

The writers of Shirakaba saw them
selves as 'children of the world'. 

They advocated cosmopolitanism 
and humanism, with apolitical naivety. 

While Shirakaba represented one 
intellectual current of the 1910s and 
1920s as it confronted old family values, 
the corresponding popular sentiment 
was fundamentally conservative: based 
on increasing consumerism and the 
money-worshipping trend of the 1910s, 
the popular culture maintained the old 
ethics while indulging in some token 
'progressive' icons. 
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In 1910, the year Ishikawa published his 
poems Ichiaku-no suna, Takamura 
Kotara published an article entitled 'A 
green sun' in the April issue of Subaru, 
a magazine which succeeded Myojo. 

Takamura, the eldest son of Taka
mura Koun, a prominent sculptor and 
a holder of the title Master Craftsman 
of the Imperial House, was a leader of 
modern freestyle poetry, as Ishikawa 
was of the modern tanka. 

In 'A green sun', Takamura advo
cated an absolute freedom of the artist 
in his passionate prose, saying that if 
someone saw the sun green and painted 
it green, he would not dismiss the 
painting because he might also see the 
sun the same way. 

Takamura's words liberated many 
young artists from conventional values 
and encouraged them to experiment 
freely in search of self-expression. 
Takamura also opened Rokando 
(1910-11), the first art gallery in Japan 
to provide a venue for those artists to 
show their works. 

But it was the publication of the 
magazine Shirakaba by a group of 
wealthy young graduates from the 
Peer's School (some went on to the 
Imperial University) which shaped the 
new artistic culture of the period. They 
passionately advocated individualism 
and insisted that artists and writers 
should 'express themselves'. 

In fact 'self expression' was the 
yardstick for them when assessing an 
artist and his work. Leonardo da Vinci, 
Rodin, van Gogh, Gaugin, Cezanne, 
and many other Western artists were 
hailed as 'artists who expressed them
selves'. For example Mushanokoji 
Saneatsu, whose opinion was most 
representative of the group's ideals, 
closed his article on Rodin with these 
words: 

I have written about Rodin as he lives 
within me, which may well be different 
from Rodin himself, Rodin as he lives 
within Rodin himself, or Rodin as he 
lives within other people. I hope to be 
forgiven for that as a necessity. 

There was a sense of security in 
their admission of subjectivity and arro
gance. But this security did not seem 
to come from the kind of moral 
strength advocated by Natsume Soseki. 
Rather, it came from their comfortable 
upbringing and mutual support. 

Their message, however, offered 
what many young people wanted: a 
break from the past, confidence in 

Shirakaba Vo]. 4, No. 1, front cover 
(celebrating Rodin's birthday) 

one's personal feelings and, in one way, 
an escape from reality. 

Shirakaba was primarily a literary 
magazine, but it carried art criticism 
and reproductions of Western art 
which, for many young artists, were the 
first glimpses of modern Western art. 
The magazine enjoyed such a great 
influence on younger writers, artists 
and intellectuals that the group's ideals 
are now largely considered represen
tative of the Taisho era. 

I n art, individualism in a wider sense 
was the driving force in the develop

ment of modernism. In nihonga, or 
Japanese-style painting, a clear depar
ture from conventional styles was advo
cated by Okakura Tenshin (1862-1913), 
an influential art administrator, and 
was institutionalised by the establish
ment of the Tokyo School of Fine Arts 
in 1888 under his initiative. 

Okakura believed that the new 
nihonga for Japan's future would have 
to incorporate Western aesthetics, so 
he excluded painters of what was to be 
called kyuha ( old school) from his line 
of teaching staff. 

Within a few years Okakura fos
tered some brilliant students-the first 
generation of such artists including 
Yokoyama Taikan (1868-1958), 
Shimomura Kanzan (1873-1930) and 
Hishida Shunso (1874-1911). 

The young artists experimented 
with innovative styles, subjects and 
composition. 
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Okakura's push for a new style 
created enemies, which eventually led 
to his expulsion from the Tokyo School 
of Fine Arts in 1889. Many of the 
teaching staff also left the school in 
protest, and joined Okakura in the 
establishment of the Japan Art Institute 
(Nihon Bijutsuin). 

In the meantime the old schoo_l 
consolidated its power, securing ties 
with the Imperial family members as 
patrons. They allegedly obstructed 
activities of the new school, which now 
consisted of the Japan Art Institute 
artists and their followers at the Tokyo 
School of Fine Arts, as well as progres
sive artists in Kyoto. 

W hen Bunten, the government
sponsored annual art exhibition, 

started in 1907 the new style dominated 
public attention, while the old school 
was often criticised as technically 
excellent but lacking substance. The 
factional antagonism reached its first 
peak when four selectors from the old 
school resigned in protest in 1911. 

In an effort to reconcile the two 
factions, two sections were created for 
nihonga at the sixth Bunten (1912): the 
first section for the old school and the 
second for the new school. 

Soon people realised that dividing 
nihonga into two sections did not so 
much solve the problems as highlight 
them, so that system was abolished in 
1914. 

In the meantime, the new school 
fostered a second generation of artists, 
as it were, who incorporated various 
earlier techniques, particularly the 
decorative effects of Rinpa and free 
brushstrokes of nanga, as well as the 
bright colours of the impressionist 
paintings of the West. These artists 
include Imamura Shiko (1880-1916), 
Yasuda Yukihiko (1884-1978), 
Kobayashi Kokei (1883-1957) and 
Maeda Seison (1885-1977). 

Also influenced by the creed of 
Shirakaba, Kyoto nihonga artists 
formed the National Painting Creation 
Association in 1918 following rejection 
by Bunten in 1917 of works by artists 
who had been favoured with prizes only 
the previous year. Their manifesto 
proclaimed: 'That which is born is art; 
art cannot be made by the system.' 

Similar rebellions against authority 
took place in Western-style oil 

paintings, or yoga, although its history 



in Japan was rather short. 
The yoga section of Bunten in the 

1910s was dominated by established 
artists and professors of the Tokyo 
School of Fine Arts, who were them
selves split into various conservative 
factions based on their relation to dark
toned European academy technique led 
by Asai Chu (1856-1907) of Kyoto, on 
the one hand, and the light-toned open
air impressionism brought back to 
Japan by Kuroda Seiki (1866-1924). 

Forces against the establishment 
were formed by young returnee artists 
who had nourished themselves in Eur
ope on subjective expressions of post
impressionism, fauvism, and German 
expressionism. 

Not all the paintings of the retur
nees were rejected by Bunten, however. 
Some of these artists' works were 
accepted, and even won prizes. It was 
a matter of principle - the rebellious 
spirit and pride of the young men re
fused to recognise the authority of the 
selectors, whose paintings they largely 
despised. 

In 1911, a Shirakaba-sponsored 
exhibition, which included works that 
had been rejected at Bunten, adver
tised: 

This year's [Bunten] is very boring . .. 
It makes its feel like starting a 

Tsuzumi 
Tsuzumi is the general term for 
drums in the shape of an hour
glass with leather stretched over 
both ends. 

Structurally, the tsuzumi 
comprises three sections: 

(1) leather 
(2) string 
(3) body 

Two pieces of leather made from 
horse's hide have been stretched 
over round steel frames. 

Secession [transliterated in Japanese] 
movement . . . If it was not for 
Bunten, [ our] y6ga exhibition might 
not have been p!011ned. We will show 
a number of works which were rejected 
by Bunten. It is by no means a 
counter-Bunten show, but some people 
may interpret it as such 

In 1914, when the request to Bunten 
that separate sections be established for 
yoga along the lines of nihonga was 
denied, these young artists rebelled and 
formed Nikakai, the Second Section 
Society, which forbade its members to 
show at Bunten. 

Important artists fostered by Nika
kai include Yasui Sotaro (1888-1955) 
and UmeharaRyuzaburo (1888-1986). 

T he new schools in nihonga and 
yoga, while they both rebelled 

against established conventionalism, 
fell short of actively embracing 
individualism. 

Individualism in its narrower sense, 
in the context of Japanese art, refers to 
the anti-establishment-that is, anti
Bunten. Its spirit was again expressed 
by Natsume in his article in the Asahi 
Newspaper for which he was the Arts 
Editor at the time. 

In this famous article, published in 
1911, Natsume declares 'art begins in 

Ko-tsuzumi 

self-expression and ends in self
expression', and criticises the ill-effects 
of Bunten, saying that it was wrong for 
a national authority to rank works of 
art, thus setting certain criteria with a 
power to influence the artist's social 
status and even livelihood. 

By the end of the 1910s, major art 
establishments such as Japan Art 

Institute, Nikakai, and the National 
Painting Creation Association were 
considered the authority in the private 
sector. They eventually became artists' 
clubs with the same type of member
ship and selection processes as Bunten. 

The notion of individualism, as op
posed to government authority, became 
somewhat irrelevant. Small radical art 
groups such as Action, which grew out 
ofNikakai, more readily responded to 
various social changes-the depression 
and the nationwide rice riots at the end 
of the decade and the Great Kanto 
Earthquake in 1923 fundamentally 
shook people's confidence in progress. 

It was these small groups that took 
up the challenge of expressing the in
creasingly complex Japanese society by 
means of abstract art and surrealism. 

from TAASA Review 

The diameter ofleather surface on a ko
tsuzumi is about 20 cm, while the body 
is about 25 cm long. 

The pitch and tone of the sound which 
is heard when the tsuzumi is struck with 
the fingers of the right hand depends 
on the strength of the strike, how far 
to the centre of the leather the strike is 
made, and how tightly the string is tied. 
The performer can freely vary all these 
elements during a performance to 
enhance his or her artistry. 

II 

The string is threaded through holes around these 
frames so that they can be held tightly to the wooden 
body. No glue is used between the leather and the body. 

Since the leather needs humidity to produce a good sound, 
a small sheet of washi (Japanese handmade paper) called 
choshi-gami ('tone paper') is moistened and applied to the 
centre of the leather on the other end. After each performance the tsuzumi is disassembled 

and stored. 

There are two types of tsuzumi: 
> ko-tsuzumi (small tsuzumi) 
> oo-tsuzumi (big tsuzumi) 

The tsuzumi arrived in Japan from Tang China during the 
Nara period (710-784) and is an indispensable musical 
instrument today in the performance of Noh and Kabuki 
plays. 
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JAPANESE THROOGtl MANGA I I~f;', Yumi Shimizu, Japanese Instructor 

~umimasen 
Otanko Naasu The heroine, Yukie Nitatori, is an inexperienced nurse in 
a large hospital. She can't seem to get anything right, and the story of 
how she muddles her way through various hardships is told with an 
amusing touch. 

The expression Sumimasen, which 
the Japanese often use when they 

apologise, literally means 'It will not 
end'. 

You may wonder what this 'it' is 
and why whatever it is will not end. 
The speaker is trying to convey the idea 
that however much he apologises, he 
understands that he can never fully 
atone for his mistake. An apology 
alone will not suffice to set his mind to 
rest. 

The leading character is the above 
'Japanese through Mang a' is Yukie 
Nitatori, a nurse whose lack of 
experience and her otankonasu (silly) 
personality cause her to make repeated 
blunders. All day long she has to fire 
off one 'sumimasen' after another as 
she leaves a trail of disaster behind her, 

In this scene we find her apolo
gising as always, this time to a senior 
nurse. She bows over and over again, 
with a 'Sumimasen!' for each bow. 

Apologies are made for past trans
gressions and to raise the apology to a 
higher level of politeness, we use an 

1. Senior nurse (left): Shokuji kaiJO ni nanjikan kakatteru no yo/ 
Taiin kanja no saman"i wa dO natteru no yo! 
Anamune nanka zen 'in watashi ga hiton· de yatta no yo! 
Mattaku tsukaenain dakara! 
Look how long it's taken you to give the patients their 
lunch! And what about the patients' progress re
ports, eh? I had to fill out the all medical records 
myself1 You're absolutely useless! 

Nitatori (right): Sumimasenl Surnimasen! 
I'm sorry! I'm sorry! 

Sound Effects: Peko peko (the "sound" of bowinrsee May issue) 

Nitatori's thoughts: O-shikari wa gakusei no inai tokoro de shite bosh ii na .. 
Do you have to tell me off in front of a student ... 

2. IchijO (student nurse): Ano ... 
Ermm .•. 

3. IchijO: Sumimasen deshita. Watashi ga kanja-san ni taihen 
shitsurei na koto wo shite shimatta no de sono for0 wo 
shite kudasattan desu. 
I'm very sorry. I made an awful mistake with a pa
tient, and she was kindly helping me to correct it 
[which is why we took so long]. 

5. Ichij0 ga "sumimasen" to itta . 
IchijO said she's sorry ••. 

6. Nitatori's thoughts: Mezurashii 
Now that's unusual! 
ka . .. katta. 
I'm one up on her! 

(Nitatori keeps making mistakes and having to apologize 
in front of the student IchijO. This time, just for once, it's 
IchijO's turn to say "Sumimascn"!) 

auxiliary verb in the past tense, giving 
us 'Sumimasen deshita', As you can 
see, this is exactly what Ichijo, the 
student nurse wearing the striped 
uniform, says when it is her turn to 
apologise. 

When you see Japanese apologising 
in the real world, you might notice that 
they are seldom able to remain as calm 
as Ichijo, the unflappable student. You 
are more likely to see them repeating 
'Sumimasen' rapidly over and over 
again. If you listen carefully you will 
hear that the 'm' sound is left out, as 
in 'Suimasen', or is replaced by an 'n' 
sound, as in 'Sun-masen', 

The phrase is also used in situations 
when people are not apologising. 

'Sumimasen' has two other uses: 
► to make a request, and 
► to express gratitude. 

In the first case the connection is fairly 
clear - making a request involves much 
the same way of thinking as offering an 
apology, so when we ask someone for 
directions or a light for our cigarette, 

we begin with 'I hate to bother you, 
but . , , ', You can also say 'Sumimasen' 
when you want to attract someone's 
attention, as in the English: 'Excuse me, 
is that your car I see rolling down the 
hill?' 'Sumimasen' is certainly a useful 
expression. 

When it comes to explaining why 
'Sumimasen' can also be used to 
express gratitude, the situation is a bit 
more complicated. The Japanese seem 
to keep a running total in their heads 
of favours received and repaid, 

Apology and gratitude are linked 
for the Japanese, and when the 
accounts are not in balance a Japanese 
will often couple a 'Thank you' with a 
'Sumimasen' when being offered help 
or being given a present. 

Used as an expression of gratitude 
in this way, 'Sumimasen' indicates a 
desire on the part of the receiver to 
apologise for any inconvenience the 
other person may have been caused, 

from Pacific Friend 
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IDAILY LIFE! 

Kintaro-ame 
Old-fashioned Japanese kids' 
lollies that you find in shops 
called dagashi-ya or at street 
stalls near temples and shrines 
are nothing like the mints and 
licorice, sherbets, musks, 
gobstoppers and fruit jellies 
that I grew up with. 

The first thing I noticed 
about Japanese lollies was that 
there was nothing much to 
notice. They're sweet, but 
they've got no flavour. 

However, look at the faces on 
the lollies in this picture. As in 
so many things Japanese, it's 
not the flavour but the form 
that counts, and these are a 
lot of fun no matter what they 
taste like. 

They're called kintaro-ame 
after a kid's hero named 
Kintaro, and they're made in a 
long rope so that wherever you 
cut, the same face appears. 
It's quite an art to get the 
details on the face to stay the 
same ail the way down the rope. 

But in fact the faces are not 
all the same and the fun of the 
kintaro-ame is picking out 
different expressions among 

Who Is Klntaro? 
A legendary, symbolic boy hero 
who was born and raised deep in 
the mountains. He grew strong 
playing with animal friends and 
wrestling with a bear. 

As an adult he became an 
outstanding Samurai general. 

Kintaro has endeared himself 
to Japanese children through 
songs and picture books. 

them. It's like when you go to a 
foreign country and at first all 
the faces look the same. Then 
little by little you start to see 
that this one has a bigger nose 
or that one has whiter skin. 
This is a lesson in attitude. 

I said that Japanese lollies 
don't have much flavour. I was 
talking about the lollies from 
the days before Western-style 
spices, mints and fruit 
essences came in. But even the 
sweetness of the early lollies 

When was klntaro-ame 
first made? 
Circa eighteenth century 

Where to buy? 
Ame-ya, Dagashi-ya 

Price 
¥300to¥500 = 1 cup of coffee 

was a little different to what I 
know. That's because they're 
not made of sugarcane sugar 
but of a malt sugar from rice. 
Malt sugar is kinder on the 
throat, and some Japanese 
people say it's the old
fashioned Japanese lollies and 
not Western-style ones that 
they turn to when they're feeling 
low. For me, I'd rather suck on a 
fruit candy and meditate on the 
diversity in the faces of Kintaro. 

Source: Margaret Price, Pacffic Friend 
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Business cards from restaurants, 
and a lot more 
Tokunaga Kyoko 

T ouge Kaori (26) works for a 
marketing consultant creating 

homepages that are fun to read and 
easy to understand. 

The homepages help companies 
and stores introduce themselves to 
anyone who has a computer connected 
to the Internet. 

Touge's work is never the same. 
She interviews clients, gathers infor
mation, plans each homepage, and 
even does the designing. Her company 
had its early beginnings as a pachinko 
parlour, so many of the homepages give 
information on pachinko. 

The game of pachinko was invented 
in Japan. It is deceptively easy to play. 
You just manipulate a mechanical 
device to flip balls through a maze of 
pegs, trying to get them into small 
holes. The steel balls are less than one 
centimetre in diameter. Pachinko is 
very popular among people with a 
gambling streak. 

'Some of my homepages talk about 
the people who work at pachinko par
lours. I keep the format and informa
tion friendly and informal, and invite 
readers to send in their comments and 
ideas. 

'I've learned a lot about pachinko 
since I began this job. And my hori
zons have broadened in other ways as 
well. I have to read a number of com
puter graphics magazines, and when
ever I pick up an ordinary magazine I 
find myself looking at the layout and 
design with a critical eye.' 

In her professional personal life, 
Touge draws on an abundant supply of 
energy and curiosity. This was obvious 
when she showed us the contents of her 
bag, which included a book on wines 
(I). 'When I come across a good wine, 
I want to remember what it's called and 
where it came from. That's why I carry 
this book with me. Sometimes I record 
my impressions about different wines 
in a notebook.' 
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Touge's interests lie in eating as well 
as drinking. 'When my friends and I 
find a good restaurant, I'll ask for their 
business card (2) and keep it with 
others in my bag. When I lost my bag 
last year, the thing I missed the most 
was my collection of cards.' 

She also carries toothpicks (3) with 
her. 'After I lost a filling, I'd use a 
toothpick from a restaurant. One of 
my colleagues gave me these. They are 
made by a long-established company 
and are easy to use. And they're 
charming to look at.' 

In her bag we also saw a notebook 
( 4), a purse (5), and a cellular phone. 
(6) 

Touge needs a digital camera (7) for 
her work. 'After I take pictures of a 
company and its employees, I input the 
photo data into my computer. 
Sometimes when I'm not working I 
take pictures of myself, then e-mail 
them to friends.' 

When she goes to a pachinko 
parlour to get information for a 
homepage, she takes a floppy disk (8) 
with her. 'My job's a lot easier when 
clients copy data like their sales revenue 
and number of employees onto my 
floppy disk.' 

She also carries telephone cards (9) 
which have the addresses of the 
homepages she creates. She gives the 
cards to some pachinko parlour 
employees, without whom her work 
would be very difficult. 

Sunglasses (10), a dust mask (II), 
and tissues (12) are absolutely 
necessary every spring, because she is 
very allergic to pollen. She really likes 
one new product (12) which keeps her 
nostrils moist no matter how often she 
blows her nose. 

Her handbag (13) is quite new. 
'It's great because it can hold a lot. I 
bought it last year after I got my winter 
bonus.' 



0 

from Japan Pictorial 
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Japan, home of the vending machine 
Sanada Kuniko 
There were 5 500 400 vending mach
ines in Japan in 1998, according to one 
survey. They brought in a total revenue 
of¥ 6 896 948 870 000! 

This figure is higher than that of any 
other country, yet Ja pan does not have 
the most vending machines. That 
honour belongs to the United States, 
which recently had 6-89 million of them 
according to a 1997 survey. But Japan 
has the highest number per capita -
one for every 23, people, as opposed ,to 
one for every 35 people in the United 
States of America. 

The world's first vending machine 
was manufactured in the third century 
BC. It sold holy water at a shrine in 
Egypt to anyone who put in a coin. In 
the seventeenth century an English pub 
installed a machine that sold pipe 
tobacco. Japan's first practical mach
ine (shown below) was made in 1904. 
It was an automated device selling 
postage stamps and postcards, and was 
attached to a mailbox. 

Vending machines came into their 
own in Japan after World War II. 
Machines dispensing juice in paper 
cups became a hit in the 1950s. 

Then a large American soft drink 
company introduced its models in 1962, 
revolutionising the distribution 
industry. 

Vending machines received a 
tremendous boost in 1967 with the 
minting of JOO-yen coins, which joined 
coins of smaller denominations. 

Vending machines are continuing to 
evolve, becoming more computerised 
and efficient. 

Some are now connected via 
telephone lines to computers in sales 
offices, making it possible for the 
company to download information 
in an instant, learning,'for example, 
how much inventory remains in 
each machine. This innovation has 
rationalised shipping, restocking, 
and product selection. 

Newer models save energy and 
will hopefully help in the effort to 
halt global warming. 

The energy-saving Eco-vender 
has become the leading dispenser of 
non-alcoholic beverages. Because it 
can maintain cold temperatures 
longer, even during summer, it turns 
off its refrigeration unit during peak 
hours, reducing electricity consump
tion by 10% to 15% over conven
tional models. 

The vending machine of the 
twenty-first century will surely save 
more energy and resources, and 
offer even more attractions. 

Photographs by Sugawara Chiyoshi 

Vending machines - different 
things for different buyers 

I n Japan, 47-4% of all vending 
machines sell beverages. 
The remainder offer a wide 

variety of items. One store in 
Tokyo's Chiyoda Ward has no 
salespeople, only vending machines 
which sell about three hundred 
different kinds of consumer goods 
such as soft drinks, candy, batteries, 
lighters, umbrellas, one-time-use 
cameras, magazines, CDs, and 
funeral money envelopes. 

The metropolis of Tokyo has hot 
springs. The water at O-edo 
Higashiyama Spa rises from 1500 
metres under the earth. Machines 
at the spa's entrance sell water from 
this hot spring. Twenty litres of 
water costs around 250 yen. 

At some restaurants, machines 
selling meal coupons are found at 
their entrance, where plastic meal 
samples help you to decide. The 
only type of vending machine 
permitted to sell alcoholic beverages 
from June 2000 is a newly developed 
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This device, called Music POD, sells musical 
recordings. After you select the music, the data 
is downloaded via optical cable from the record 
companyS server, then recorded on a mini-disc. 

lt takes only thirty seconds to record a four
minute song. The machine will even print the 
lyrics and jacket of the original CD recording 
on a label for you. 

This is Japan's newest vending machine, seen 
in stores since May 1999. 

model that can read the date of birth on 
a driver's license to verify the buyer is of 
age. 

To obtain a copy of the first page of 
any Asahi Shimbun newspaper printed 
between 1888 and 1997,justinput the date 
and the machine, called Shimbun-kan, will 
print out the page. 

from Japan Pictorial 
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Umeboshi 
by Carlee Saijo 

I will never forget the first 
time I laid my eyes upon 

the lovely Umeboshi. There it 
was, sitting upon a small black 
lacquered tray. 

I couldn't wait to taste this 
lovely fruit because I just 
knew from its look and texture 
that it had been soaked in 
honey and wine. I had been 
in Japan for about two weeks 
and was visiting an old 
Japanese inn. 

This was really my first experience 
of Japanese food. So there I sat on a 
fluffy cushion with my legs tucked 
under me Japanese-style, trying to look 
as cool and calm as any Japanese lady 
would sitting on the floor. My legs 
were already hurting, and in fact they 
were numb. My back ached and I was 
afraid I might not be able to stand up 
after this meal. 

Things were not going so well with 
the meal. There was a fishy-smelling 
soup and white rice in a bowl, and very 
bland-tasting too! There was raw fish 
and the poor thing wasn't even dead yet 
for heaven's sake. And there it sat, the 
lovely Umeboshi. 

Well at least dessert looked good. 
So I said to heck with the rest of the 
meal and now for dessert, and took a 
big bite . . . . Words cannot describe 
what I had just put in my mouth. I had 
asked the waitress what kind of fruit 
and she had answered plum, Japanese 
plum. 

But she had left out one word-and 
that one little word was very important. 

UMEBOSHI 
Ume means Japanese plum and boshi means sun
dried. 

Umeboshi, loved by the Japanese from ancient 
times, is a unique preservable food with a highly 
salty and sour taste. Its high citric acid content 
stimulates the appetite and helps to quicken 
recovery from fatigue. . 

Ume plums are harvested around June and. 
dried .in the sun after being salted. 

The reddish plums neatly arranged for. drying 
in large bamboo baskets, exuding a waft of sour 
scent, are to be seen here and there - a mouth
watering harbinger of the summer season. 

The word was 'salt' and I do not mean 
lightly. 

My lip pursed up, my eyes jumped 
out and blinked, and my toes curled. 
No, I am not lying. They really curled! 
I wanted to spit out the Umeboshi, but 
that wouldn't be lady-like, so I looked 
for something to drink-nothing. I was 
getting desperate. Just then my eyes 
spotted the bland-tasting rice, so I 
decided to spoon that in and swallow 
them both together. At least the taste 
would be thinner. 

To my surprise the rice was no 
longer bland. In fact, mixed with 
Umeboshi it was quite tasty. Oh! How 
about that? I tried it again. Yes, the 
rice was definitely better, and the 
Umeboshi's delicate plum taste could 
be detected. Well, this love affair with 
the Umeboshi has continued for 
twenty-six years. I have learned how 
to salt those lovely plums in many ways. 

One way is to salt the plums to make 
them red and plump or green and hard. 
I have even learned and created many 
recipes using those salted plums. 

The Japanese eat one almost every 
day. In fact there is a very patriotic way 
of eating the Umeboshi too! The 
Japanese put white cooked rice in a 
rectangular lunch box and right in the 
middle they put one red Umeboshi. 
The effect is of the Japanese national 
flag. 

I bet there is not another country 
in the world that has a meal copying 
the national flag. Every day all over 
Japan the people are eating white rice 
with a salted plum right in the middle. 

I will end here because it's nearly 
lunchtime and I'm going to have Hina
man, bento, or Japanese national flag 
lunch, with that precious Umeboshi. 

~ 
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Seeing Japan through 
comic books 
Yonezawa Yoshihiro 
Japanese comic books are avidly read by 
children and adults alike, Cartoons often 
appear in other media as well, including 
films, television and advertising. 

By looking at the preWilence of tMs genre 
we can gain insight into modern Japanese 
society, 

Comic books have a wider following 
in Japan than most people would 

ever imagine. Nearly 40% of all printed 
items are in comic form. 

About 350 comics and 500 comic 
books are published every month. 
Twelve comics appear on a weekly 
basis, the most popular being Shonen 
Magazine, with almost four million 
copies distributed every week. 

Reading comics is a more popular 
leisure activity than going to the movies 
or reading novels, and may even be 
more popular than watching television 
or listening to music, 

Comics, called manga, provide a 
cheap, easy way to amuse oneself. But 
they can offer much more. 'How to' 
books, works of general academic 
interest, and other books introducing 
subjects like law or economics are also 
published in manga form. Companies 
may even use manga for their brochures 
and advertising. 

A visitor to Japan might find it 
strange to see adults reading manga. In 
most countries comics are generally 
written for children. If they are for 
adults, they are probably short, satirical 
comic strips, or possibly used as a 
means of artistic expression. 

But Japanese manga can be for any 
age, and address a variety of themes. 
Since World War II they have become 
an important genre, often telling a full
length story through pictures and 
words. They may question the way 
words are used, or certain philosophical 
viewpoints. Some exhibit a mastery of 
visual expression. 

Manga books written for elemen
tary school children are easy to under
stand and youngsters find them fun to 
read. Comics for junior and senior 
high-school students may deal with 
teenage issues such as love, sex, and the 

pressure of school exams. Comics for 
young adults often contain imaginary 
situations in a company. 

In manga published in serial form 
the characters may grow up over time, 
marrying, becoming parents and 
raising their children. They go through 
the same life stages as their readers. 

Some manga are written for the 
middle-aged, some even for the elderly. 
A comic book written for women may 
tell about the love affair of the heroine, 
a home-maker. 

Not all comic books are aimed at a 
certain age group. Some target readers 
with a specific hobby, like mahjong, 
fishing, golf, or the pachinko pinball 
game. There are genre stories on 
science fiction, horror and mysteries. 
There are adaptations of literary 

48 ASIA EDUCATION TEACHERS JOURNAL 

classics and introductions to history, 
Some experimental works are a form 
of pop art. 

It is not so much that adults have 
been drawn to existing comic books, 
but that the industry finds ways to keep 
adults interested. These efforts have 
prompted the evolution of the manga, 
making it a unique and lasting form of 
expression. 

Another surprising aspect of 
Japanese comics is that series com
monly run to ten or twenty volumes. 
Some may continue for one hundred 
volumes, about 20 000 pages! 

Manga stimulate .the eyes, of 
course, but they stimulate the mind 
even more. They create a visual effect 
that brings the reader into the atmos
phere and scene in a way that words 
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alone cannot do. They can convey 
delicate nuances. 

They are far cheaper to make than 
movies, and require less labour yet 
achieve a similar impact. 

They are more direct than a novel. 
Perhaps this explains why comics are 
so popular in Japan and also why 
manga are attracting more and more 
interest in other countries as well. 

Photographs by Takano Akira 
and Kono Toshil1iko. 

from Japan Pictorial 
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NOR[ is a generic term for 
seafood made from algae 
grown in sea- or fresh-water. 
Usually it means dried 
seaweed (!aver) in the form 
of a square sheet. 

Characterised by a crisp 
touch on the palate and a 
faint scent of the sea, Nori 
is popularly served with hot 
rice. 

A variety of Nori 
products are marketed 
today, including Nori cut 
into thin strips or nicely 
flavoured. 

Nori 
by Carlee Saijo 

'-

I n Japan there are many types of 
edible seaweed, but Nori is probably 

the favourite. After living in Japan for 
twenty-seven years, I can honestly say 
I have never met a Japanese person 
who didn't like Nori. The Japanese 
usually eat it with hot rice. 

Many mothers decorate their child
rens' lunches by using Nori to draw a 
face on top of white rice, or by turning 
a hard-boiled egg into a bunny. Nori 
is also a nutritious food, containing all 
kinds of minerals. The Japanese 
believe Nori prevents baldness and 
makes black hair even blacker. 

At first it was unappetising to me. 
It looks just like black paper, and to the 
foreign tongue it tastes just like black 
paper! There are certain hazards to be 
overcome in learning how to eat Nori 
because it sticks to your lips, the roof 
of your mouth and, worst of all, to your 
teeth-which can be very embarrassing 
if you are on a special date. 

It takes time to appreciate the 
delicate ocean flavour of Nori. But for 
some reason which I can't explain the 
taste seems to get better and better the 
longer you live in Japan. 

If you can eat Nori and really enjoy 
it, then you have finally been Japanised! 

Until a few years ago Nori was used 
exclusively by Orientals, but interest has 
now been shown by the French who are 
using it as a garnish for summer dishes, 
since its black colour can add a drama
tic touch to an otherwise bland-looking 
dish. 

I put Nori in my sandwiches with 
cheese and mayonnaise. And how 
about cutting Nori into thin strips to 
top a seafood pasta, or salads? It's also 
good just by itself right out of the bag, 
with beer or wine. 

Bon appt!tit! 
ltadaki-masu! l!ll 
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COMING TO TERMS WITH SAKE 
Er, sorry, 'nihonshu' by John Gauntner 
Sake, in one form or another, has been 
around for a long, long time. Exactly 
how long depends on how strictly you 
define 'sake' and the process by which 
it is made. 

Suffice it to say here that sake- or 
more accurately nihonshu (in Japanese, 
sake is a generic term for all alcohol)
has been a part of Japanese life from 
ancient times, and that the beverage 
continues to pervade every aspect of 
society and life, from religion and ritual 
to recreation. 

It is something of a paradox, there
fore, that so much about the world of 
sake is unknown to the average 
Japanese citizen. Sake has been a part 
of daily life for so long, it seems, that 
its existence is now taken for granted. 
Most Japanese today are simply un
familiar with the history of their 
national drink, with how it is brewed, 
and with the particular language 
associated with it. 

Given the way that sake has tradi
tionally been produced, this general 
ignorance is perhaps understandable. 
In ancient Japan, sake was made 
primarily by the Imperial Court for 
consumption within the court. Later, 
monks in large temples and shrines, 
residing as they did alongside huge 
tracts of rice-laden land, took to 
brewing. 

It was only about one thousand 
years ago that the general public 
became aware of sake brewing as a 
craft and industry. 

Even then-and this still holds true 
today to some extent-the sake brewers 
were mainly farmers who, when winter 

came, would trek long distances to 
supplement their income with work at 
the kura (brewery). 

Interaction with urban dwellers was 
limited, so much of the industry
standard terminology was (and is) 
unknown to those enjoying their sake 
in the towns and cities. 

Different varieties of sake 
When it comes to defining types of 
sake, the problem of terminology is 
more pronounced now than ever. 

Two hundred years ago, although 
technical advances were being made, 
there was no such thing as different 
brewing 'methods', much less different 
'grades' of sake. 

Today there are many types and 
styles of sake, and it is a safe bet that 
the average person does not know, for 
example, what makes a honjozo sake 
what it is, or why a ginjo-shu tastes so 
good, even while they may recognise 
differences in flavour and quality. 

For the record, honjozo literally 
means 'original production method', 
and refers to sake to which a bare 
minimum of distilled alcohol has been 
added to the fermenting process to 
lighten the sake and make it more 
fragrant. Ginjo-shu is handmade sake, 
but more concretely it is a sake for 
which the rice used in brewing has had 
the outer portion milled away to 
remove fats and other fermentation
inhibiting components. 

These two terms are merely the tip 
of the iceberg. There is a plethora of 
words and phrases that, without 
explanation, are like a foreign language 

Koji-kin iili!li 
Amakuchi 1,r:i Sweet in flavor Kura ill\ 
Futs0-shu i\'ii!iii!!i 

Genshu J.il(ii!!i 
Ginj6-shu ~lillii!!i 

Honj6zii ,j;:li'/lii!!i 

Jizake 11!! ii!!i 

Junmai-shu /ill;)j(:ii!!i 

Karakuchi "fir:! 
K6ji ill 

"Normal" sake (anything without a 
special monicker) 

undiluted sake (most is slightly diluted) 

Sake brewed with rice milled so that no more 
than 60% of the grain remains, and brewed 
in a painstaking manner 

Sake to which a very limited amount of 
distilled alcohol has been added 

Originally, sake from the boonies, but now 
indicative of sake from smaller kura 

Sake brewed with only rice, water, k6ji; 
no additives 

Dry in flavor 

Rice onto which l'Dji-kin has been propagated 
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l,urabito ill\,\ 
Meigara ~jjlj 

Moromi llj 

Mato ~i 

Nihonshu-do 
s ,j;:ii!!i J.ll'. 
Seimal tJ!l;)j(: 
Seishu ii'rii!!i 

Shubo ii!!i-t\lc 
T6ji tii;I; 

SOURCE: SAKE WORLD 

to most people, in spite of the fact that 
standard Japanese is used. 

Finished-product terminology is not 
the only factor contributing to the mist 
of confusion surrounding sake. The 
brewing process itself is complex and 
non-linear, and open to countless varia
tions that lead to subtle differences in 
the sake produced. Even if the steps 
of the brewing process are understood, 
the great number of special terms and 
attendant kanji characters can be 
intimidating. 

For example, the great tub used to 
steam as much as a ton of rice at one 
time is called a koshiki. Few Japanese 
know the term, never mind the kanji. 
Nor are many exposed to the terms or 
concepts of the moto, a step that 
generates a high concentration of yeast 
cells for brewing; or of the moromi, the 
fermenting mixture of rice and yeast 
that sits for one month before giving 
birth to the ambrosia we know as sake. 

Know your toji 
An interesting and practical piece of 
sake knowledge is the way a sake name 
can reveal its region of origin. 

Very often the name of a sake 
indicates the region or prefecture where 
it was produced, based on the region's 
name before the topographical re
visions of the Meiji Restoration (1868). 

Almost any sake with the word 
'Koshi' in its name, such as Koshi-no 
Kanbai or Koshi-no Hakuro, is from 
Niigata Prefecture. Why? Because the 
old name for the region, Echigo, is 
written with a kanji that can also be 
read 'Koshi'. 

Aspergillus Oryzae, a starch dissolving maid 
A sake brewery. Also known as a sakagura. 
A brewery worker 
The "brand name" of a sake 
The fermenting mixture of rice, water, kiiji, 
and yeast, which when pressed, yields sake. 
Another word for shubo, the yeast starter for 
a batch of sake 
The specific gravity of a sake -how dense 
it is in relation to water. 
Rice polishing (milling) 
The official name (as far as the tax offices 
are concerned) for sake 
The yeast starter for a batch of sake 
The head brewer at a kura 

from Look Japan 



HIGH-TECH 'VEGGIE FACTORIES' 
Matsuoka Satoshi and Tokunaga Kyoko 
Vegetable producers are now growing 
vegetables in 'veggie factories' without 
the use of soil or sun, 

How do vegetables and other plants 
grow in such._ conditions? 

Computer-controlled herb production 
Demand for herbs like mint, basil and 
rosemary began increasing in Japan in 
the 1980s. These herbs grow well along 
the Mediterranean coast and in South
West Asia, but it is difficult to obtain 
the same quality in Japan where the 
climate is quite different. 

Coming to terms with sake 
(continued from p. 50) 

Similarly the 'school' or toji (head 
brewer) listed on the label will indicate 
the region and the expected style of the 
sake. 

Yet many Japanese people today do 
not recognise that sake made by an 
Echigo toji is from Niigata, sake made 
by a Tamba toji is from Kansai, or that 
a Nanbu toji sake is made by a guy 
from Iwate. 

The sake-brewing world is a 
staunchly traditional one, too, and this 
can complicate matters further. For 
example, a brewery's output is still 
measured in koku, an old measure of 
volume used to gauge land productivity, 
tax assessments, the stipends of 
samurai, and so on. In the Eda period 
(1603-1867), one koku of grain was 
equal to about 180 litres, theoretically 
enough rice to feed one person for a 
year. 

The National Tax Administration 
measures sake output in kilolitres, but 
within the sake industry brewers always 
refer to how many koku they produce. 
The average sake drinker just wouldn't 
understand what they were talking 
about. 

There are many fascinating ironies 
surrounding the world of sake. Not 
least among them is that despite sake's 
proximity to everyday life, it is a mys
tery to most people. 

The author is editor-i~hief of Sake World. 
Contact John Gauntner, 43-7 Oyamacho, 
Shibuya-ku, Tokyo 151-0065. 
Homepage: www.sake-world.com 

To neutralise this disadvantage, 
Secom High-Plant Co. Ltd. decided to 
build an herb factory using the latest 
technology. 

In 1989 the company constructed 
buildings to grow herbs in Shiraishi, 
Miyagi Prefecture (north-eastern 
Honshu), where it currently produces 
thirteen herb varieties. Watanabe 
Takeshi, Technical Manager, says that 
the company has developed ideal 
conditions to ensure that the herbs 
coming off the 'production line' are 
second to none in fragrance, colour 
and shape. 

The herbs are ready for market 
thirty days after seed planting. Each 
day the company ships out about three 
thousand packages of herbs destined 
mainly for luxury restaurants in metro
politan centres like Tokyo. 

Secom has two greenhouse build
ings currently in operation. One, with 
an area of about one thousand square 
metres (1200 square yards), uses 
natural sunlight; while the other, 
measuring about 650 square metres 
(780 square yards), is artificially lit. 

Both employ hydroponics techno
logy which uses no soil, but instead 
relies on water as a growth medium, 
whereby an automated system supplies 
plant roots with an ideal balance of 
nutrients. 

The operation is sealed from ex
posure to outside air, and computers 
work twenty-four-hours a day to 
maintain optimum temperatures of 
23°C (73°F) during the day and 18°C 
(64°F) at night. Humidity remains 
between 70% and 80%, while fans pro
duce a breeze that circulates through
out the growing area at 0-5 metres per 
second (1-6 feet per second). 

The naturally-lit greenhouse em
ploys an opaque curtain to regulate the 
amount of light entering its interior. 
Light for the other building comes from 
high-pressure sodium-vapour lamps 
that simulate daylight. Computer 
operators monitor all conditions, 
leaving seeding, transplanting and 
harvesting as the only operations 
requiring work by hand. Compared 
with open-field cultivation, this method 
yields thirty times the volume for the 
same area, and twice the volume per 
worker. 

The environment is controlled, so 
harvest quality and volume remain 
consistently high all year. No pesticides 
are needed to achieve these results. 
Furthermore, because the production 
cycle is geared towards daily seeding 
and harvesting, predictable marketing 
planning is possible well in advance of 
delivery. 

Watanabe says: 'We have indus
trialised the growing of herbs, but our 
current methods would not be profit
able for the cultivation of other crops 
because of the investment required and 
the high operating costs for electricity 
and other inputs. One would have to 
introduce further technical innovations 
before growing all types of vegetables 
with hydroponics.' 

Nevertheless, Watanabe and his 
colleagues are working towards this 
aim, striving to develop advanced tech
nology 'vegetable factories' for the 
twenty-first century. 

Pure and nutritious 
To ensure excellent taste, high quality, 
and stable costs, more than ten years 
ago one of Japan's largest manufac
turers of mayonnaise and salad dres
sings-Q .P. Corporation-constructed 
its own facilities for growing vegetables 
hydroponically. One such facility, TS 
Farms in Goka, Ibaraki Prefecture 
(about one hour by train north of cen
tral Tokyo) opened its doors in 1986. 

The 'T' in TS Farms stands for 
'triangle panel'. Vegetables are grown 
on two panels that rest against each 
other like two sides of a triangle. 

This arrangement nearly doubles 
the effective crop area compared to 
traditional horizontal planting. The 'S' 
is short for 'spray'. 

In the hollow space formed behind 
the panels, water carrying a nutrient 
solution is sprayed onto the plants' 
roots. Because roots protruding from 
the panels hang suspended in the air, 
they readily absorb the oxygen they 
need, helping the plants to grow faster. 

The buildings encompassing the 
operation are sealed, and sanitation 
standards are maintained to the level 
of food-processing plants. 

As a result, the vegetables grown in 
these facilities require no pesticides, 
and because insects, soil and bacteria 
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TAKAYAMA 

High-tech 'veggie factories' 
(continued from p. 51) 

are absent from the process, the 
resultant crops need not be washed 
before consumption at the dinner table. 

Akagi Shizuka, the person res
ponsible for the development of TS 
Farms, explains: 'Our vegetables have 
very little bacteria on them, and are so 
clean they can be eaten without 
washing. This is a big attraction, and 
ever since the 0-157 food-poisoning 
scare in Japan in 1996, more people 
than ever have become aware of 
produce-related health issues.' 

One might expect that such seem
ingly artificial conditions, including 
artificial sunlight, would produce 
inferior vegetables with questionable 
nutritional value. 

However, quite the opposite is true. 
The lettuces and other salad greens 
produced are firm, and their leaves are 
just the right thickness. Furthermore 
they are delicious, lacking the some
what harsh taste associated with the 
garden variety of green, leafy vegetable. 

Akagi says that nutritionally these 
vegetables are identical to those grown 
conventionally in fields. He proclaims: 
'We could raise the nutritional content 
of the product even higher by adjusting 
the nutrient solution used.' 

Presently TS Farms grows six to 
ten different varieties of vegetables. 
Annual yield is about 30 tons. 

Almost the entire crop is shipped to 
food-processing companies for use in 
sandwiches and side dishes. Only a 
small percentage ends up on the super
market shelves, where demand is 
outpacing supply (even with higher 
production costs meaning prices are 
20% to 30% higher than for conven
tionally-grown produce). 

from Japan Pictorial 

~ 

population 70 000) is located in 
Gifu Prefecture in almost the exact 
centre of Japan. 

Its setting is ideal, surrounded by 
gentle mountains in the Ja pan Alps 
region, with the charming Miyagawa 

~~ 
--~ .t i 
•' I 

I • 

Takayama 

River flowing through the centre of the 
city. Its streets, lined with old houses, 
are laid out in checkerboard fashion 
like the board used in the game of go. 

This ancient example of city plan
ning is similar to that of Japan's former 
capital, Kyoto. In fact, Takayama is 
sometimes called Little Kyoto. 

The city is a two-and-a-half hour 
ride by express train from Nagoya, and 
is one of the most popular destinations 
for young Japanese women. 

Strolling along Takayarna's streets is 
like touring architecture through

out the ages, from the seventeenth 
century to the present. 

For tourists, the area known as San
machi Suji, which comprises a street 
between Kami-ichi-no-machi and 
Kami-san-no-machi, is the most im
pressive in terms of abundant elegance. 
Here the old buildings are not treated 
as cultural or architectural landmarks. 

The sake brewery, the old Japanese 
inn, the small medical clinic and the 
private homes may exude an aura of 
yesteryear, but they are still very much 
alive-inhabited and used today as they 
were in bygone eras. 

Thus Takayama, although an ideal 
tourist resort for many, is far from 
being a theme park for history buffs. 

The city really comes to life with the 
Takayama festivals held each year (the 
Sanna Festival on 14 and 15 April and 
the Hachiman Festival on 9 and l 0 
April). 

Dating back to the sixteenth cen
tury the festivals come to a climax when 

Tokyo 

Nagoya 

delicately-sculpted wooden wagons are 
pulled through the streets. The wagons 
are elaborately adorned with gold and 
brightly-coloured, lacquered decora
tions. On some of the wagons, mech
anical dolls dance and act out religious 
rituals. The procession draws huge 
crowds of locals and tourists. 

Festivals are not organised as a way 
to attract tourists, but as important 
cultural events for the townspeople. On 
the eve of the festival, lanterns are hung 
at the entrance of homes to welcome 
the gods. 

During festivities, people parade 
through the streets in costumes that 
have not changed since the Eda era 
(1603-1867). 

In the evenings, many households 
host yobihiki banquets, providing a 
good opportunity for friends and rela
tives to celebrate and feast. Ancient 
customs and traditions that are being 
lost in many parts of Ja pan live on in 
Takayama. 

T
akayama also has a long and 
prosperous woodcraft tradition. 

The old techniques mastered by local 
craftsmen (known as hida no takumi) 
are still reflected in the furniture they 
make with loving care. 

The Shinlin Takumi J uku, on the 
outskirts of the city, is a private school 
established for the purpose of passing 
on local woodcraft techniques to the 
next generation. Short courses are also 
offered, some by English-speaking 
instructors. 

Takayama may hold to the tradi
tional past, but it also looks forward to 
an international future. In 1986 the 
municipal government proclaimed 
Takayama an international tourist city, 
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BETWEEN THE FOREST AND THE SEA 
Iikubo Ryuko 
Near the eastern base of the Izu Penin
sula, Shizuoka-ken Prefecture, there's 
a tiny outcropping of land known as the 
Manazuru Peninsula. 

Thanks to the Kuroshio ( a warm 
ocean current that flows northwards 
from the sea south-east of Taiwan 
along the eastern coast of Honshu), 
Manazuru enjoys a mild year-round 
climate and it packs a lot of natural 
beauty into a very limited space. 

The peninsula itself is a mere three 
kilometres long. From the air it looks 
like a Japanese crane, or tsuru, 
spreading its wings - hence the name 
Manazuru. 

The long, thin neck of the crane is 
Manazuru Point, which has a 200-

Takayama - a stroll through 
the past 
(continued from p. 52) 

and in the following year established 
the Hida Takayama International 
Association. This association has a 
registry listing 137 volunteer inter
preters from the city and surrounding 
areas who are able to serve visitors in 
eleven foreign languages. 

At present, the interpreters' 
primary goal is to serve government
related groups visiting from abroad, but 
they are also willing to interpret for 
tourists who come to Japan to conduct 
research in traditional handicraft or 
history. (For more information, 
telephone the International Affairs 
Mayor's Office at Takayama Municipal 
Office, 0577-35-3130.) 

One volunteer interpreter, Seto
yama Eiko, runs the Rickshaw Inn. 
This is a popular spot for visitors from 
abroad - some of her staff speak 
English and Chinese. The rates are 
reasonable, and the inn has common 
cooking facilities and a coin laundry. 
Some tourists stay quite a while. 

City government statistics show that 
during 1996, more than 23 000 visitors 
came from abroad - about one-third 
of the entire city population! 

A visit to this city will quickly 
illustrate why Takayama is popular 
among Japanese and foreigners alike. 

from Japan Pictorial 

metre reef at its tip and is marked by 
three huge rocks that protrude from the 
sea. (Together they're known as Mitsu
ishi - literally 'three rocks'.) In the 
warmer months when the tide is low, 
you can actually walk out over the reef 
to the rocks. 

You can see Mitsu-ishi from the top 
of the stairway that leads down to the 
beach. Lanyards stretched between the 
rocks add to the impact of the land
mark and help to make it a popular 
spot for watching the sunset. 

I descend the stairs to the craggy 
beach. (Manazuru Peninsula was 
formed by lava flowing from the 
Hakone-yama volcano, so its beaches 
are sharp and rugged.) People stand 
here and there, fishing. I look down 
into the clear water between the rocks 
and see schools of tiny fish. Crawfish 
and crabs are scuttling around, too. 
'Wow', I yell like a child, 'I never see 
such things in the city. A crawfish! 
There goes a crab!' 

Surrounded by the serene ocean, 
bathed in the warmth of the sun, 
caressed by the soft air, I gaze out to 
sea and spy a bird floating on the 
surface. It dives down suddenly, and 
after a moment or two it resurfaces. 
It's lunchtime! The bird continues to 
dive and surface, feeding until its belly 
is full. 

How is it that a bird can find fish 
so close to shore? Manazuru is famous 
for the abundance and variety of its 
marine life, and the secret to this 
abundance is the forest that covers the 
promontory. 

The forest is protected, partly as a 
means to attract fish. It provides the 
coastal waters with plenty of organic 
matter for plankton to feed on. It also 
helps to block the kind of reflected light 
that irritates marine life, creating shady 
spots where fish can rest and breed. 
The sheer banks of the peninsula are 
packed with trees, some with branches 
hanging down into the water. 

The forest, which is maintained by 
the prefecture as a natural park, is full 
oflaurels, black pines, and other broad
leafed evergreens common to Japan. 
They grow so densely that people forget 
the hill is so close to the water. The 
tender sea breeze is the only clue that 
I'm close to the water. 

It takes about half an hour to stroll 
through the trees growing on the gentle 
slopes of 94-metre-high Tomyo-zan 
mountain, following a path through the 
mysterious, fern-covered landscape. I 
wouldn't be surprised to see the head 
of a forest sprite pop out through the 
undergrowth! 

Apart from the songs of birds, it is 
completely silent here. As I hike up the 
hill, I breathe in the soft, silky air that 
seems to fall through the leaves, and I 
can feel some of the tension from my 
busy life begin to recede. 

If you'd like to get an all-round view 
of the forest, I'd suggest taking the 
30-minute sightseeing cruise around the 
peninsula. 

One of Manazuru's more unique 
attractions is Saboten Land, a 50 000-
square-metre garden with 30 000 
individual saboten ( cacti) representing 
2500 varieties from around the world. 
Two of its four hothouses are devoted 
to cacti. Seeing them there, growing 
side by side-the long tall ones and the 
short fat ones-you not only encounter 
just about every known variety of cac
tus, but you also appreciate in a new 
way that these are living creatures. 

Of the other two hothouses, one 
features beautifully-coloured orchids all 
year round; the other harbours mango 
and banana trees, pineapples, and 
tropical birds. 

I step out of one hothouse to find 
Sagami Bay spreading out before me. 
The palm trees growing inside the 
garden add a little tropical flavour to 
the view. 

A walk through the fresh air of 
Manazuru leaves you hungry. There 
are several seaside eateries where you · 
can sample parrot fish, red seabream, 
Spanish mackerel, and other locally 
caught fish - all served raw, or boiled 
in soy sauce. Manazuru U oza, the fish 
market in the harbour, has a huge 
aquarium filled with horse mackerel 
and other fish from Sagami Bay. There 
are also places where you can eat sea
food or buy fresh fish. 

I start to head home, mentally and 
physically refreshed, but I keep seeing 
the sparkling clear water of the sea off 
Manazuru Peninsula calling me back. 

from Look Japan, June 1999 
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Working for a Japanese Company 
by Robert M. March 

~ 
Books on Japan 

It is perhaps the most vivid, enduring 
image of Japan's decade-long 

recession: the President of Yamaichi 
Securities at the press conference held 
to announce the bankruptcy of the 
100-year-old firm in late 1997. 

Newscasts across the world showed 
the President, tears streaming down his 
face, as he pleaded for 'even one former 
employee' to be given a job. 

An unlikely source would account 
for considerably more than one em
ployee - Merrill Lynch, the largest 
brokerage firm in the United States of 
America, eventually took on over two 
thousand former Yamaichi employees 
and a number of Yamaichi outlets 
across Japan. 

Elsewhere, too, increasing numbers 
of Japanese and Western people are 
finding themselves working side-by
side, but the going is not always easy. 

Robert March's book Working for 
a Japanese Company is perhaps one of 
the most in-depth looks at potential 
problems arising when Japanese and 
Westerners work together. 

First written in 1992, March's work 
is all the more relevant today: the 
prolonged business slump has forced 
Japanese firms to replace expatriates 
at overseas subsidiaries with local staff 
and hire international staff for domestic 
operations to boost slagging competi
tiveness. 

The primary focus of the book is on 
Japanese managers and Western sub
ordinates. A solid foundation is laid 
with a short, yet fascinating look at the 
early days of Japanese and Western 
cross-cultural communication. 

Less convincing is some back
ground material on the more psycho
logical aspects of Japanese and Wes
tern interaction, which unfortunately 
fails to go much further than broad 
generalisations. 

Publisher: Kodansha International (1992) 

Of more immediate and relevant practices, and indeed he has some 
interest, however, is the majority of the rather harsh words for the lack of 
book-presented largely in the form of education all but the largest firms give 
real-life cross-cultural experiences their employees before sending them 
which March has culled over many overseas. 
years of observing dynamics at work in The chief weakness of the book, 
multicultural firms. Therein lies the however, is that the real-life examples 
book's greatest strength-and greatest often lack a second side to balance 
weakness. complaints by Western employees. 

The book's strength is that · In general, many of the examples 
it is hard to argue with what , b,.. generally do little to con-
appears to be a prepon- ~~0.A tradict March's own 
derance of evidence ~ ~ 4 ""•·'-- assumption at the 
indicatingwhatmany A ~ ~.. start of the book 
people have ~~ f4_. <ry,A that Japan and 
indeed long , ',,; 4.-~ Cif'°~ ~.,,,. 9· the West, par-
suspected: , ~~1'~ ~,.. ..,.~~~~ tic u I a r I y 
f h / ~ ~ ., ~V.,jj A . ' r o m t e / <:>~ c:-<;,~ menca, are as 
point of // ,si 1G>4c.,"~.-q/ different as two 
view ", .,.,,,, 06. countries can be'. 
of the "'-.,~, ♦ March has obviously . .., .,._ 
Western •<>;'1'q,., worked hard to give a view 
worker J ~(;'o,.[9 that is as objective and 
J a p a n e s e "'• balanced as possible, and he has 
business people taken pains to avoid sensationalism 
simply do not make or 'Japan-bashing'. However, he by 
good managers. and large places the blame for multi-

March believes that cultural problems squarely on the 
problems are often the result Japanese. 
of the different expectations Japanese The last chapter in the book, 'Some 
managers and non-Japanese staff have words of advice - and warning' is 
towards each other. perhaps the most interesting and 

There is certainly no arguing that revealing. March states: 'the more 
problems are unfortunately common. research I did, the more widespread, 
March's carefully worded examples serious and crippling the shortcomings 
carry considerable weight, particularly of Japanese managers appeared to be.' 
with regard to Japanese managers He has 'ultimately reached a pessimistic 
working at overseas subsidiaries. conclusion about the likelihood of 

March points out that in Japanese change occurring among the Japanese. 
firms, overseas appointments are not March's book offers no easy solu
necessarily viewed as a positive or even tions to the problems it presents, but 
glamorous career step, as they often are is nevertheless useful: there is no 
in the West. Many Japanese employees shortcut to multicultural fluency. 
receive little or no training before being Working for a Japanese Company 
posted overseas, and what are often raises the level of awareness of the 
taken to be discriminatory practices at problems being confronted on a daily 
Japanese subsidiaries abroad (parti- basis in Japanese firms both in Japan 
cularly in the US) may simply be the and abroad, and is highly recommen
result of this lack of advance pre- ded for Japanese and non-Japanese 
paration. alike as an informative view of life 

March is careful to note that this behind the multiculturai wall. 
does not legitimise the offending Reviewed by Scott Urista 

Im 
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BUNJINGA 
Laurian Love 
The author is a graduate in 
Japanese language and culture 
from Monash University, 
Melbourne and was [at the 
time of writing this article] 
engaged in research on the 
social situation of the bunjinga 
artists. 

All photographs featured 
are from the National Library 
of Australia. 

At the end of the fifteenth 
century, the Shogun 

Tokugawa Ieyasu finally 
brought peace and stability to 
Japan, terminating a century 
of war and internal struggles. 

But his task did not end 
there, He and his successors 
had to maintain those condi
tions. 

For a long time they suc
ceeded, a series of strict and 
complex rules being laid down 
under which the people found 
their lives transformed from 
turmoil into a set pattern of 
behaviour. But there were 
additional, more subtle, ways 
of promoting peace. 

The government saw in 
Chinese traditions the best 
way of governing, and set 
about encouraging the study 
of Chinese literature and 
philosophy in order to instil 
the 'right' ideas into the minds 

-

A SUBTLE PROTEST? 
proved to be a remarkable 

~- source of inspiration to some 
~· 
!.< Japanese intellectuals of mer-
i, chant and military classes. 

:~ In China the paintings, 
;F called wen-jen-hua, were a 

!!•i, 

,, negation of the view that 
.1; painting should involve the 

r' :1 realistic depiction of an object 
:1. • and nothing more. Painting, 
~ according to the literati artists, 

should be a medium through 
which the artist expresses 
himself, and need not be 
concerned with accurate 
representation. 

The literati of China were 
cultured intellectuals at the 
centre of the bureaucracy. 
They were largely upper-class 
landlords - the class upon 
which the bureaucracy was 
founded -with the opportu
nity of becoming government 
officials and attaining noble 
rank. When not spending 
their time in administrative 
service, they could devote 
themselves to studying the 
classics, literary composition, 
and other activities appro
priate to men of letters. 

With such a lifestyle, the 
artists among them painted 
for pleasure rather than for 
money. In fact, they were in 
strong opposition to the pro
fessional painters of China, 
tending to denigrate them as 
prostituting the art. 

of their subjects. Fugu zu (a globefish), 1896, by Tanomura Chikuden- an artist 
At least until the end of the who lodged a petition for the reform of clan government. 

Tokugawa period (1600-1867) 
they were successful, as many members 
of the merchant and military classes 
had come to desire some sort of relief 
from the boredom of routine business 
and government. 

The samurai no longer had anything 
to fight for, and whatever plans for 
expansion the merchants might have 
had, they were no longer able to use 
them to the extent they had envisaged. 
Without something to occupy their 
minds, people like these had the 
potential to become troublesome. 

Before long there was in Japan a 
general interest in and admiration for 
China; the fashion for drinking sencha 

(green tea) and eulogising the works of 
erudite Chinese soon caught on. It was 
just as well, for at least in the early part 
of the Tokugawa period the govern
ment's isolationist policies made it most 
unlikely that Japan would receive cul
tural inspiration from any other part of 
the world, 

Various forms of Chinese learning 
being imported through the port of 
Nagasaki at the time included the 
paintings and writings of a group of 
Chinese literati artists spanning the 
period from the fifteenth century to the 
nineteenth. It took some time, but 
eventually the works of these artists 

I t is not surprising that the wen-jen
hua movement, and the ideas it 

expressed, proved attractive to many 
Japanese. 

The nation was in a state oflethargy, 
and in the lull new attitudes were 
forming towards traditionally accepted 
values. For instance, the Kano school 
of painting had for a long time been the 
official body appointed to provide 
decorative hangings and screens for 
royal castles and palaces; but now there 
was a growing dissatisfaction with its 
rigid forms and strict principles. 

The creative ability of the school had 
waned, and a fresh style was needed to 
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Chikukei hogetsu zu (Strolling in a bamboo grove be]ow the moon)i of unknown date, by Tanomura Chikuden 

meet the new demands of the educated 
public. 

There is evidence of an equal dis
satisfaction with the governmental 
policies of the time. Similar feelings in 
China had nurtured the development 
of the wen-jen-hua. Perhaps the 
Japanese literati painters saw in their 
art an opportunity to exercise a subtle 
form of political protest. 

It may never be possible to say 
exactly what led to its acceptance, but 
the wen-jen-hua movement did even
tually develop in Ja pan. 

Its name was transliterated into 
Japanese as bunjinga-bunjin meaning 
literati, and ga meaning 'picture' or 
'painting'. 

The style was interpreted differently 
in Japan, the Japanese artists being 
much more eclectic in their approach 
than the Chinese. 

The social situation of Japanese 
artists also differed from that of their 
Chinese counterparts. The literati of 
Ja pan were usually intellectuals who 
had acquired a taste for Chinese cul
ture, and the artists among them came 
from a variety of backgrounds. Quite 

a number were the sons of samurai. 
Some were in business, others in gov
ernment service; but in a number of 
cases the artist gave up security and 
devoted himself to painting. Some 
gained reputations as poets, poetry 
having a significant connection with the 
style. A few achieved success in other 
literary fields. 

The fact that very few of them could 
enjoy a lifestyle like that of the Chinese 
literati artists, however, was largely due 
to the differences between the feudal 
systems of the two countries. The 
bureaucracy of China was founded 
upon its landowners, and the wen-jen
hua artists originated from this sector 
of society. 

On the other hand, the bunjinga 
artists were either in service to the 
government, and dependent upon it, or 
made their living by keeping private 
schools for children. 

This basic difference made the strict 
amateur principle of the movement in 
China break down when it reached 
Japan. The bunjinga artists relied on 
their painting to support themselves, 
despite their eager aspirations towards 
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the lifestyle of their Chinese counter
parts. But without doubt this was far 
from being their sole motive for 
painting: their attitude towards their art 
was quite sincere. 

Their sincerity was founded upon 
the essential spirit of the movement, 
which had been transmitted from its 
Chinese origin despite the environ
mental differences- a spirit of rebel
lion, but rebellion of a quiet, subtle 
kind. It can be discerned in the bun
jinga artists' disregard for the tradi
tional iemoto system of artistic training. 

This system was applied in other 
Japanese arts as well. Its teaching 
methods consisted of the relentless 
repetition of basic elements until per
fection was finally attained. Then, and 
only then, was the artist permitted to 
show some form of individual expres
sion. It also required a strict master
disciple relationship. 

In contrast to this, the literati chose 
their own sources from which to teach 
themselves, although it must be 
conceded that they were probably quite 
rigid in the way they used them. By 
no means all of them had a master from 



Sesshin tambai zu (Enjoying plum 
blossoms the morning after snow
fall), 1841, by Nukina Kaioku 

whom to learn; instead, there was a 
more casual exchange of knowledge 
and advice between fellow artists. 

The style itself, in both China and 
Japan, was extraordinary in its modern 
tendencies, primarily as a result of the 
artists' dispensing with traditional 
principles of technique in favour of 
selecting from various other styles in 
order to form their own particular 
approach. In some cases they were 
influenced by the Western-style 
painting which had started to filter into 
Japan by this stage. 

C ameo sketches of some major 
figures of the bunjinga movement 

may suffice to represent its underlying 
mood or temper. Gion Nankai (1676-
1751) was a samurai, but in 1700 he was 
ordered to give up his fief, banished 
from the capital of Eda, and exiled to 
a remote village. The reason given for 
his dismissal was 'misconduct'. 

Yanagisawa Kien (1704-58) was 
also from a military family background 
and was punished for the same reason. 
Just what the official attitude was to the 

painting in which these men were 
involved is not clear. But it may be 
significant that both were punished for 
the same type of reason, and that both 
are considered to be pioneers of the 
bunjinga movement. 

Ike-no-Taiga (1723-76) is one of the 
most famous figures in bunjinga. His 
total disregard for family ties and other 
basic traditional values made him seem 
almost a madman to those not involved 
in the movement. At an early age he 
was admired by many for his excellent 
calligraphy, and came to be regarded 
as something of a child prodigy. 

Ryukei kitoi zu (Crossing a willow
bound river on horseback), 
by Yosa Buson (1716-83) 

Later, however, his artistic activities, 
especially his finger-painting, made it 
natural for people used to traditional 
styles to think him rather strange. 

Uragami Gyokudo (1745-1820) was 
a retainer, and his retiring disposition 
tended to arouse curiosity. He took 
pleasure in painting, writing, and 
playing the koto (a kind of harp), yet 
declined the company of intellectuals 
with more worldly tastes. 

In 1794 he suddenly left his lord, an 

action requiring a great deal of deter
mination. After going through all that 
was demanded in such a case, he travel
led around various parts of Japan, his 
koto on his back, in his search of artistic 
inspiration. He finally settled in Kyoto. 

Tanomura Chikuden (1777-1835) 
held a respected position in his clan's 
education system. Yet, because he was 
unhappy about the influence exerted by 
the clan's petty officials, he was judged 
in the same way as Nankai and Kien. 
He was discreet, yet apparently seemed 
'free and dissipate' to others. We can 
understand this only by taking into 
account the attitude of the ordinary 
retainer to someone with an interest in 
painting. 

Finally, during a huge peasant 
rising started by his clan and extending 
all over northern Kyushu, he lodged a 
petition for the reform of clan govern
ment. After the petition had twice been 
rejected, he gave the family headship 
over to his younger brother and 
resigned in 1813. 

Perhaps the most interesting 
example was that of Watanabe Kazan 
(1753-1841). A chief retainer, he 

Roju soba zu (Two horses under an 
old tree), by Yosa Buson (1716-83) 
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participated in clan government and 
had a great interest in Dutch learning. 
Among other subjects, he studied 
foreign affairs, domestic government, 
and economic problems. 

In 1838, however, he was arrested 
and imprisoned in a place provided 
especially for the suppression of private 
scholars in Dutch learning. He was 
driven to his end through being unable 
to resolve his position as a chief retainer 
with his ideals as a painter. 

According to their personal 
histories, Gyokudo, Chikuden, Rai 
Sanyo (1780-1832) and others had no 
choice but to remain within the bakufu 
(Shogunate) system as retainers; and 
they were stigmatised for their 
'excessive' habits. 

Such an anti-establishment activity 
was not without support, however, for 
apart from their associates-poets, 
intellectuals, and fellow artists-there 
were others who shared their views and 
encouraged their work. Some had 
patrons who were landowners and were 
also wealthy merchants. Such patrons 
enabled them to travel through Japan 
living off their art. While the ideas they 
represented assured them a welcome 
among people of all classes who were 
keen to break off the fetters of cultural 
stagnation, their stylistic appeal was 
mainly to the cultivated classes. 

The bunjinga movement really 
began about 1700, but it was not firmly 
established until half a century later in 
the Meiwa-Bunsei period (1764-1829), 
with its productive period spanning a 
century or more. 

It was the movement's involvement 
with anti-establishment tendencies that 
eventually spelt its own downfall, for 
towards the end there appeared a 
number of literati artists who were 
concerned in the political conflict over 
the opening up of Japan to foreign 
intercourse. These artists placed their 
intellectual endeavours and their 
patriotism before their painting. 

The influence of the movement on 
Japanese art was to continue. For 
example, the free brushwork and the 
sense of abandonment can be seen later 
in the works of Tomioka Tessai. 

Only recently has there arisen a 
growing awareness of the way in which 
the bunjinga, and the people who 
painted them, were ahead of their time. 

Artists of today can have an affinity 
with feelings expressed in these works. 

A painting in the bunjinga style, 0 sfii .. yu ho Tai An-do zu (Wang Tzu-yu visits Tai An-tao) 
by Yosa Busan (1716-83) 

Even if in this alone, it is perhaps one 
of the more significant movements in 
the history of Japanese art, and is 
bound to provoke a lot more interest 
in years to come. 
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fly6chien, painted by Soga Tokumaru, 
one of a pair of vases with decoration 
of cockerel, hen and chickens feeding. 
Porcelain with overglaze decoration; 
height 34 cm; Meiji period (1868-1912). 
(Art Gallery of New South Wales) 

BONSAI is a miniature potted tree or shrub. It is easily distinguishable from 
other potted plants of natural size. Bonsai is created for people to appreciate 
the shape, colour or fragrance of a particular pant. 

In bonsai, the whole ambience of a natural landscape, with all its subtlety 
and appeal to aesthetic sentiments, is vividly represented in miniature by a 
dwarfed tree or shrub. 

Bonsai originated in China and was introduced to Japan towards the end 
of the Heian period (794-1192). Ever since, the Japanese have worked tirelessly 
to reproduce diverse scenes of mother nature in the tiny potted space. 

In appreciating bonsai, attention is paid to various elements such as the sense 
of season, the vigour of the dwarfed tree, and years of painstaking cultivation. 
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The importance of 'perceptions gaps' 
between Japan and the West 
Keizo Nagatani and David W. Edgington 

Why are there so many 'misunder
standings' between Japan and 

its Western partners? Between govern
ments, corporations and individuals in 
Ja pan and the West, there is a plethora 
of cases where what one side says is not 
fully understood, or sometimes com
pletely misunderstood by the other side. 

Our research shows that historical, 
political, economic, social, cultural and 
psychological differences can impede 
effective communication. We have 
been motivated by the fact that after 
many centuries of cultural, economic, 
and political interaction, mutual mis
understandings or 'perception gaps' 
between Japan and the West remain 
deep and wide. 

To comprehend their importance 
we assembled an interdisciplinary team 
of colleagues at the Centre for Japanese 
Research of the University of British 
Columbia. Here we would like to 
explain some of this project's findings. 

Images of Westerners in 
Nanban art 
Nanban is a Chinese phrase to denote 
'the barbarians to the south'. It has a 
special meaning and significance to the 
Japanese as it refers to Portuguese who 
first came into contact with secluded 
islanders in southern Japan in the mid
sixteenth century, and who represented 
the West to Japanese single-handedly 
for centuries afterwards. 

Art historian Moritaka Malsumoto 
researched the images of Westerners in 
the religious and secular paintings 
accomplished at this time, known 
collectively as 'Nanban art'. He found 
that to make sense of what they 
experienced, some Japanese artists 
attempted to acquire knowledge of 
Western contexts (such as Portuguese 
harbours and seaside port towns), while 
others sought to locate the new arrivals 
within Japanese contexts which were 
old and familiar. The result was a 
remarkably hybrid image of Wester
ners. Some Japanese artists considered 
the Nanban men's features-big and 
long noses, thick beards, red or fair 
hair, and great height-to be comical 
defects, and tried to represent them 
accordingly. 

Depicting 'Nanban women' was 
even more challenging, as no Western 
woman ever set foot in Japan until the 
nineteenth century. 

Fascinated by the images they prob
ably saw in Western paintings brought 
by the Jesuit missionaries, the Japanese 
artists apparently let their imaginations 
run wild to produce fantasised and 
idealised depictions of Western women; 
paintings in which the sensuality 
(fullness/voluptuousness) of the female 
body was strongly emphasised, as much 
as Nanban men were painted with 
exaggerated prominent noses. 

Matsumoto remarks this was a 
telling example from the first stage of 
Japan's interaction with the West of 
how perception acts on and often 
recreates reality. 

Japanese perceptions of 
Westerners in post-war fiction 
The influx of Westerners into Japan 
following 1945 is often called the 
'third opening of Japan to the West', 
following the Nanban age and the early 
Meiji period. 

Literary specialist Kinya Tsuruta 
researched Japanese perceptions of 
Westerners in post-war fiction. He 
found that while Western science, 
technology, art and education were 
absorbed with relative ease, the same 
could not be confidently said of 
Western people. 

Especially in the literature of the 
early post-war period, Japanese writers 
tended to locate Western people within 
the terms of two extremes-as objects 
either of unqualified abhorrence or 
unequivocal admiration. 

He covered novels by Enchi Fumi
ko, Miyan10to Yuriko, Mishima Yukio, 
Oe Kenzaburo and others, and conclu
ded that seldom have Westerners been 
understood as 'real' people. Foreign
ers, especially Westerners, functioned 
as effective metaphors in these novels 
for the nation's post-war 'other'. 

The perception gap in modern 
television drama 
The 1980s in Japan was a decade exal
ting the goal of kokusaika (interna
tionalisation), which correspondingly 

prompted debates about the future of 
'individualism'. 

Millie Creighton is a cultural 
anthropologist who found two very 
different interpretations of the nature 
and value of individuality while re
searching modern TV drama in Ja pan. 
She believes that popular culture such 
as movies and television drama 
provides a lens through which the 
dynamics of social life are projected. 

Part of her research focused on the 
widely different perceptions of the 
Hollywood feature-length film 'Kramer 
vs. Kramer' ( dealing with the issues of 
divorce and child custody) which was 
shown first on television in Japan 
during 1985. 

She was struck with the Japanese 
television guest host's interpretation of 
the movie for Japanese,,audiences; one 
which explained that rising, divorce 
rates in America were being caused by 
American women, who were extremely 
unhappy with the consequences. 

By contrast, her own perceptions 
(as well as American movie critics' 
perceptions) of the same film were 
quite different: nan1ely, that the movie 
validated separation and divorce, and 
suggested that divorce need not neces
sarily be looked at judgementally as the 
failure of those involved. 

She concluded that this 'perception 
gap' was premised on strong differen
ces between an individualistic (Ameri
can) and interconnected (Japan) view 
of human difference. 

Moreover, Japanese television 
dramas of the same period often en
deavoured to emphasise the preserva
tion of Japanese family values, often 
despite extreme family dysfunction. 
She concludes that while 'internation
alisation' has been taken to involve the 
further opening of Japanese society to 
foreign influences and participation, 
'Kramer vs. Kramer' was, like count
less other foreign consumer goods, 
domesticated and 'repackaged' to suit 
the Japanese social and cultural 
context. 

Business-government relations 
Political scientist Lonny Carlile looked 
at the discourse of 'government-
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business relations' in Japan and the 
West, especially as it impinges on 
national economic development. He 
addressed a perception gap which has 
been grounded in philosophical 
differences over what does and does not 
constitute a legitimate role of govern
ment in the economy. 

Americans have had a strong com
mitment to laissez-faire, while Japan 
has always accepted a 'state-oriented' 
approach to economic development. 
This has led US business to vehemently 
insist that the Japanese government 
systematically and illegitimately favours 
and protects its domestic firms at the 
expense of foreign competitors. 

Carlile's research, however, shows 
that when compared to Canada, 
America's perception as to the proper 
government role appears more extreme 
rather than mainstream. Canada has 
chosen to develop its major industries 
- forestry, mining, hydro-electricity, 
gas and oil-with strong government 
involvement. 

He concludes that while the con
trasts between America and .I apan are 
quite striking, they should be seen as 
lying on opposing sides-but not oppo
site ends- of a business and govern
ment culture stretching from a com
mand economy to completely /aissez
ji1ire. 

Economic investment behaviour 
Japan, alone among the OECD 
member countries, has maintained an 
investment ratio as high as 30% of its 
GDP. This has led to much higher 
ratios of expenditure on industrial plant 
and equipment, and more recently 
research and development (R & D), 
than other Western countries. 

Economist Keizo Nagatani ex-

plored why Japan has apparently 
rejected Adam Smith's dictum of the 
'invisible hand', in contrast with the 
'market-does-it-all' perspective of the 
West. He hypothesised a 'fear moti
vation model' of Japanese investment 
behaviour. That is, rather than follow 
the market, Japanese companies will 
tend to think about investments strate
gically in order to survive in what is still 
perceived as a hostile world. 

His model clearly shows that Japan 
and the USA have very different 
perceptions as to the objectives of 
investment in an economy. Japanese 
companies are more likely to propose 
business investments with higher risk, 
and are much more likely to engage in 
joint investment projects which would 
be unthinkable in America. 

Japanese property investors in 
North America 
From the mid-1980s to the early 1990s 
Japanese corporate, as well as indivi
dual investors, made conspicuous and 
often controversial purchases of over
seas offices, hotels and other forms of 
real estate. When property values 
declined, and as the Japanese 'bubble 
economy' burst, the Japanese investors 
suffered mass disillusionment with their 
North American purchases. 

Economic- geographer David 
Edgington researched why there was so 
much distress and misperception on 
both sides of the Pacific Rim. Besides 
the general lack of international real 
estate experience by both individuals 
and corporations, he found that the 
.Japanese investors thought that dom
estic norms and attitudes towards 
property would prevail overseas-such 
as issues relating to land valuation, 
timing of deals, and so on. 

NEW MONEY FOR THE NEW MILLENNIUM 

The new ¥2000 note will serve to 
commemorate the year 20CXJ, and hosting 
of the GS Summit (in July 2000), an event 
of great importance to Japan 

The front features an illustration of 
Shureimon, a gate at Shuri Castle in the 
capital city of Okinawa (host of the main GS 
Summit), Naha. The reverse depicts a 
scene from the Tale of Genjt said to be tr1e 
oldest novel in existence. Murasaki Shikibu) 
a woman of the Heian court in Kyoto, where 
tile story is set, wrote this still-popular literary 
masterpiece almost a thousancl years ago. 
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This led to idiosyncratic behaviour 
by Japanese investors in North 
American markets, and widespread 
sensitivity and suspicion on both sides. 

In conclusion 
These case studies illustrate that per
ception gaps have long been rooted in 
Japan's interaction with the West, from 
the earliest times of Portuguese traders 
and Jesuit missionaries, to the wave of 
overseas property investments assoc
iated with Japan's 'bubble economy'. 

We conclude that highlighting these 
gaps in perception should potentially 
contribute to a better understanding, if 
not an immediate narrowing, of the 
perception gap. 

However, better understanding of 
these gaps and how they occur will not 
necessarily mean less conflict between 
Japan and the West. But it is our hope 
that it should mean less conflict over 
purely 'symbolic' issues. Clearly, this 
is an area where both sides need to 
change their ways if they hope to 
improve mutual understanding. 

To begin with, there is a need to 
avoid the exaggeration and dis

tortion of the distinctiveness of Japan. 
Despite numerous and profound 
differences in their historical and 
cultural development, Ja pan and the 
West now face many similar challenges 
as industrial and post-industrial 
societies; a rapidly aging population, 
dislocations arising from the trans
formation of smokestack industries, the 
need to adapt educational standards to 
meet the requirements of a high
technology society, and so forth. 

A second way to improve mutual 
understanding between the two groups 
of people is to engage in continued 
collective dialogue with a view to 
establishing historically grounded 
understanding of each other. 

In particular, when it comes to 
relations with Japan, unfamiliarity with 
.Japanese history and traditions puts 
North Americans and Europeans at a 
serious disadvantage. A historical 
perspective helps to explain Ja pan's late 
industrialisation and 'catch-up' men
tality, its patterns of regulations, and 
its global outlook. 

Patently, much more is required 
both in the West and Japan to encour
age mutual exposure to .I apan, and 
education in Japan or about Japan. 

from Asia Pacific Report, Fall 1998 



BOOK REVIEW: 
The Chrysanthemum and the Sword 
by Ruth Benedict 
When the Allied Occupation forces 
first arrived in Japan in late 1945, they 
were surprised by the friendly welcome. 
It seemed almost incredible that these 
were the same people who just months 
earlier had vowed to fight to the death, 
with ban1boo spears if necessary. 

What brought about this abrupt 
change of face? Could the Japanese 
really be trusted? Was this simply a 
guise by watchful avengers waiting for 
the opportunity to sabotage the 
American peace program? The 
intelligence experts in Washington 
believed they had the answers. 

In the spring of 1944, a team of top 
social scientists had been called to 
Washington with the mission to under
stand the habits and behaviour of the 
enemy. 

The .I apanese were the most alien 
culture America had ever had to deal 
with, and it was essential to be able to 
successfully predict how the Japanese 
would react in a given situation. 

The scholars assigned to the task 
had a fundamental problem, however: 
how were they to do field work, which 
is the basis of any social scientific 
study? 

It was impossible to go to wartime 
Japan and interview its people. Most 
of the researchers resigned themselves 
to libraries, pouring over vast mounds 
of statistics, and translating Japanese 
propaganda, newspapers and maga
zines. One of the members of the team 
was Ruth Benedict. 

Along with Margaret Mead, she 
was considered to be one of the two 
great women anthropologists of the 
day. Her classic work Patterns of 
Culture was a major study on how to 
understand the underlying ways of 
thinking and behaviour of a culture. 

She had confidence that many of 
the answers she was seeking could be 
found more satisfactorily by exploring 
Japanese culture with people who had 
experienced it first hand. But where 
could she find such people? 

Benedict had begun by watching 
Japanese movies, and she had read 
Japanese literature and history. She 
found her subjecLs among the Japanese 

I Published by Houghton Mifflin Co. (1989) ! 
immigrant population. She would meet 
people who had grown up or had lived 
in Japan for long lunches nearly every 
day, and would talk with them about 
what she had seen and read. 

She had a habit of asking them deep 
and relentlessly probing questions 
about personal matters in their daily 
lives. 

Benedict was parti
cularly impressed by 
the differences bet
ween American and 
Japanese movies 
and literature. 
Why was it that 
Americans liked 
movies with 
h a p p y 
endings, 
w h i I e 
Japanese 
movies 
were built on the 
theme of a tragic ending? 

Japanese audiences preferred to sit 
in tears watching the hero or heroine 
meet tragedy and death in the fulfil
ment of their duty. Why was it that a 
man, for example, could love his wife 
and children so deeply and yet divorce 
her at his mother's request to fulfil the 
deeper virtue of filial piety? Benedict 
would explore many such questions 
with her Japanese-American lunch 
partners. 

Before long she was able to outline 
in clear and concise detail a system of 
habit and behaviour of the Japanese. 
She believed that the .I apanese were 
bound by duty and social position, and 
that these obligations determined their 
behaviour. 

In her book The Cluysantlzemum 
and the Sword: Patterns of Japanese 
Culture, made available to the public in 
1946, she wrote of how the Japanese 
'see existence as a drama which calls 
for a careful balancing of the claims of 
one "circle" against another'. What are 
these circles? For the Japanese they 
were circles of obligations and loyalties 
- whether they be to parents, family, 
company, or to country. 

Ruth Benedict's book became an 
instant sensation. 

Over 500 000 American personnel 
were stationed in Japan at the time, and 
The Chrysanthemum and the Sword 
became the text to explain the Japanese 
sense of history and tradition to the 
Allied Occupation authorities. 

Today The Cluysal!lhemum and the 
Sword is still considered a 

classic. Perhaps nothing 
has attracted more interest 

in her work than Benedict's 
discussion of shame and 

guilt. Her outline of how 
shame, rather than the 

Western concept of guilt, is a 
driving force in the psychology 

of the Japanese, has inspired 
numerous notable writers both in 

Japan and abroad to write 
influential books on similar topics. 
Benedict's work does not go 

without criticism, however. 
For many, The Chrysanthemum and 

the Sword is seen today as too skewed 
by Western prejudice. 

The distinguished J apanologist, 
Ezra Vogel, in his Forward to the 
Houghton Mifflin edition of the book, 
mentions how 'It made the Japanese 
seem too stiff, too bound by duty and 
social position, too dedicated to ideo
logy, too concerned with reputation.' 

The Japanese have changed 
dramatically in the past fifty years. 

Nevertheless, even in this era of 
internationalisation and .I apanese 
governmental efforts to achieve greater 
transparency, Ruth Benedict's book 
continues to provide a deeply insightful 
look into a culture that worships the 
chrysanthemum and the sword. 

Plate 
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Peddler 
At Yokohama station, ltsuko Saito waits for the transfer train 
on her trip from Chiba. The vegetables she carries weigh over 
100 kilograms. She can't carry the entire load at one time, 
so has divided it into several packages. 

Passers-by often comment: 'What a heavy load!' 

EXERCISES 

1. Locate Yokohama and Chiba on a map of Japan. 

2. On what main island would you find Yokohama 
and Chiba. 

3. Find out about the white line on the train platform. 

4. What is different about the shoes of ltsuko Saito? 

5. Why was Yokohama significant in the history 
of Japan and European countries? 
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DAILY LIFE 
JflPflNESE TH~OUGtl MflNGfl Yumi Shimizu, Japanese Instructor 

Arigato 

Arigato is the basic expression for 
showing gratitude. There are several 
variations on this theme, each of which 
is used differently depending on the 
occasion and who you are talking to. 

The most polite versions are Arigato 
gozaimashita and Arigato gozaimasu. 
The former is used to show gratitude 
to the person you are speaking to for 
what he has done for you; the latter for 
what he will be doing for you or for the 
things he always does for you. If the 
occasion doesn't call for such a high 
level of politeness, you can simply say 
Arigoto. If you are addressing a family 
member or a friend this will almost 
always suffice, for favours both past 
and present. The expression San-kyu 
(from the English 'thank you') is also 
widely used among close friends and 
relatives. 

In the scene above, the student 
Noboru is thanking his teacher, the 
unconventional Onizuka, who rescued 
him from a particularly dangerous 
situation. As this is a student thanking 

1. Voice: 

Sound effects: 

Onizuka (right): 

Voice: 

2. Onizuka (left): 

3. Noboru (not in picture): 

4. Noboru: 

5. Onizuka: 

6. Onizuka: 

Sound effects: 
Onizuka: 

GTO In the high school where he teaches, Eikichi Onizuka, a former 
motorcycle gang member, creates a sensation with his wild, unprecedented 
conduct. Although GTO (Great Teacher Onlzuka) descnbes the various 
problems high school students face today, such as bullying, juvenile 
delinquency, and enjo-kOsal (teenage prostitution), It is filled with jokes. GTO 
is so popular that it has even been made Into a television drama 

Noboru-chan, kaetteru no -
Noboru, are you home? 
Kon kon 
Knock knock! 
A 
Ahl 
Noboru-chan 
Noborut 

'·Jaa, ·orefukekkara. 
Right, I'm outta here! 
Ato wa umaku iiwake tsukero yo na 
Just make up some good excuse, OK? 

. \\, 

(Onizuka, the teacher, rescued Noboru and brought him home 
in the middle of the night, but neither wane his parents to know 
the full story.) 

Sensei 
Teacher ... 
(A teacher is always addressed by title, not by name.) 

Arigat6l 
Thank you! 

Ol 
Uhl 

Jaa na--mO nido toshinu nante baka na koto iidasunja ne zo 
OK-and I don't want to hear any more srupid talk about 
dying! 
Sucha (Sound of putting on helmet) 
Omae ga shindara Dorakue mo Bio II mo karirarenaku 
natchimaun da kan naa 
If you die, I won't be able to borrow Dragon Quest or Bio 
II [the video games I want]. 

7. Noboru (not in picture): Naa, sense/ 
Hey, Teacher! 

8. Noboru: Boku mo itsu ka sensei mitai ni 
I wish some time like you ... 
Gakk6 tanoshiku naru ka naa-
1 could have fun at school tool! 

his teacher, we would really expect him 
to use the fullArigato gozaimashita, but 
Noboru merely says Arigato -which 
would seem a rather familiar, even 
disrespectful way of speaking. The 
author probably wanted either to 
convey the idea that young people 
nowadays just don't know how to speak 
properly or to show Noboru feeling a 
touch of camaraderie towards his 
teacher. 

How should you respond when 
someone says Arigato? In the scene, 
Onizuka merely utters 0/ (Uh'), but 
this is a rather rough response. The 
proper reply would be lie, do itashi
mashite ('No, not at all'). This conveys 
the idea 'What did I do that could 
possibly deserve your gratitude?' But 
this is long and formal, and in fact it is 
perfectly acceptable to just say lie to the 

person who has thanked you. 
Here is a question for our readers. 

When you go shopping in a Japanese 
store, the clerks will all cry outArigato 
gozaimashita! as you leave the store. 
How should you respond? 

The answer is that you shouldn't. 
Don't say anything at all. If you replied 
with something like lie, do itashimashite 
or Kochira koso ('It is I who should be 
grateful'), the clerks would be so 
astonished that they would probably 
forget their own jobs. It may feel a little 
rude not to reply to their chorus of 
gratitude, but that is how it is done, so 
you too should respond with just a 
smile, nothing more. To see this in 
action, stake out a place in a Japanese 
fast-food restaurant and then watch 
how the Japanese do it. 

from Pacific Friend ~ 
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